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Chicago 32; 735 Battery Street, San 
Francisco 11; and other principal 
cities. In Canada: Meredith, 
Simmons & Co., Ltd., Toronto. In 
England: National Adhesives, Ltd., 
Slough. 
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WHEN Miss Gaslight Era stepped on the beach 
many summers ago, she was well suited for the 
occasion. So is Miss Glamorous of 1947 —as 
any appreciative eye knows. The difference be- 
tween the two is that beach attire has changed 
with the years. 

So has product atrire—packages, that is. 
Tubs, crocks, barrels, boxes, and bins were 
standard containers in days of yore. Most have 
gone the way of the long-handled bathing suit. 

The storekeeper no longer scoops, digs, and 
ladles. A pyramid of packages has taken the 
place of the old pot-bellied stove. The cracker 


veil suited 


S 





barrel and the philosophers who philosophized 
around it are gone. This is the age of the unit 
package. 

Unit packaging to us means glass packages 
sealed with the Phoenix C T Cap. This closure 
seals a wide variety of products: foods, drugs, 
cosmetics, wines, liquors, household chemicals, 
and many more. It is a favorite with consumers: 
easy of removal and re-application. It is a pack- 
er’s cap, too: simple, protective, economical. In 
short, the Phoenix C T Cap is as well suited to 
the many requirements of glass packaging as a 


closure can be. 


PHOENIX METAL CAP CO. 


2444 W. Sixteenth St., Chicago 8 3720 Fourteenth Ave., Brooklyn 18 
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HYCAR “amsnican RUBBER LATEX... 


anew material for paper impregnation 





YCAR latex, when used as an impregnant for 

even inexpensive papers, imparts to the pa- 
pers many desirable properties not readily obtain- 
able with other impregnants. 





















Tear and wet strength are very considerably 
increased. Resistance to oils, chemicals, aging, 
and flexing are added in very desirable degrees. 
HYCAR-impregnated papers may then be coated 
with any one of a number of coating materials to 
impart additional properties. 


Potential applications for papers of this sort i Be a oe a yy 


range from gaskets to leather replacement mate- F 
rials, shelf paper to floor coverings, wallpaper to 


i insoles. yA 


HYCAR latex is very easy to use. No vulcaniza- r 
tion is required. Normal drying times are used. And a 


pat 
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in latex form HYCAR is an inherently safe material 
to handle. No solvent system is needed even when y 
HYCAR latex is used as a coating material. 


We would be glad to work with you on any lA 
problems relating to the use of HYCAR latex. For a 
more information, please write Department HI-4, 

B. F. Goodrich Chemical Company, Rose Building, a 
Cleveland 15, Ohio. rf 
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GEON polyvinyl! materials HYCAR American rubber e KRISTON thermosetting resins e GOOD-RITE chemicals 
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EDITORIAL 





STONE-AGE PACKAGING 


Or PRACTICE that persists in the packaging and dis- 
tribution of drugs always seems absurd. 


Your doctor writes a prescription and suggests you 
have it filled at a certain pharmacy or chemist’s shop, 
usually located in modern doctors’ office buildings. You 
follow the doctor’s orders. When you get home with 
your package of medicine, you may find that you have 
an unidentified box containing a jumble of capsules or 
tablets, often some of them broken. The only identifi- 
cation is the chemist’s casually typewritten label 
(often with your name misspelled). Or you may have 
paid three or four dollars for a dented nondescript tube 
containing an expensive ointment. Everyone has had 
such experiences with one drug package or another. 


Nothing on these home-made looking packages indi- 
cates that the drugs they contain were made by long- 
established ethical drug firms, which probably spent 
years of research and millions of dollars on packaging 
developments to maintain product purity and efficiency. 


True, if you know technical drug terminology, you 
can buy many such drugs by their trade names and get 
them in the maker’s original package—usually for less 
money. The ethics and economics of the prescription 
drug business are not within our province. 


We do criticize, however, the practice of those drug 
manufacturers who permit the prescription druggist to 
destroy the excellent, well-identified, original packages 
of the drug maker and to replace them with his own too- 
often inadequate containers and labels. 


It is a wasteful practice, contrary to the druggist’s 
own interest, because he fails to take advantage of 
public confidence so carefully built up in branded, pack- 
aged merchandise. It is strange that such “‘stone-age”’ 
procedure continues in the most specialized and scien- 


tific field of packaging. 





















Only the FINEST Cartoner 





can give you the 
LOWEST 





Jones Cartoners, by giving long, uninterrupted 


runs at high speeds, have proven their ability to 
do a superior job of cost-saving cartoning. 

For lowest cartoning cost, the final operation of 
closing and tucking the carton is vitally important. 
It must be done unfailingly, at high speeds. The 
Jones Cartoner, with its unique rotary tucking 
mechanism, guarantees fast, perfect carton closing. 
Sales appeal is enhanced by square carton ends, 
neatly tucked flaps, unmarred end panels. 

Reverse-tuck, straight-tuck, or airplane type 
cartons are handled with equal ease. There is no 
dependence on delicate guiding or timing. Normal 
variations in carton and load cannot cause failure. 

Jones’ method of carton closing is another of 
many basic superiorities that guarantee long, un- 
interrupted runs at high speeds—give you lowest 
cartoning cost. Compare YOUR present cartoning 
methods with Jones Cartoning. Write today for 


complete information. 


R.A. JONES & COMPANY, inc. 


P. O. Box 485 
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cartoning cost 

















C 
THE MAJORITY OF AMERICA'S CARTONED PRODUCTS ARE JONES CARTONED 





Jones rotary tucking mechanism performs the 
following four operations in smooth, unhurried con- 
stant motion: 

* Firmly supported by dual guides, the tuck flap 
is positively broken, exactly on its scoreline, by 
station 1. 

* A blade pierces the full width of the carton at 
station 2, producing a definite, uniform opening 
to receive the tuck flap.. 


* One corner of the flap is eased into the carton at 
station 3, eliminating any possibility of stubbing. 


* Station 4 completes the tuck, squaring the ends 
of the carton. 
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A TIMELY THOUGHT 


FEAR knocked 


at the door. 


FAITH answered X= || 7 
it wt 


NO ONE was 
there. 
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MAKERS OF 


FOOD PROTECTION 
PAPERS 


Parchment - Greaseproof - Waxed - Special Treated 





KALAMAZOO VEGETABLE PARCHMENT COMPANY 


PARCHMENT - KALAMAZOO 99 Os 
BRANCH PLANTS: DEVON, PENNA. HOUSTON, TEXAS 
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SEAMLESS BODY 


AEROSOL 
container 


(LOW PRESSURE) 


BY CROWN CAN 


Crown’s Research, Engineering 
and Production “Know How” in 
the field of metal containers to 
hold pressure goes back over a 
period of many years... hundreds 
of millions of drawn pressure 
containers have been—and are 
being—manufactured by Crown. 
This “Know How” is fully em- 
bodied in the Low Pressure 
Aerosol Container which Crown 
now brings you. The construc- 
tion of this container not only 
provides strength greatly in ex- 
cess of any demands as yet placed 
upon it but also incorporates 
practical safety features. 
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THE NATION’S THIRD LARGE SOURCE OF SUPPLY 


CROWN CAN COMPANY + PHILADELPHIA ~ Baltimore + Chicago 
St. Louis + Houston + Orlando + Ft. Wayne + Nebraska City 








SP uchages BX MUPRIN 


THE 7/7/-/ PACKAGE GETS THE 2/7//// RESULTS! 


Today’s merchandising trends have put a greater the trend—Milprint packages are designed to 
responsibility on your package. Now your pack- compel consumer attention—to sell themselves 
age must go beyond scientific production and with extra eye-appeal—more color and greater 
economy in packing and handling —and become originality. Make sure your package gets the 


an active salesman on self-service shelves! Pacing RIGHT results — Consult Milprint Today! 


PACKAGES ILLUSTRATED 


Printed waxed glassine bags. (i TTT TONY 
j Milprint glassine packagesare  @& 
available in an infinite variety of plants at | Milwaukee, Phils tphia, Los estes: 
coatings, laminations and color proc- San Francisco, Tucson, Vancouver, eee 


esses—for hand or machine — General Offices: Milwaukee, Wisconsin 


sates offices tn all principal cilies Mills at DePere, Wisconsin 


Sackaging Headquarters lo Imercan Industry 
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HERE’ 
ACTED 
LITERATURE YOU'LL WANT 


ET the real low-down on Adhesives. Find out why one Adhesive 

“clicks” perfectly in a certain machine at a certain speed, bonding 
certain materials! Correct, economical and efficient adhesion is no longer 
a matter of chance. It is rather a matter of science .. careful laboratory 
study and analysis, by highly trained adhesive chemical engineers. And, 
when the ONE best formula has been evolved, PAISLEY laboratory 
control assures perfect uniformity of product and performance for any 
specific adhesive operation. 





Sa rae ve ae 
FERS SLES CHL LHSE TSE ADSITVEVA 


For more specific information, send for: 








new smrnonta,cOOUE OD! St 
CL] 8-PAGE GENERAL ADHESIVE FOLDER ore sant 


( GRIP-TIGHT LABEL PASTE BULLETIN 
TEAR OUT, PASTE | 
(1 CAN LABELING ADHESIVES BULLETIN 
ON LETTERHEAD (J TUBE ADHESIVES BULLETIN 

AND MAIL TODAY! ( COOLER-PROOF BOTTLE LABEL GLUE BULLETIN 
(1) ADHESIVE OPERATION DATA SHEET 











PAISLEY PRODUCTS INCORPORATED 


Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products 


1770 CANALPORT AVE., CHICAGO 16, ILL., PHONE CANAL 2220 * 630 W. 5]st ST., NEW YORK 19, N.Y., PHONE COLUMBUS 5-2860 
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TAKE an attractively designed die-cut carton... 
add a gleaming Sylvania Cellophane overwrap. 
That’s the recipe for this novelty toy package 
that packs a lot of sales appeal—not only for the 
small fry but for the adults who do the buying. 

Sylvania Cellophane has all the qualities so 
important in keeping toys clean and sanitary. 


“A BETTER PACKAGE LEADS TO BETTER PROFITS” 


MR. CELLOPHANE 


Every step in its manufacture is constantly 
checked. This careful control assures not only 
uniform transparency and strength that will 
stand up under repeated handling in the stock 
room and behind the counter, but the high de- 
gree of dust protection so important in this type 
of packaging. 


Made only by SYLVANIA DIVISION 
AMERICAN VISCOSE CORPORATION 
Manufacturers of cellophane and other cellulose products since 1929 


General Sales Office: 122 E. 42nd Street, New York 17, N. Y. Plant: Fredericksburg, Va. 
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Dealers Choice — 
UNITED 








cartons 


FOLDING CARTONS 


PAPERBOARD 
LAMINATED 
FOIL 


COATED 
The dealer's preference for your package is )X\ear-Vi- 
a matter of extreme importance. It means 
faster turnover for your product and great- 
er profits to you. United Folding Cartons 
are designed by sales-trained package en- 
gineers to get the dealer’s approving nod. 
Also, United's fully integrated production 
“From Pulp to Package” assures you of an 
uninterrupted flow of supply. It will pay 
you to investigate. 





ea 
; <— 
UNITED PAPERBOARD CO. —_ 
285 MADISON uni, tam YORK 17, N. Y. om =) 
| on | 
=o ca 
& 
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Board Mills: 


Carton Plants: 
Lockport, N. Y.; Thomson, N. Y.; Urbana, O. 


Victory Mills, N. Y.; Syracuse, N. Y.; Brooklyn, N. Y.; Cohoes, N. Y.; Springfield, O. 


FROM PULP TO PACKAGE 











PAPERBOARD PLANNING 


LAMINATING PRINTING a ee ae 








ae be is »2 Anchorglass Stubby Round Bottles 


















| juices, syrups, sauces and salad oils must be delivered 
with all their original flavor, taste and goodness intact. 
As glass is an inert substance it cannot impart any foreign tastes, flavors 


or aromas. That is one reason why your liquids would be better packed in glass. 


Then too, juices, syrups, sauces and oils are used over a period of time. And that 
is another reason why they should be packaged in glass--for the glass container 
provides easy, safe and quick access to contents and can be resealed to protect 
the remainder indefinitely. In addition, glass containers guarantee 


100% product inspection, are easy to pour from, and show 






the user when the supply is low and it is time to re-order. 





Anchorglass Stubby Round Bottles are the ideal 
containers for your liquid products. In fact they were 


designed especially for them. And to most completely 








satisfy your needs they’re available in 8 different 


capacities from 4% ounces to 33%6 ounces, 


® Designed especially for 
liquid foods 






@ Transfer no foreign tastes 
or flavors 






@ Protect product goodness 







@ Provide easy, quick 
access to contents 





@ Easy to pour from 


propucts oF @ Available in 8 capacities 


ANCHOR HOCKING GLASS 
fee) ite) 7 Vile) | 
LANCASTER, OHIO 






Tune in “Crime Photographer” every Thursday evening, entire Coast-to-Coast Network, CBS. 
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EPRODUCED PERFECTLY ON 
RTIST LITHOGRAPHERS.. _ 









EEKIN cans are famous for their strong, 






long-life colors ...lithographed perfectly 






on metal containers of any shape...any size 






...any design. Standard sized and shaped cans 






are available with your design lithographed 






on them...but we will help you design a 






distinctive personal type of can if your prod- 









ro » te 
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uct warrants it. We will gladly work with you. 


WITH HARMONIZED COLORS CA nl 5 


THE HEEKIN CAN CO. CINCINNATI 2, 0HI0 
EXPERT LITHOGRAPHERS OF METAL CANS SINCE 1901 
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How the Kidder Aniliner Improves 
Printing Quality While Reducing Costs 


“1 Controled- 
js Reged Fast ‘Easily Contr 
ph a Perfect Kiss 


Massively built . . . yet with its great weight properly ma- 
chined, distributed and balanced . . . the Aniliner runs vibra- 
tion-free at high speeds. And its simple, accessible controls 
regulate so closely as to achieve the perfect “Kiss” impression 
that is a necessity for fine aniline printing. 

This sturdy American design, created out of the need for 
such a press, can run continuously at speeds that promise high 
quality printing, low cost and low maintenance. 


KIDDER PRESS COMPANY, INC. 


DOVER, NEW HAMPSHIRE 
New York — Machinery Service Co., Los Angeles 























You can see here how 
the heavy 4-inch frames 
and the strength and 
rigidity of rolls and 
journals emphasize the 
ruggedness of the Ani- 
liner. 
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The Aniliner is a 
“Three-Point Press” 


Kidder Three-Point Presses are so-called 
because they fulfill the three major re- 
quirements for perfect printing. See how 
these features win for the Aniliner a 
place in this famous family. 


CONTROL OVER THE 
PAPER. Mill roll and 
paper in-feed control 
e Web on continuous 
arc .travels paper 
steadily .Outfeed and 
Constant Tension Rewind. 





PROPER DISTRIBU- 
TION OF INK . Non- 
Splash Fountains. 
Deflection-free Foun- 
tain Rolls « Accurate 
setting of fountain 
and inking roller contact - Precision ad- 
justment of inking roll against plates . 
Pressure releases during stops - Inking 
rolls rotate independently during stops. 





ACCURACY OF THE 

IMPRESSION . Rug- 

ged concentric plate 

and impression rolls 

ACs Precision adjustment 

of plate-to-web con- 

tact - Plate Cylinders lift during shut- 

down without upsetting adjustment or 
register. 





The Kidder Aniliner Bulletin will show 
you opportunities for high-quality, low- 
cost Aniline Printing, and describes in 
detail the latest improvements in these 
presses. Write for it — no obligation of 
course. 











MULTI-COLOR LETTER PRESSES 
for waxed paper, box wrappers, etc., 
rewound or sheet-delivered — up to 
72 inches. 








“ANILINER” and “CELLOPRINTER” 
MULTI-COLOR PRESSES 
for decorative papers, cellophane, 
glassine, etc., — up to 65 inches. 








SLITTERS AND REWINDERS 
for paper mills, finishing rooms, and 
small-roll, high-speed slitting — up to 
115 inches. 
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tells an important 


packaging story 
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DuPont © 
( ellophane 


Shows what it Protects—at Low Cost 


= 








BETTER THINGS FOR BETTER LIVING 
- ++ THROUGH CHEMISTRY 
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THIS LITTLE BALANCE 





I; REPRESENTS a combination of proper- 
ties that make Du Pont Cellophane the balanced 
packaging material. 

There’s product visibility that is such a powerful 
force in modern merchandising. There’s chemically 
tailored, moistureproof protection that safeguards 
freshness and flavor—keeps your product clean 
and sanitary. Finally, there’s the economy so nec- 
essary in the competitive days ahéad. You'll find 
the proper balance of these advantages in Du Pont 
Cellophane. 

The demand for Cellophane still exceeds the 
supply. However, we look forward to the day 
when we and the converters of Cellophane can 

again meet all requirements. 


E. I. du Pont de Nemours & 
Co. (Inc.), Cellophane Division, 
Wilmington 98, Delaware. 
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fOIViDUALLY WRAPPED # 


COFFEE CANDY 











DISTRICT OFFICES: @ Los Angeles @ San Francisco @ Denver @ Dallas @ Chicago @ Des Moines @New Orleans @ Boston e Detroit e Kansas City @ St. Paul 
} 


| Omaha e New York @-Cincinnatti @ Cleveland @ Oklahoma City @ Pittsburgh Memphis @ Nashville @ Houston @ Salt Lake City @ Seattle 4 
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THE CHAMPION PAPER AND FIBRE COMPANY 


District Sales Offices: NEW YORK + CHICAGO + PHILADELPHIA - DETROIT - ST. LOUIS - 
*Champion’s Cast Coated High Finish Paper 


May 
Wea’ HAMILTON, OHIO 


CINCINNATI + ATLANTA + SAN FRANCISCO 
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Sure ifs 
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SURE IT’S BOARD STOCK. The idea that rotogra- 
vure is limited to thinner stocks is distinctly old 
hat. Champlain Rotogtavure Presses print millions 
of these Jello cartons in a continuous operation 
from a fast-moving web. Yet Champlain Presses 
handle tissue-thin cellophane, difficult foils or glass- 
ines with equal ease. 


SURE THERE’S FINE TYPE. On Champlain Rotogra- 
vure Presses, fine type, heavy solids and delicate 
tone work are reproduced with amazing fidelity to 
j original art. 


SURE IT’S DIE-CUT. The exclusive fully enclosed 
Speedry ink fountain permits Champlain Presses 
to use instant-drying inks and lacquers, to print in 
any number of colors delivering rewound or 
sheeted, ready for immediate fabrication. Or, fabri- 
Cation steps may be performed in line through the 
addition of standard Champlain units that score, 
slit, perforate, apply glue, emboss, or punch — 
ali in a single, continuous passage of the stock. 
Champlain’s 360° running register control — push 








button operated—instantly corrects registration of 
color and in-line fabricating steps. 


ALL THIS AND LOW COST TOO! For all its speed, 
versatility and long-known quality, gravure is low- 
cost, too—a lot lower than most people think, lower 
than processes that lack gravure’s advantages. Why 
not send samples and production data today for a 
specific analysis of what gravure can do for you. 
Champlain Company, Inc., 88 Llewellyn Avenue, 
Bloomfield, N. J. 


H CHAMPLAIN 


ROTOGRAVURE PRESSES 


rotogravure at its best 









Leadership 


Corrugated and Solid Fibre Boxes 


Folding Cartons 


Kraft Grocery Bags and Sacks 


Kraft Paper and Specialties 


) Correct functional design 
) Better, more uniform materials 
) Distinctive color printing 


D Precision manufacturing 


GAYLORD CONTAINER CORPORATION 


General Offices, SAINT LOUIS 


New York e« Chicago e San Francisco « Atlanta « New Orleans « Jersey City 
Seattle « Indianapolis « Houston e Los Angeles « Oakland « Minneapolis 
Detroit « Jacksonville « Columbus ¢« Fort Worth « Tampa « Cincinnati 
Dallas « Des Moines « Oklahoma City « Greenville « Portland « St. Louis 

San Antonio e Memphis « Kansas City « Bogalusa e Milwaukee - Chattanooga 
Weslaco « New Haven « Appleton « Hickory « Greensboro « Sumter 
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The NEW PACKOMATIC 
AUGER PACKER-WEIGHER 


Immediately Available 


For Automatic Packaging of Food 
& Other Soft Powdered Products 


PACKOMATIC 
Turret Type 
PACKER-WEIGHER 


a above—linked with a PACKOMATIC Shaker- 
Settler—is PACKOMATIC’s sturdy, turret type PACKER-WEIGHER that 
is ideal for packaging flour and other soft powdered products into bags, 
cans or cartons—and that is now available for almost immediate shipment and installation. 
Economical ... Convertible .. . Simple . . . Automatic. 


This fully automatic packer fills approximately 90% of the total net weight at the first sta- 
tion. The partially filled container is then automatically lowered and transferred onto the 
gross weigher platform, where the filling operation is completed. The filled container is 
then delivered to the discharge turret plate. One operator only is required to register the 
container on the packing station tube. 


This adjustable PACKER-WEIGHER handles containers from 6” to 22” high, and weighs 
from 1 lb. to 25 lb. depending upon the product and container size.... Interchangeable 
augers and tubes make it possible to quickly and efficiently switch from one container size 
or weight to another. 


CHECK THESE ADDITIONAL DESIRABLE FEATURES 
Adjustable drive for lowering of packaging platform to provide for density of pack re- 
quired ... Provision for additional stations for plunging or setting ... Non-choke horizon- 
tal spiral feed of product to both bulk and dribble augers . . . Individual motor drives with 
instant cut-off. 


For additional information on this and other PACKOMATIC packaging machinery, 
consult your Metropolitan Classified Telephone Directory for location of nearest PACKO- 
MATIC office—or write J. L. Ferguson Company, Route 52 at Republic Ave., Joliet, Illinois. 
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TYPICAL PACKOMATIC 
EQUIPMENT 


Case Sealers 

Case Imprinters 

Carton Sealers 

Volumetric Fillers 

Net Weight Scales 

Carton Making Machines 

Dating (Coding Devices) 

Paper Can Tube Cutters 

Paper Can Tube Giuers 

Paper Can Shrinkers 

Paper Can Cappers 

Paper Can Set-up 
Conveyors 
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—or at least a lot of people think so. 


A tube is NOT just a tube. If we thought that, 
we'd get out of business. And all tubes are NOT alike, 
either in quality or style. 


We can make you, for example, a million-odd 
combinations of size, shape, cap, seal, coating and what 
not. And we can also make you tubes that will hold 
practically everything but mothers-in-law. 


NOT ONE of this wild variety of tubes is “just” a tube. They’re 
all engineered to precise uniformity. Their decoration is 
clean, crisp, brilliant—a pleasure to look at. 

We make Sun Tubes this way because it satisfies 

some of the best names in all business. People like Ipana, 


Colgate, Harriet Hubbard Ayer, and a lot of others. 


And we do it, too, because it pleases us. 
You’il never convince us that “a tube is a tube.” 
Not a Sun Tube, at any rate. 


Sun Tube Corporation 


Hillside, New Jersey 


CHICAGO 1, ILL. James L. Coffield, Jr., 360 No. Michigan Avenue 
LOS ANGELES 27, CALIF. R. G. F. Byington, 1260 North Western Ave. 
ST. LOUIS 1, MO. M. P. Yates, Arcade Building 

ST. PAUL 1, MINN. Alexander Seymour, 615 Pioneer Building 


CINCINNATI 8, OHIO Ralph H. Auch, 3449 Custer Road { is 
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HERE’S A MAN WHO 
LIKES TO BE TAXED! 


He’s the Mead Paper Man. The more you tax his in- 
genuity and resourcefulness, the better he likes it. 
He’s the modern research laboratory of the Mead 
New Products Division which thrives on problems in- 
volving the development of functional papers . . . 
papers designed to protect your products from heat, 
cold, humidity, vapors, gases, liquids, greases, or 
any other persistent nuisance that may be cutting 
into your profits. The Mead Paper Man is not a 
know-it-all. If he can’t solve a problem, he says 
$0. But behind him are the ful facilities and re- 
sources of one of America’s most versatile paper 
manufacturers, now rounding out its first full cen- 
tury of experience. . . . Tax the Mead Paper Man 


with your problem. He’ll like it—and probably 


solve it, too. 








papers 


ESTABLISHED 1846. 
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NEW: PRODUCTS DIVISION 


THE MEAD CORPORATION CHILLICOTHE, OHIO 






























Eliminate the 


Oudle 


from your PACKAGING 


he streamlined 

efficiency of SEAL- 
PEEL, the Modern 
Packaging Material 
eliminates forever 
the costly, obsolete, 
space consuming in- 
ner packaging of 
dunnage, excelsior, 
paper, wax, tapes 
and cardboard. 





SEAL-PEEL saves up to 90% of space and 
packaging costs. Seal-Peel Plastics may be ap- 
plied either hot or cold, providing a tough pro- 
tective coating that prevents damage due to rust, 
corrosion, condensation, chipping or scratching, 
moisture penetration, rough handling and tamper- 
ing. Easily removed when desired too—just peel 
like a tangerine. 


Consult with Seal-Peel Process Laboratories 
today about your packaging problem. Seal-Peel 
Engineers are prepared to save you money— 
reduce your production costs. 


903 HAMMOND BUILDING 
LUC? DETROIT 26, MICHIGAN 
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View of Christmas 


Coming 





FOIL COVERINGS 


. . . Shimmer with the season’s joyous tidings. 
Attractive to the shopper — flattering 
to the receiver. Your package goes 
into more homes if it’s covered with 


a scintillating Kupfer embossed Foil. 


7 


5000 NOVELTY PAPERS 

for @ SET-UP BOXES 
» PACKAGE WRAPS 
) LABELS 

ee ee ee ce) 

» GREETING CARDS 


Send for the handy Kupfer pocket size 
catalogues, or write us today about creat- 
ing an exclusive design for you. Make your 


selection from over 5,000 fancy papers. 


KUPFER BROS. CO. 


turers of § > Coated Pavers Since 1845 
(eR ACE NEW YORK 3.N-Y. Manufacturers of Surface Coated Papers Since 1845 


KUPFER BROS. PAPER CO. Southwest Representatives = FRYE-NEWMARK PAPER CO. — Branches in 


145 West Hubbard Stree: MODERN PACKAGINGS 1328: Sante Fe Avenue BOSTON « RICHMOND 
Chicago 10 Irwin-Keasler Building Los Angeles 21 PHILADELPHIA 


Ilinots f Dallas 1, Texas California SEATTLE 
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Single-use tube... 


Flavors can be sealed in, moisture sealed 





ul 
out, exact dosage dispensed—with the easy-to- tw ‘ 


open WIRZ Monopak* single-use collapsible 
metal tube. Ideal for individual or sample 
units of coffee, dehydrated soups, pastes, 
hydroscopic powders and granular prod- 
ucts. Contents remain fresh, pure. WIRZ : 
Monopak* single-use tube is hermetically \ 
sealed, non-refillable. Requires no labeling 

or recapping. WIRZ Monopak* single-use 


tube may be the answer to your 
packaging problem. Let us explore its 


possibilities together. ——=S— Ince. 
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CHESTER, PA. 





Export Division—751 Drexel Bidg., Philadelphia 6, Pa. 


: A. G. Spilker 
New York 17, N. Y. Chicago 4, Wl. Memphis 2, Tenn. Havana Cuba Los Angeles 14, Calif. 1709 W. 8th St. 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. Roberto Ortiz Planos Exposition 0178 — Also Danville, Calif. 


Collapsible Metal Tubes > Lacquer Linings * Wax Linings * Westite Closures - Soft 





Metal Tubing + Household Can Spouts + Applicator Pipes - Compression Molding 
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It is tremendously important that all the rich, tempting, 
‘sales-winning goodness of your product reaches the ultimate 
consumer. That is why it is so valuable for you to get the full- 
measure protection afforded by West Carrollton Genuine 
Vegetable Parchment. This Parchment is superbly strong and 


keeps its strength—wet, dry, or frozen. It is grease resistant, 
odorless, insoluble. It is ideal for meat and dairy products of all 


kinds. Next time specify West Carrollton Genuine Vegetable 
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ZSZ Parchment. We h lete facilities right i lant f 
DF bs ZA archment. We have complete facilities right in our own plant for 
printing one or more attractive colors (in special inks). 
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Parchment 


WeEst CARROLLTON PARCHMENT Co. 


WEST CARROLLTON, OHIO 

















CAN BOTTOMS 


FLANGED 


CAN BODIES SEAMED CAN 
A 


















s double seaming follows flanging, metal container manufacturing 
methods at National Can Corporation’s plants show no letdown in either 
speed or accuracy. Again, at a rate in excess of 300 cans per minute when high 
speed equipment is used . . . again with the aid of automatic precision machines 
... extremely exacting standards of control are maintained. 

The double seamer rolls or seams together the flanged end of a can body and 
a can bottom which has been made in separate sub-assembly. At National Can, 
greater preciseness goes hand in hand with high speeds. Two sets of balanced 
rollers (integral with the seaming head) engage the pre-curled can end across 
its diameter, resulting in an interlocking of end with body flange to a firm and 
continuous seal. As a result many thicknesses of metal (with a Latex liner 
binder) help to produce a uniformly tight seal. 

These double seamers are “custom-built” — manufactured in National Can 
Corporation’s machine shops, designed, constructed and supervised by the 
company’s staff of engineers. 
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you can guarantee 


foil protection 





with Monsanto’s 
heat sealing 
thermo- plastic 


coating 


AUGUST 1947 





SING 








Leaks at the seal can rob your product of the freshness and flavor 
you try to protect with aluminum foil. You can guard against such 
damage ... be sure of a positive barrier against light, moisture 


and air . . . with Monsanto thermo-plastic coating. 


This new plastics development, applied as an over-all coating on 
the paper side of the foil wrapper, makes a perfect, leak-proof 
seal possible on all edges. Heat welds the seal shut to stay. 
Whether sealing is done by hand or completely automatic ma- 
chinery, maximum economy and efficiency, with absolute cleanli- 


ness, are assured. 


Whether you use aluminum foil for bags, individual packages, 
or overwraps for cartons, Monsanto heat sealing thermo-plastic 
coating can be adapted to your 


needs. Get full information from: 
MONSANTO CHEMICAL COMPANY, 
Plastics Division, Springfield 2, 


MONSANTO 


CHEMICALS PLASTICS Massachusetts. 





SERVING INDUSTRY ... WHICH SERVES MANKIND 
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When you use Patapar* Vegetable Parchment wrappers 
you are giving your product the best protection money can 
buy. So why not remind people of that fact. We’ve de- 
signed the Keymark for just that purpose. People every- 
where have come to know the Keymark from Patapar 
advertisements in national magazines. And when they see 
it ON your wrappers it reminds them the product inside is 
well protected. We'll gladly include the Keymark on your 
next order for printed Patapar. Just ask us. No extra cost. 

As for printing — we do that right here in our own 
plants. We'll print your Patapar wrappers in one color 


or several colors — by letterpress or offset lithography. 
*Reg. U. S. Pat. Off. 


Patapar —the high wet-strength paper 
Protected 


~ : that resists grease, too 
Patapar : 


Vegetable} Sy ee ee ‘ 
Paterson Parchment Paper Company e Bristol, Pennsylvania 
Headquarters for Vegetable Parchment Since 1885 
WEST COAST PLANT: 340 BRYANT STREET, SAN FRANCISCO 7, CALIFORNIA 
BRANCH pss 120 BROADWAY, NEW YORK 5, N. Y. * 111 WEST WASHINGTON ST., CHICAGO 2, Ill 
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KIMBLE’S 


New 


TUF-TOP 


Neutraglas 
AMPULS 





The top is tough. Enlarged 
opening with extra heavy 
glazed rim brings new 


freedom from chipping: 


KIMBLE (&) GLASS 


The Visible Guarantee of Invisible Quality 


Vineland, New Jersey 
DIVISION OF OWENS-ILLINOIS GLASS COMPANY 
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EXCITING COLOR-MAGIC 





INCREASES PACKAGE 


IMPACT 


Bags, overwraps or packages of sparkling 
film or gleaming foil possess glamor that 
can’t be matched by any other materials. 
Add the magic of color, in striking designs, 
and you gain IMPACT that attracts quickly 
and holds remembrance. That means sales! 

We’ve been creating such successful pack- 
ages for many years. We supply a wide 
variety of films, foils and coated papers, 
singly or in laminated combinations to meet 
your product requirements. Then, by in- 
genious design and skillful multi-color proc- 
essing, we generate that essential, sales- 
building IMPACT. 


Put YOUR package to WORK! 


Ask us for practical suggestions that will add 
IMPACT to your packages. The Dobeckmun 
Company, Cleveland 1, Ohio. West Coast 
Division, Berkeley 2, California. 


> selt-sellin 





















Laminated for safety 


METALAM, heat-sealing aluminum foil 
and acetate film, completely safeguards 
this dry chemical fertilizer. Brilliant 
4-color processing commands the atten- 
tion that develops sales. 





METALAM — Reg. U.S. Pat. Off. 


Branches in Boston, Chicago, Cincinnati, Los Angeles, New York, Philadelphia, San Francisco and Seattle. Representatives everywhere. 
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Millions of eyes... automatically see anything 
attractive or unusual within their perception... 


Millions of stores . . . with opportunities for eyes 
in window, counter and floor areas. 


Millions of merchants . . . anxious to utilize the 
eye opportunities of their stores to draw 
interest and remind customers... 


Active eyes, open spaces, receptive retailers... 
give a better display, extra sales potency and 
also considerable advertising plus. 


The difference between poor display and the 
best... may be a call to Einson-Freeman who 
make many of the best... 


X «22 Einson-Freeman Co., w: 


Lithographers whose product promotes yours . . . 


STARR & BORDEN AVENUES « LONG ISLAND CITY, N. Y. . . . Offices in Chicago, 
Cleveland, Cincinnati, St. Louis, Minneapolis, Atianta, Dallas, Los Angeles, San Francisco 
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PREREQUISITES for « Successfud SAMPLE PACKAGE 


1. PROTECTION afforded by 
Sanitape-Sealtite Unit Packaging has 
never been equalled. Sealed in its 
own air-tight compartment — made 
of any one of numerous moisture- 
resistant materials, each unit or unit- 
dose pill, tablet, capsule, powder or 
liquid, is protected against breakage, 
handling, dirt, germs, moisture and 
changes of temperature. 


2. APPEARANCE is vital in a 
sample — this is often a first impres- 
sion. Consider the illustration above 
—every Sanitape-Sealtite package 
looks clean and is clean — bespeaks 
ethical standards of cleanliness — is 
attractively inviting, whether it be 
in the doctor’s office or the hands of 
his patient — an effective sample of 
the product you offer. 








Contract Packaging Division 


We receive your product in bulk 
—store in bonded warerooms if 
necessary — unit-package by Sani- 
tape-Sealtite — insert literature if 
desired — complete the finished 
package and return to you or drop- 
ship as directed. 

Our concentration on packaging, 
large scale production, and the effi- 
ciency of modern, labor-saving de- 
vices and a thoroughly trained per- 
sonnel, offers you the finest packag- 
ing service which can be had —It is 
efficient, economical, dependable, 
and relieves you of endless details. 
Make us Your Packaging Division. 


Packages, Methods and Machinery fully covered by U. S. and Foreign Patents. 





Sanitape-Sealtite is a unique method for packaging pills, 
if-1o) (<3 «Mor | os] (-1 Sol d-F- 1a al ME Lalo MM ole) \Z0(-1 6 o\ EZ al lol aM -F-lol a MEU alk 
or unit dose is sealed in its own air-tight compartment, 
assuring convenience, protection and maintained efficacy. 


3. CONVENIENCE is a basic 
and obvious feature of unit-packag- 
ing — single units in unit compart- 
ments for unit dosage — convenient 
for the doctor’s use and easily car- 
ried in hand-bag or vest pocket or 
kept in drawer or cabinet for future 
use. Of equal importance is the ease 
of handling which is experienced in 
the manufacturer’s mailing room — 
small, neat, crisp, compact and com- 
plete, the Sanitape-Sealtite package 
affords a speed and efficiency which 
is unique among sampling methods. 


4. ECONOMY in sampling will 
be a determining factor in the com- 
petitive days ahead — it can vitally 
affect your sales curve. The Sanitape- 
Sealtite package is not only efficient 
to use, light in weight and made of 
inexpensive packaging materials — 
it also represents the savings afforded 
by our Contract Packaging Division 
which receives your product in bulk 
and returns to you the finished pack- 
age. An idea of our facilities is given 
in the illustration to the left. 


For Your Next Sampling Cam- 
paign Consider Carefully 


Sanitape Seabite 
IVERS-LEE 
COMPANY 


NEWARK -° NEW JERSEY 
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MAKE your product stand out from the crowd... give it 
the appearance of quality...and you improve its oppor- 
tunity for success in highly competitive markets. 

Many famous products are seen, recognized and 

bought more frequently because they are 


packed in rich, royal, “eye-stopping” Maryland 


Blue Glass. Here’s why: 


BLUE makes your product easier to see. 
BLUE makes your product easier to remember. 
BLUE makes your product smartly modern. 
BLUE insures rich, distinctive appearance. 
BLUE stands out, assures better display. 
BLUE advertises your product in the home. 


BLUE builds profits, steps up repeat sales. 


Write today ... tell us the 


nature of your product and the sizes 

in which it is packed... and let us send 
you samples of appropriate stock designs. 
Or, if you use bottles or jars in large 
quantities, we'll be glad to create a 


special design for your exclusive use. 
7 o 


MARYLAND GLASS CORP. 
BALTIMORE 30, MD. 
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PACK TO ATTRACT IN 
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AMERICA'S ¢ 1 SOURCE FOR PLASTIC CCNTAINERS 


: 7 stic 


makes millions upon millions 


of containers annually 


for thousands of customers 


The top names in American industry come 
to Celluplastic to solve their container 
problems, because Celluplastic is the top 
name in the plastic container field. 


We make every type of container. Flexible or rigid. Round 
or square. Long or short. Shaped to fit your product. 


Celluplastic containers haveall these important advantages: 


@ Seamless @ Label imprinted during manufacture 

@ Shatterproof @ Shipped without breakage—no need 

@ ¥, the weight of glass for bulky packing material 
@Available in any color, clear, transparent or opaque 


Contact Celluplastic today. Tell us 
about your product, your packaging 
problem. Our expert engineering staff— 
backed by 28 years of experience, and 
the facilities of one of the world’s finest 
plastics plants—will go to work for 
you immediately, and submit samples 
quickly. 


ALSO INJECTION AND EXTRUSION 
MOLDERS 


Here Are Some 
Of The Products 
For Which 
Celluplastie 
Produces Containers 


ABRASIVES 
DRUGS 
SEEDS 

PIGMENTS 
TOYS 
POWDERS 
ATOMIZERS 
OINTMENTS 
DRILLS 
CUTTING TOOLS 
TAPS & DIES 
THREAD 
APPLICATORS 
PASTES 
OILS 
MACHINE PARTS 
CAMPING GOODS 
NOVELTIES 
SANITARY GOODS 
DRY CHEMICALS 
SAMPLES 
SEWING KITS 
‘WATCH PARTS 
ANGLERS' GOODS 
FIRST AIDS 
HARDWARE 

LUBRICANTS 
INDUSTRIAL JEWELS 
INFANTS’ GOODS 
ACCESSORIES 
METALLICS 
TOOTH BRUSHES 
SURGICAL GOODS 
TOOLS 
DRUG SUNDRIES 
POWDERED FOODS 
POWDERED DYES 
PHARMACEUTICALS 
INSTRUMENT PARTS 
DENTAL GOODS 
HOBBY PARTS 
MILLINERY GOODS 
BUTTONS 
DRESS FASTENINGS 


- PLASTIC 


Celluplastic Corporation |<": 


50 AVENUE L, NEWARK 5, N. J. 


PLASTIC 
PRODUCTS 


New York Office: Rockefeller Center, 630 Fifth Ave., Circle 6-2425 - West Coast: Container Service Co., Los Angeles 27, Cal. 
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ESTABLISHED 1876 


Manufacturers of 
PRESENTATION BOXES R 
JEWELRY FINDINGS AND SOLDERS 
TROPHIES * MEDALS + BALL CHARMS 


_F. H. NOBLE & COMPANY 559 West 59th Street, Chicago 21, Illinois 
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Bottle #B861 1s well suited to sodium hypochlorite. 
Your label treatment makes it a distinctive package. 


Does your package keep your product sold? 


Here are the features housewives want most in packages 
for household products. They are features that help sell 
your product—and keep it sold: 


PROTECTION ... A selling package must provide 
complete protection of the product’s quality, should 


be unable to react with the product. It should reseal air- 
tight to keep contents from spilling or evaporating. 


CONVENIENCE ... The container should be prac- 


OWENS-ILLINOIS GLASS COMPANY, 


AUGUST 1947 


tical in use, easy to hold, to open, to reseal, to keep clean: 
it should display the contents—their condition and 
amount; it should have a balanced, nontip base. 


Stock containers in the Duraglas drug, chemical and 
toiletry line combine these advantages with the all- 
around economy and production efficiency you demand. 
Look to the more than 1400 different sizes and styles 
that make up this line for the exactly right container 
for your product! 


TOLEDO 1, OHIO Branches in Principal Cities 
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When you’re hungry for a 
spaghetti dinner, here’s a 
name to remember. Every 
jar of Naples Brand brings 
you real spaghetti goodness 
... the kind that has helped 
to make Italian cooking 
famous. It’s easy to use 
too... just heat and serve. 














NEW WORLD 
CONVENIENCE 


This product, packed by G. Capaldi & Son, 
Inc. of Watertown, Mass., is dependably 
sealed with Crown Lug Caps with Slip Rubber 
Ring liner. Sealing pressure is tight and evenly 
distributed, because the cap structure is 
flexible to allow uniform “pull down”. The 
Slip Rubber Ring, an exclusive Crown feature, 
assures a positive hermetic seal for vacuum 
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: packed products. Crown Cork & Seal Co., 
\ Baltimore 3, Md., World’s Largest Makers of 
Metal Closures. 4 
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BOSTON 


ROCHESTER 





SAN FRANCISCO 
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ROSSOTTI CREATIVE PACKAGING SPANS THE NATION 


—- 
i NORTH 


CHICAGO BERGEN 


JACKSONVILLE 














OFFERS 


COMPLETE COAST-TO-COAST PACKAGING FACILITIES 


To meet your requirements for complete— 
specialized—packaging . . . for speedy, economi- 
cal and dependable nationwide service .. . 
Rossotti is prepared to cooperate in your pack- 
aging problems on both East and West coasts. 


The two Rossotti plants—North Bergen, N. J., 
and San Francisco, Calif.—are among the nation’s 
most modernly equipped—will offer consistently 
fast, dependable, around-the-compass service, 
storage and shipment. 


For Labels, Folding Cartons and Package 
Wrappers individually created to meet your 
specific marketing situation, contact Rossotti. 
Our Packaging Consultants are highly trained 


specialists in all the merchandising aspects of 
good packaging. You will find a Rossotti branch 
office near your headquarters. 


assortr 


SINCE 1898 


ROSSOTTI LITHOGRAPHING CO., INC. 
NORTH BERGEN, N. J. 


ROSSOTTI WEST COAST LITHOGRAPHING CORP. 
5700 THIRD STREET, SAN FRANCISCO 24, CAL. 
BOSTON 9, MASS.: 200 MILK STREET 
ROCHESTER 4, N. Y.: 16 MAIN STREET, EAST 
JACKSONVILLE 9, FLA.: 6503 SAPPHIRE DRIVE 

CHICAGO 11, ILL.: 520 N. MICHIGAN AVE. 
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Wes” Eye-Appeal is Buy-Appeal 


These packages have just sold themselves. 
From among hundreds of others, they stood out 
because they were wrapped in_ sparkling 
Alcoa Foil. 

To pep up your sales in this era of sight sell- 
ing, wrap or label your product with sparkling, 
eye-catching Alcoa Foil. For extra attention 
value, Alcoa Foil may be embossed or colorfully 
printed in transparent or opaque inks and 
lacquers. 

Alcoa Foil gives you the plus value of mois- 


ture, gas and grease resistance and dimensional 
stability at temperature extremes. Dead fold- 
ing qualities make it ideal for high-speed pack- 
aging and for odd-shaped products. 

Leading package manufacturers who are 
experienced in designing Alcoa Foil packages 
will be glad to work with you. For their names 
and for information on Alcoa Foil packaging for 
any product, write to ALUMINUM 
Company oF AMERICA, 2129 Gulf 
Building, Pittsburgh 19, Penna. 


MORE people want MORE aluminum for MORE uses than ever 


pW Medey:-Wrraninit rand 
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SREACH FOR YOUR PRODUCT Ll. 
CARTONS OF COATED LITHWITE* 






















ooo It’s CLAY-COATED=— PLUS! | 





| 
fe | You’d expect a big sales-plus from cartons of Coated Lithwite... | 
the board that's clay-coated .. . PLUS! 89 years of papermaking know- 
r how produces the first plus .. . a high quality bdse stock that is exact- 
ingly level. | 


8 straight years of experience with a revolutionary, new process 
produces the second plus: a precision, filmedton:clay coating that is 
unusually bright and white... smooth, even, chalk-free. That's why 
you'll find that Coated Lithwite takes inks so brilliantly . . . brings*colors 
up so vividly ...reproduces plates with such sharp, reach-for-me 
\ | realism. Coated Lithwite is rub-resisting, fade-resisting, too. Easier to 

glue. Folds and scores without flaking or shattering. 


ae Additional equipment for the production of Coated Lithwite is being 


installed and may be ready in time to make your next run of cartons. 
We'd like to show you now how Coated Lithwite can give your product 
a big plus on shelves and counters. 


A product of THE GARDNER-RICHARDSON CO. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 



































*Reg.U.S.Pat.OfF. Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, St. Louis. 
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GOOD PACKAGING BEGINS WITH GOOD SEALING yY 
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WITH WARNERCRAFT® TEKWOOD® 


For exquisite cosmetics... perfumes... men’s toilet- 
ries — yes, and for industrial products — Tekwood ® 
takes the spotlight for effective packaging. 


Made of rigid laminated Birch Veneer and Sulfate 
Kraft sheets — Tekwood ® offers the unusual in 
consumer-appeal packaging — combined with excep- 
tional strength in shipping protection. 


Adaptable to any covering — fabrics, leather, 
paper, etc. — Warnercraft ® Tekwood ® packages 
have unlimited consumer re-use. 


Send us your packaging problems — Warnercraft ® 
skill will produce the unusual — for perfume, 
silverware, cutlery, and industrial tool boxes. 


SE Le ieme tn Sutlaginy 


THE WARNER BROTHERS COMPANY 
Makers of set-up and folding boxes of all types, transparent acetate containers, hand made specialties, counter displays and dispensers. 
Main Office and Factory: 325 Lafayette Street, Bridgeport 1, Conn. New York Sales Office: 200 Madison Avenue, New York 16, N.Y. 
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Bell-Edged All-Pur- 
pose Tumbler in 7 
and 8-oz. sizes. Also 
Straight-Edged Tum- 4 
blers in 6, 8, and 12- < A 
oz. sizes. Non-skid , 
coasters cannot mar 
furniture. 


TUPPER CORPORATION 


FARNUMSVILLE * MASSACHUSETTS 
New York Showroom, 225 Fifth Avenue 
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CEENTING/... 


the package that is the premium 








You can’t lose when you use the Tupper Premium-Packaging Line to carry your 
product into the home, and keep your name constantly before the consumer. These 
Prize Packages are designed for re-use, real Star Performers made of Tupper Poly-T, 
Material of the Future that can’t break, chip, crack, or peel. Featherweight, Flexible, 
Tasteless, Odorless and Non-Toxic, Poly-T comes in 6 Circus Sweet Pastels: Spun 
Sugar Pink, Orangeade, Ice Blue, Lemonade, Popcorn White, and Lime Phosphate. 


the one and only 


TUPPER 
WONDER-BOWL 


Convenient for storage, mixing, 
serving. Bends to pour like a pitcher! 
7" size shown, topped with wonderful 

Air- and Liquid-Tight Tupper Seal* Also 
in 6%" and 533” sizes. 


sensational 


a TUPPER CIGARETTE CASES 
TUPPER ee 
TUMBLERS 


and matching coasters 


Two Styles — Kanga- 
FOO - convenience in 
this, with special pock- 
et for match packet 
Compact simplicity in 
plain model. Both 
made in King and 
Regular size. 


marvelous magic 


TUPPER JIGGERS 






top favorites 


TUPPER REFRIGERATOR BOWLS* 


2-oz. jigger, ridge- 
marked to measure 
1 and 136 oz., also. 
Shown here topped 
with wonderful 
Tupper Seal*. 


seerereetnpencentmenntt 


MEE eae on 
y bn 


16-oz. capacity, for 


Bowls, Cigarette Cases, and Jiggers are 
made also of Rigid, Shining Styrene in 
eye-stopping Sideshow Shades: Banner 
Red, Gypsy Crystal, Tiger Gold, and 
Spangle Blue. 


*Available in Popcorn White Poly-T only. 


storage of foodsand 

liquids in refrigera- 

tor or deep freeze. 

Covers designed so 
that these Tupper 
Bowls may be stacked 
atop each other to 
save shelf space 
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Near Crisis at Oxford Paper Company 


by Tony Barlow 









































| grserenig making quality 
printing paper at Oxford’s 
plant is a mighty smooth opera- 
tion. 


Each day, we produce better than 
1,000 miles of many varieties —a 
rate we have maintained for a 
good many years. 


Oxford can maintain this high 
rate of production because our 
facilities are complete. We control 
every step in the production of 
paper from the wood to the 
sheet of finished paper ready for 
the press. 


Helping to maintain Oxford’s 
record of quality are its crafts- 
men, hundreds of whom have 


30 








LAMENTABLE LAPSE! CHECKER-UPPERS AT OXFORD 
GETTING THE FACTS ON WHY IT TOOK 32 HOURS 
4 MINUTES TO TURN A STICK OF WOOD INTO PAPER 
INSTEAD OF THE USUAL 32 HOURS FLAT ! 














had 20 or more years’ experience 
in the art of making paper here 
at Oxford. 


Furthermore, each day’s run is 
given over 5,000 separate tests for 
quality — tests for such things as 
fold, surface bond, color and good 
printing properties. Besides mak- 
ing sure that every sheet of Oxford 








paper is right, our Research De- 

partment is constantly working to 

find ways of making paper better. 
y § pap 


So when you, need paper that 
must be right for the job, call 
your merchant who handles 
Oxford papers. You will find 
Oxford merchants in key cities 
coast to coast. 


Included in Oxford’s line of quality printing and label papers 
are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Maineflex C1S Litho, Mainefold Enamel, White Seal 
Enamel, Engravatone Coated, Carfax English Finish, 
Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton. Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cites 
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ATTRACTIVE 
PRICES 
based on immense 
production capacity 


—quick deliveries. 


#3 


FOR EXPERIENCED 
COUNSEL, CONSULT 
OUR ENGINEERING 
DEPARTMENT 
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New Ways to 


OTECT PAR 


In PRODUCTION, SHIPMENT 
AND STORAGE 


CONTAINER PLUGS .. . SLEEVES 


and CAPS 


PROTECT against damage to threads... . 
PLUGS for internal threads; SLEEVES AND 
CAPS for external threads 
PROTECT against dust and dirt . . 
against damage in dip- 
ping or spraying 


Made in sizes and shapes to 
meet every need and purpose. 


PLUGS and SLEEVES obtainable in di- 
ameters !/;” up 


CAPS obtainable in diameters from 
1 a up 


SPECIAL SIZES or SHAPES made with 
no die charge where quantities warrant. 


6201 BARBERTON AVENUE CLEVELAND 2, OHIO 
PRODUCTION PLANTS also at Plymouth, Wisc., Ogdensburg, N. Y., Chicago, Ill., Detroit, Mich., Jamesburg, N. J 
PLASTICS DIVISIONS at Plymouth, Wisc, Ogdensburg, N.Y. * ABRASIVE DIVISION at Cleveiand, Oh 

New York Sales Office — 1186 Broadway, Room 223 
IN CANADA—The Cleveland Container Canada Ltd., Prescott, Ontario 












Eagle-eyed buyer 
4M * ° Ml 
| whooping it up for a 


better steel container 








You’ll whoop when you get Continental pails. Continental 
makes only top-quality steel containers . . . the best you can 
buy. The Continental line is complete . . . light- and heavy- 
gauge pails and drums, large and small, for hundreds of dif- 
ferent uses—solid, semi-solid, liquid, or dry bulk. Whoop for 


: A COMPLETE 
Continental when you need steel pails. 


LINE OF STEEL 
SHIPPING 


SPECIAL NOTE TO MANUFACTURERS: Consumers of your products rate CONTAINERS 


these containers high because of their long re-use value around the 
plant or on the farm. This is a plus value to remember. 


The Triple-C means 
best in quality, service 


CONTINENTAL CAN COMPANY 


100 East 42nd Street, New York 17, N. Y. 
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A selection from our line of stock 
patterns will solve your packaging 
problem inexpensively ... or if you 
prefer, we will gladly execute your 
individual design in machine made 
or hand blown glass. Whatever your 
choice, if it’s a Carr-Lowrey product 


you are assured of unexcelled quality. 






CARR-LOWREY 
GLASS CO. 





Factory and Main Office: BALTIMORE 3, MD. © New York Office: 500 FIFTH AVENUE (18) Chicago Office: 1502 MERCHANDISE MART (54) 


OPAL JARS e HANDMADE GLASS BOTTLES e MACHINE MADE FLINT GLASS BOTTLES 
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(A PACKAGING CASE H TORY 
FROM THE FILES OF U. S. -&Ly 
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The Lakeside Packing Company of Manitowoc, Wisconsin, 





ee eaebaz. i 


is one of the leading packers of quality vegetable producis 
in the midwest. U.S.P. & L. has designed and produced Lake. 


side labels for many years. Lakeside officials have attrib- 


eed 











uted a great deal of credit for the successful growth of 


: eeeegeii 


Lakeside sales to well designed, sales stimulating packages. 


Several months back, U.S.P.&L. announced an entirely 
new idea in food merchandising—the VitaMENU label. One 
of the first food packers to recognize the tremendous possi: 


bilities of this new idea was the progressive Lakeside M2) 


organization. Although its present label was modern in 
design, Lakeside wanted to adopt the new idea at once ani === 
commissioned U.S.P.&L. designers to redesign its complete 


line of Lakeside canned vegetable labels. 





Today, the new VitaMENU labels may be found in retail 
food stores on a wide variety of Lakeside carined vegetable 


products. Lakeside officials say it is the finest label they 





have ever had—and is doing a better selling job ‘or Lake: 





side canned vegetables because the new package he- “double 
action merchandising power”. Read on the opp: site pag 


how this “double action merchandising power” orks. 
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POINT OF SALE 
(Action 1) 


Co 


The bright, colorful label attracts 
Mrs. Consumer to the package with a 
well designed display panel. Good 
trade name identity establishes . the 
brand name in her mind. A realistic, 





food vignette identifies the product in - 


its full appetizing value. A well or- 
ganized information panel gives her 
mandatory and voluntary descriptive 
matter that she wants to know about 
the product. An illustrated Vita- 
MENU consumer panel shows her 
how the product can be served in an 
appetizing and nutritious whole meal 
menu. The label reflects the quality of 
the product. The food pictorial, menu 
and recipe give her a new idea for 
serving it. So, she buys! 
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At home in her kitchen, Mrs. Con- 
sumer prepares to use your product. 
The appetizing, full color food pic- 
torial on the consumer panel of the 
VitaMENU label has given her a new 
idea for the family meal. It also tells 
her how this meal is balanced accord- 
ing to recognized nutritional stand- 
ards (all menus are planned by Home 
Economic experts), how it will pro- 
vide health-giving vitamins for her 
family. Finally, it gives her an inter- 
esting new recipe for preparing a 
delicious serving of the product. She 
appreciates these helpful suggestions, 
she’s satisfied with the quality of the 
product—so on the next trip to the 
grocery she selects it again! 























LOOKING FO! 





If you are interested in the many new and fascitc MODERN PLASTICS if you want to keep in- 
nating things that are being done with plastics, | formed on the many new and exciting develop- 
you should subscribe to MODERN PLASTICS _ ments in this industry. 

MAGAZINE;; for this magazine is the leading pub- 


lication in the plastics industry. It is colorful, pro- 4 MAGAZINES IN ONE 

fusely illustrated and averages more than 286 pages THE GENERAL SECTION — 

every single month. carries stories of new applications, materials, 
theories of design, selling and merchandising. It 

MODERN PLASTICS is jam-packed with ideas is full of ideas for adapting plastics for entirely 

that penetrate practically all industries with sug- new , purposes. 


gested uses, processing methods and plastic mate- TECHNICAL SECTION — 

rials. This magazine is the real authority on the for the advanced engineer or chemist who wants 
latest developments, techniques and processes. It to know the chemistry, techniques, formulae of 
points out how plastics can do jobs better with many new or improved materials. Written by au- 
plastics, can increase salés, how plastics can save thorities in the field of chemistry. 


raw material costs, how plastics open up new mar- PLASTICS ENGINEERING SECTION — 


kets and how plastics will do jobs that cannot be explores new production methods, analyzes costs, 
duplicated by any other material. tells how to set up new production schedules and 
, : explains new and improved processing or fabri- 

MODERN PLASTICS is available to aie: inn, . . 

you at a low cost. Imagine reviewing 

286 pages jam-packed with ideas for NEWS AND ig ochre — on 

less than 50c every month. On a 2- contains — news : the he ag itse f, illus- 
basis you can get duis Galena trates new p astics products, books, machinery and 

year y equipment. Lists stock molds and products there- 

of ideas every month for less than Pact 

30c. You cannot afford not to read 


MAGAZINE 










122 East 42nd Street, New York 17, N. Y. 
Gentlemen: 


| would like to keep up with the many new developments in plastics. Please 
start my subscription immediately. | would like to subscribe for one year at 
0 $5.00; two years at 0 $8.00. (Foreign: $6.00 for 1 year, $10.00 for 2 
years. Canadian: $5.50 for 1 year, $9.00 for 2 years.) [1 Please send me 
more information about the MODERN PLASTICS MAGAZINE. 

Name 








Company 
Address 











City Zone State 
Your Position 





122 East 42nd Street . New York 17, N. Y. 
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LUMARIIH 


cit tin is « eithteen acetone earns st 
other type of regenerated cellulose material. It is crystal clear, 
satin smooth, with a perfect surface for multi-color printing. 


IN A WRAP? 
Check these Lumarith qualities . . . you will see why Lumarith film % 
wraps are ideal for packaging merchandise of all description. \ 











WATERPROOF DIMENSIONALLY STABLE 

NON-AGING MOLD AND FUNGI PROOF 
ODORLESS —TASTELESS DOES NOT SHRINK OR WRINKLE 
NON-CORROSIVE DOES NOT FOG UNDER REFRIGERATION 


GAS PERMEABLE FOR FRESH FOODS DOES NOT BLOCK IN STORAGE — 
CEMENTS INSTANTLY AND PERMANENTLY MEETS REQUIREMENTS OF B.A.I. 
DOES NOT TARNISH METAL GOOD FOLD STRENGTH 


Further information and technical data can be obtained in 
booklets entitled, “Lumarith Transparent Film” and “Unit Pre- 
packaging of Fresh Foods”. Direct your request to Transparent 

Films Department, Celanese Plastics Corporation, division of 
Celanese Corporation of America,!80 Madison Ave., New York 16, 
N.Y., producers of cellulosic plastics sold under the trademarks: 





LUMARITH* FORTICEL* CELLULOID* VIMLITE* , CELCON*® 


Reg. U. S. Pat. Off. 
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Leakproof Sealing 








Closures that 




















ALUMINUM SEAL COMPANY 
RICHMOND, INDIANA 





SUBSIDIARY OF ALUMINUM COMPANY OF AMERICA a 
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Now...a container with 3 oreat money-saving advantages! 


HIS new Canco Frozen Foods 

j pertond was specially designed 

to meet all the requirements of 
frozen foods processors. 

It is a single unit container with a 

paraffin coated fibreboard body and 


strong metal ends. 
It has 3 great money-saving ad- 
vantages: 
1. Money in Processing! 


This container is suitable for all 


three freezing methods. . . tunnel, 


air blast, plate . . . and is 15% to 
30% faster in processing. It is auto- 
matically filled and closed. It re- 
duces capital investment on all 
types of machinery . . . cuts down 
on labor and labeling costs. 

2. Money in Protection ! 
The Canco Frozen Foods container 
is highly water-vapor resistant. It 
eliminates inner bags and _ liners. 
Moreover, the Canco container is 


the strongest container of its kind. 


3. Money in Marketing! 


This frozen foods container takes 
less space in shipping, is lighter in 
weight, and saves shipping costs. It 
is tamper-proof and will not leak. 
The Canco Frozen Foods container 
is a package with eye-appeal and 
sales personality, displays your 
brand name proudly. According to 
a recent survey, consumers prefer it 
on all points. 


CANCO FROZEN FOODS CONTAINER 








AMERICAN CAN COMPANY New York + Chicago + San Francisco 
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for FLEXIBILITY 
EFFICIENCY 


_ SIMPLICITY in OPERATION 


The NEW RODGERS FILLER 





paste materials. 





formation. 


SMOOTH OPERATION .. . 


friction-free, over-running clutch. 


Cut down costly production time with high speed 
filling. The new Rodgers Filler accurately fills all 


types of rigid or flexible containers with powder or 


EXTRA FLEXIBILITY—two simple dials allow immediate 


adaptation to different container sizes and products... 


inde- 


pendently controlling package fill time and transfer time. 
Adjustment from '/; oz. to 10 Ibs. in just a few minutes. 


no slippage assured by 


LOW MAINTENANCE COSTS—AIl mechanical units are 


self-contained . . . sealed ball-bearings eliminate clogging. 


Send us a sample of your product. 
After a practical run on the Rodgers 
Filler we will give you specific in- 














GEORGE G. RODGERS COMPANY, Inc. 





225 West 34th St. 





BRyant 9-2040 


New York 1, N. Y. 








60 


— 


MODERN PACKAGING 























THIS IS A SAMPLE OF AN ORIGINAL PAPER 
CREATED AND MANUFACTURED BY 
GIFT WRAPPINGS, INC. 


Quotations and other samples upon request. 
Call, wire, or write for a representative anywhere in the United States 














UL Wnabb 
Le MhapburgA. inc 
q 4 
230 FIFTH AVENUE NEW YORK 1, N. Y. Murray Hill 3-0727 
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Not a spray, liquid or 
coating — but a tough, 
lustrous, transparent 
film of plastic applied 
by our exclusive proc- 
ess to the surface of 
paper, cardboard, fab- 
ric, or other material 


GLAMOROUS PROTECTION FOR THE PACKAGE 
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FINAL PERSUASION TO THE EYE 








Richness? Flexibility? Eye appeal? 
Glamour? Definitely! . . . and more! 
Lamcote laughs off soil and wear and 

moisture — takes continuous beatings i 
of rough usage without losing its \ 
freshness and sparkle — protects the | 
article it covers. | 







































NOW... A HIGH SPEED 
“SEMI-AUTOMATIC" 


VACUUM FILLING MACHINE 


LOW IN COST... EFFICIENTLY DESIGNED... EASY TO OPERATE 


This new KAUL SEMI-AUTOMATIC FILLING 
MACHINE was designed especially to step up 
filling operations with any size and type con- 
tainer from 2 ounces to one gallon and incor- 


porates a positive drip control. 


The rack which supports filling spouts is 48 inches 
long and accommodates 8 to 16 spouts. All 
contact parts are stainless steel and the machine 
is feather weight pedal operated. The tanks, 


liquid tubes, air tubes, and filling spouts are of 





stainless steel to prevent corrosion and are easily 
accessible for cleaning. 


This machine is so attractively priced that even 
the smallest plant can own one for a variety of 
filling jobs. All KAUL machines are precision 
built and are available at low cost in automatic, 
semi-automatic, and manually controlled models. 
Investigate the many advantages that can be 
obtained with the KAUL IN-LINE MACHINES. 
When inquiring please state size and shape of 
container and size of opening. 


FOR COMPLETE INFORMATION ADDRESS REPLIES TO 


99-101 Redmond Street 





WATCH FOR OUR ANNOUNCEMENT ABOUT OUR NEW FULLY AUTOMATIC CAPPING MACHINE 


New Brunswick, N. J. 








62 


MODERN PACKAGING 


8 
Geta 


- wre 





























AUGUST 1947 











FOR THE BEST 
IN PROTECTION 





It isn’t outer appearance that makes a policeman. It's the selection of 
the man, the years of training, the constant vigilance. Protective pack- 
aging is also more than mere outer appearance. It requires selection of 
a paper with the right basic qualities . . . one that can meet your needs 
exactly .. .and economically. That's why over 600 different Riegel 
Papers are used by leading firms in many fields. For protective papers 
. . . for special papers of any type . . . always consult Riegel first. 


RIEGEL PAPER CORPORATION © 342 MADISON AVENUE, NEW YORK 17, N.Y. 
G4 
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CAG co SMART! 


ONE REASON WHY IT’S SMART TO SELL WITH CEL-0-SEAL 


A touch of color in the right place lends dis- 
tinction and gets attention! 


A Du Pont “Cel-O-Seal” band tops off your 
packages with the right note of color. You 
can choose from many hues... secure striking 
color combinations. And “Cel-O-Seal” bands 
provide effective protection. For brandy bot- 
tles, the Wind-O-Band* seal gives an added 
advantage—keeps tax stamps in place. 


“Cel-O-Seal”’ cellulose bands and “Wind- 


BETTER THINGS 


REG.U.S. PAT. OFF. 


O-Band” cellulose seals are manufactured by 
E. I. du Pont de Nemours & Co. (Inc.), Wil- 
mington 98, Delaware. They are also sold by 
Armstrong Cork Co., Lancaster, Pennsy]- 
vania, and I. F. Schnier Co., San Francisco, 
California. * 


TRADE MARK 


DU PONT “CEL-0-SEAL” BANDS 
DU PONT “WIND-0-BAND” SEALS 


FOR BETTER LIVING...THROUGH CHEMISTRY 


“ 























WA’ x 4%" x 2A" ts a . stim 
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Rectangular Candy Box 
1014" x 5%" x 2” Stock No. 14 


Transparent Handkerchief Box 
7’ x7" x 2'2" Stock No. 10 


Round Candy Box 
7'%" diameter x 2” 
Stock No. 15 


Egg-Shaped Candy Box 
62" long x 44" x 4'4" 
(at widest end) 


An impressive battery of the world’s» 
largest injection molding presses 








Give your product a head-start over competition. 
Package it in an eye-capturing plastic container by 
General American. 

With their sleek modern design, these colorful plastic 
packages identify your product as the last word in 
quality and distinction. Of lasting utility, General Amer- 
ican plastic packages add an extra premium of value 
to every unit of merchandise you sell. Standard molds 
come ready for application of your individual decals 
or other product identification—custom molds, such as 
the egg-shaped candy box, designed to your 
order. Consult us now regarding your requirements. 


PLASTICS DIVISION 


GENERAL AMERICAN TRANSPORTATION CORPORATION 


135 South La Salle St. Chicago 90, Illinois 
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STAPLING FOR BETTER 
PACKAGING 


Wire Fastening Offers Important 
Sales Advantages 


Making the most of a package’s sales- 
stimulating possibilities involves a careful 
consideration of the method by which the 
package is fastened. Numerous instances 
are known in which a change in packaging 
and fastening methods has brought about 


worthwhile sales advantages. 


BETTER DISPLAY 


A New York hardware manufacturer, 
for example, formerly marketed hinges in 
individual boxes. The prospective buyer 
could not even see the hinges until he first 
secured a clerk to take the boxes from a 
shelf behind the counter. When the manu- 
facturer changed to stapling the hinges to 
counter display cards, sales increased and 
the clerk’s “‘selling time”’ decreased. 

A Washington, D. C., commissary found 
that a 30% sales increase followed when it 
changed to Bostitching its sandwich packs. 
Stapling resulted in a neater, more tempt- 
ing package than the former method .. . 
and proved 20-25% faster. 


IMPULSE BUYING 


Jewelry manufacturers have had equally 
interesting and profitable results. Stap- 
ling watch bracelets, novelties and cos- 
tume jewelry to display cards has stepped 
up impulse buying . . . besides providing 
a more economical method of packaging. 
A recent survey shows that when small 
hardware, cosmetic and miscellaneous 
household items were taken from depart- 
ment store counter bins and stapled to 
individual merchandising cards, impulse 
sales jumped while damage and pilfering 
decreased. 


INCREASING USE OF STAPLES 


Examples like these are common. Every 
day, more manufacturers discover that 
their products can be more effectively and 
more efficiently packaged by Bostitch 
stapling methods. 
its staff of field 


largest in the world—has helped scores of 


And Bostitch, through 

representatives—the 
firms to better packaging. There are 
over 800 models of Bostitch wire fastening 
machines from which to select those that 
best fit your needs. 
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ANOTHER 
BOSTITCH 
EXAMPLE 





Wouldn’t you like to multiply 
your production by 5? 


This manufacturer 
did ...and more! 
By fastening alu- 
minum panels 
with a_Bostitch 
Metal Stitcher, 
this maker of ga- 
rage doors elimi- 
nated such slow 
methods as drill- 
ing holes and driv- 
ing self-threading 
screws ... and 
increased production from 50 doors 
to 500 doors a day. 


In thousands of other cases, too: from 
the manufacturer who attaches 
wire screen on foot valves for 
gasoline pumps, 4 times faster . . . to 
the famous mattress company that 
stepped up production 44%, sealing 
shipping cartons . . . Bostitch saves 
time, trouble and money. 


“ Makes heavy work 
light— even for girls” 


Whatever the materials you fasten: 
metal, cloth, paper, wood, leather, 





plastics . . . you may be able to 
fasten it better and faster with 
wire ...using one of the 800 
Bostitch machines. Skilled research 
engineers and 250 field men in 91 key 
cities offer you the benefits of 50 
years’ Bostitch experience in solving 
fastening problems. 


For specific data about representa- 
tive models of the world’s most 
complete line of stitchers, staplers, 
hammers, tackers, etc., send coupon 
today. 


BOSTITCH 


AND FASTER 


[radon Uf bel, will wire 


ALL TYPES OF STAPLES APPLIED BY MACHINES 
ALL TYPES OF MACHINES FOR APPLYING STAPLES 


Bostitch, 512 Mechanic Street, Westerly, R. I. 


(Bostitch-Canada, Ltd., Montreal). 
Please send literature checked: 
oO B-132, Shipping Room tools and applications 


CRIN sv cssseees seh cvavepeccon eee 


( B-157, Bostitching— the modern carding method 
O B-175, Bostitching for Bag Sealing O B-188, Showing representative Bostitch time-saving tools 


SOCORRO EERE O EEE EE SESE SESE SEES ESSE SESE E SESE ESSE EERE EE EEeeees 
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Based on a background of 


experience, quality and service. 


CHICAGO 


4200 SOUTH CRAWFORD AVENUE © CHICAGO 32, ILLINOIS CARTON 


COMPANY 


MODERN PACKAGING 





FEAL 














Lor less than $5.00 per ream, you 
can now have a decorative paper, printed 
in new attractive patterns and color com- 
binations, suited to covering boxes for 
textiles, candy, stationery, footwear and 
packaged products tn infinite variety. 
Send for sample books and prices of the 
Seven Point Line, printed. This paper 
works well, looks fine and costs [ttle 


Matthias Paper Corporation, 165 W. 
Berks Street, Phila. 22, Pa, Box 127 
Wellestey, Mass., Guilford Butlding, 
Greensboro, LV. C. 
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“The Better the Product 
the More Important 
the PACKAGE!" 





women shoppers 





instinctively reach for the 






Acme’s ideaful packaging adds 
“Preferential Selection” to your product... 








eTRANSPARENT PACKAGING 
*INTRIGUING SET-UP BOXES 
*SPECIALIZED PACKAGING 
CREATIVE FOLDING CARTONS 
*UNUSUAL MERCHANDISE 
COUNTER DISPLAYS 


STATE AT SIXTIETH ST., CHICAGO 21, ILLINOIS 
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Give your package distinction 
with a Private Design Cap 


A distinctive package is a step toward greater sales. These three Armstrong’s 
Artmold Cap designs may suggest ways to enhance the appearance of your pack- 
age and give it an air of quality. The individuality gained by an Artmold cap 
emphasizes the quality of your product and makes a lasting impression on the 
customer’s memory. Once selected, your Artmold cap is exclusively yours. For 
design and color suggestions, and cost estimates, including mold costs, 
send us a sample or drawing of your package. Armstrong Cork Com- 
pany, Glass and Closure Division, 5908 Prince Street, Lancaster, Penna. 


ARMSTRONG’S ~4Gcl/ CAPS 


PLASTIC 
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“‘...never used any other adhesives 


in the manufacture of these boxes” 

















4 _ PIONEERING 


ADHESIVES THAT WORK 











For 65 years, The Frank H. Lee Company has been manufacturing men’s hats. 
The Lee “WATER-BLOC”* has become a synonym for quality. To protect 
that quality in their finished product, Lee organized their own hat box depart- 
ment some 18 vears ago. Mr. James N. Greene, Purchasing Agent, says: “We 
have never used any other adhesives but Arabol in the manufacture of our 
Lee Water-Bloc and Disney hat boxes. Performance has been highly satisfac- 
tory in every respect.” 

Arabol provides the leaders in a hundred industries with the one best adhe- 
sive for each particular job. To accomplish this, we draw upon the resources 
of our three laboratories containing 10,000 adhesives formulas; apply the 
knowledge gained from more than 60 years of experience in the making of 
adhesives. 


See the Arabol Representative when he calls; he knows adhesives. 
*Reg. U.S. Pat. Off. 


THE A RA B O L MANUFACTURING co. 


Executive Offices: 110 East 42nd St., New York 17, N. Y. 
SAN FRANCISCO — 30 Sterling Street * Branches in Principal Cities « 





CHICAGO — 54th Avenue & 18th Street 
Factories in Brooklyn, Cicero, San Francisco 


Abbetives 2... KREBOL! 
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leading house 


PuTS 
DUREZ 
ON 


PHENOLIC 
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S experts in pleasing men of good 
A taste, Alfred Dunhill Men’s Toilet- 
ries, Limited, left nothing to chance in 
packaging this luxury line of toilet acces- 
sories. 

Here is skilled use of color, sober yet warm 
in tone, expressed in substantial Durez 
plastic covers and screw caps. Here are 
firm, full-bodied shapes to fit the heft of 
a man’s hand. Notice the fine combination 
of materials...wood and glass, and inter- 
esting natural-colored brass insets in the 
deep brown Durez closures. 

The Alfred Dunhill job shows why we 
suggest Durez as a starting point when 
you want distinction in a luxury trade 
package. In products for mass distribu- 
tion also, Durez cases and closures have 





PHENOLIC | sooo 7 
0 INDUSTRIAL RESINS | 


won wide preference for the same reasons. 
Being phenolic plastics, the Durez plastics 
are versatile to an unusual degree. They 
have eye-appeal, non-bleeding finish, 
excellent moldability, and real impact 
strength. Their resistance to moisture and 
to the action of mild acids and alkalies 
qualifies them for a broad range of pack- 
age applications. 

Whether you’re just thinking of a new 
package, or just checking last details be- 
fore giving your okay, we'll gladly work 
with you and your molder. Our special- 
ized experience with the phenolics covers 
twenty-six years of leadership in the in- 
dustry’s development. 

Durez Plastics & Chemicals, Inc., 258 
Walck Road, North Tonawanda, N. Y. 
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PROTECTIVE COATING RESINS] 


PLASTICS THAT FIT THE JOB 
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Easy to spot on busy stands, shelves and counters...these gum best sellers profit by Nashua 
package design—keep “factory-fresh” through Nashua quality paper protection. Write, wire or 


phone for samples of Nashua Glassine, cellophane or waxed wraps. 


Outside carton wrap and single stick wrap by Nashua. 


For export Nashua makes the outside wrap (printed) and the inside é , : Wax wrap. Outside printed carton wrap and the printed single stick wrap 


plain carton wrap. MAKES PAPER make | 2F@ Nashua-made. 


Nathaca Gpammned oad, a anmn et yee Company 
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Coclorn 


Vending machine operations are 
usually more successful when a 
variety of products are offered 
in the same location. Machines 
dispense cartoned milk, soft 
drinks, packaged ice cream, 
candy bars and cigarettes at 
vantage points on five floors at 
NBC Rockefeller Center studios, 
where employees, performers 
and visitors may hie for a snack. 


AUTOMATI 


VOLUME 20 


\s 


NUMBER 12 
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Does hig business in small change 


mean new packages for the machines 


or new machines for your packages? 


hrough the consumer and trade press the country 

is being made very much aware of the astronomical 
merchandising potential of coin-operated vending 
machines. The growth of this merchandising device 
is indicated by the fact that last fall the Billboard 
Publishing Co. introduced a new magazine, “‘ Vend,”’ 
devoted exclusively to news of the vending machine 
industry. 

The National Automatic Merchandising Assn., 
trade group of the vending machine industry, has 
estimated the volume of merchandise sold through coin- 
operated vending machine at a half a billion dollars 
annually and other sources predict an increase of that 
figure to five billion within the next five years. More 
than 75,000,000 people each week find service or enter- 
tainment through coin vendors. Some leaders even 


AUGUST 1947 






envision completely automatic stores, particularly in 
the food field. One leading builder of machines said 
he would like to experiment with an automatic station- 
ery store because of the large number of fast turnover 
items suitable for coin-machine selling. 

Coin vending machines are said to give employment 
to 2,000,000 persons, including workers in 100 factories 
where the machines are made and in supply plants, 
as well as local operators and their service men. One 
source estimated 40% of Coca Cola sales through vend- 
ing machines (although this figure is not confirmed by 
the Coca Cola Co.) and that cigarette sales through 
automatic machines account for about 27% of all 
cigarettes sold. 

Coin operated machines today sell cigarettes, candy, 
soft drinks, insurance policies, railroad tickets, hosiery, 





ch 

















packaged ice cream, bottled or cartoned milk, packaged 
ice, razor blades, hot dog sandwiches, shoe shines, hot 
coffee (black or with cream, with or without sugar). 
A dime will even set in motion a machine that pops, 
butters and packages a bag of popcorn before your 
eyes. 

There appears to be almost no limit today to the 
kinds of consumer products that can be merchandised 
through vending machines. 

It is imperative that every manufacturer take stock 
of this gargantuan development with direct relation 
to his packaging program. If his products are already 
being automatically vended, he must consider whether 
the package size and structure he is using is best fitted 
to the medium. If his products are not now being sold 
by automatons, he should certainly consider it a means 
to extend distribution—and give careful thought to 
the packaging details that make a successful vending 
machine item. 


Package requirements 


Generally speaking, makers of the machines and the 
operators say that machines can be built to handle 
any package that has (1) sufficient rigidity for machine 
handling, (2) an efficient seal that leaves no loose edges 
to jam the machine, (3) uniform thickness and weight 
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for correct operation of mechanisms, (4) protective 
qualities equal to normal shelf life of packages planned 
for sale through other outlets, since vending machine 
selling must be fast to pay for the overhead of the 
automatic operation. 

In addition they like packages well identified with 
well-known brand names, that have pleasing eye appeal 
and that are economical in cost. 


Suitability of product 


Most important consideration for the maker of 
packaged goods contemplating vending machine out- 
lets is the suitability of his product for such mer- 
chandising. 

Operators of automatic vendors are looking only 
for what they call ‘hot’? items—products that will 
show a good return on investment. The vending 
machine is expensive to buy, is expensive to service. 
To make an average income of, say, $5,000 a year, an 
operator must have at least 40 cigarette machines in 
good locations. He cannot afford to put his money 
into equipment for what are known as “emergency” 
items—products which are bought only occasionally. 
He wants items like candy and cigarettes for which 
people will spend their nickels and dimes day in and 
day out. 
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Coin-operated machines 
dispense bottled milk in 
a number of locations. 
This one is equipped 
to dispense either choc- 
olate or plain milk. 








Since the operator is offering a new outlet for your 
product in locations where you would not ordinarily 
sell it and since he claims his operating costs are higher 
than man-operated retail outlets, he expects to receive 
your product at a lower price than you would sell it 
wholesale to other types of dealers. If he accepts your 
product and builds a coin-operated machine to handle 
your package, then he expects you to continue making 
that package to fit the machine. 


Candy situation 


Makers of machines and operators prefer to use in 
the machines the same types of packages that are sold 
through other outlets. It saves a great deal of over- 
head on the part of the manufacturer, they believe, to 
make all packages for a given product the same. 
Furthermore, a package backed by national advertising 
has wide consumer acceptance and is a much better 
seller in the machines than one which is not so well 
known. 

In the case of cigarettes, for instance, the same pack- 
ages go in the machines that go to the retail counter. 
The price problem has been solved by the practice of 
“pennying the pack’—that is, making change with 
pennies which can be inserted into the package me- 
chanically. 
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The price situation in regard to candy bars and 
confections—five-cent bars selling at six cents—has 
forced distributors to sell for a nickel and absorb the 
rise, or charge a dime and pack 4 cents change in each 
bar. 

New machines that will make change automatically— 
announced by General Electric, Westinghouse and other 
manufacturers—are expected to lick this problem, 
although the machine operators believe that the higher 
prices are not likely to change for some time and that 
the makers of the candy bars, if they wish to retain or 
increase their vending machine market, had better work 
on packages designed for profitable sale in these auto- 
matic machines. 

This may mean a special bar or package that will sell 
for the regular price of five cents, or it may mean a 
slightly larger bar of candy that will sell in the machine 
for 10 cents. 

Many firms have already designed new packages for 
the vending machines. Walter Baker Chocolate Co. 
expects to have five new bars available for vending 
machine operators in late September, according to 
H. A. Van Gestel, sales manager. The new bars 
will be sweet chocolate, milk chocolate, sweet 
chocolate with almonds, milk chocolate with almonds 
and a five-cent version of the Caracas bar. Each of the 
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bars will be sold at the rate of $5.93 per 200 count, 
according to statements reported in The Billboard. 

In spite of increased costs of ingredients and packag- 
ing, the Walter H. Johnson Co., Chicago, has reduced 
its wholesale prices so that its five-cent bars may be 
sold for a nickel, believing that the consumer attitude 
is in favor of a five-cent bar. 


Crackers and biscuits 


Closely allied to the confection field are crackers 
and biscuits. 

According to the majority of reports, these are 
not such fast sellers as candy, but there is a considerable 
market for them, particularly the peanut butter sand- 
wich or cheese wafer type, if they can be placed in 
industrial plants in combination with soft drink ma- 
chines. 

In the past, these machines have been built espe- 
cially to handle the popular cellophane-wrapped sleeve 
type of biscuit or cracker package, but makers of 
crackers and biscuits are now working on new types of 
packages that may be dispensed through machines 
which handle a variety of candy bars. This has been 
disconcerting to certain builders of machines who have 
offered machines specifically for the biscuit packages 
only to be told that the packages are to be changed in 
the near future. 

From the merchandising standpoint, however, it is 
probably a smarter move on the part of the biscuit 
companies to produce packages that may be accom- 
modated in candy vending machines, since this will 
give them opportunity to place their product in more 


Candy machines offer opportunity for new sell- 
ing outlets in many locations. This one is in a 
hospital. Machines are made to handle a variety 
of candy bar packages and other confections— 
but the industry is plagued with price rises. 


locations than it would ordinarily reach. At the same 
time it will also give the machine operator a greater 
chance for a wider variety of selection in the candy 
machines. 


Multiple-brand machines 


An important psychological principle known to 
vending machine operators is the fact that most prod- 
ucts move faster in machines which offer a choice of 
several brands or products which may be selected in 
the same machine. 

One cited the example of the first machines which 
handled Hershey bars. Hershey has always been one 
of the leading sellers—but it sells twice as fast out of a 
machine in which the purchaser has a chance to make 
a selection from several types of bars. 

This operator, who is well acquainted with the field, 
also mentioned the desirability of a cigar machine 
which would sell more than one brand of cigars. This 
would require special packaging of each brand, each 
cigar packaged in a cellophane envelope and packed in 
one-tier flat paperboard cartons, properly approved 
and stamped by the Department of Internal Revenue. 
Such packs are necessary for speedy loading of the 
machine. 

This same man is also working on a vendor which 
will sell in one machine not only the Dixie-cup type of 
ice cream package, but a packaged ice cream sandwich 
as well—possibly combining several flavors of ice cream 
for each of them. 

Such combination machines minimize the chance 
of lost sales because if a patron does not like one brand 


Westside cigar machine dispenses Natural Bloom 
cigars in cellophane envelopes. To facilitate 
loading, the cigars are packed in flat paper- 
board cartons designed to fit the machine and 
approved by the Department of Internal Revenue. 


NATURAL] 
BLOOM’ 


CIGAR 
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or flavor, he has the choice of another. They also 
offer the possibility of a wider variety of advertised 
brands. 


Bottles or cups? 


Next to cigarettes, the most profitable vending ma- 
chine item is the soft drink. In coin-operated ma- 
chines, these drinks are either dispensed in a bottle 
which the patron receives by inserting a coin, or in a 
paper cup which is automatically released into position 
when the coin is inserted to receive a measured quantity 
of the drink. The drink may be anything from a car- 
bonated beverage to citrus fruit juices, hot coffee or 
milk. At a recent sales meeting of Anheuser-Busch 
the possibility of selling bottled or canned beer through 
automatic merchandising machines was discussed in 
combination with related items such as sandwiches, 
potato chips and pretzels, the customer to choose the 
desired article by means of a selector. 

There is talk pro and con concerning the two methods 
of dispensing beverages. Those who favor the bottled 
or canned principle of dispensing say that it is impos- 
sible to maintain quality standards in machines where 
the beverages are mixed from syrup in the machine. 
On the other hand, the proponents of the cup-dispensing 
type claim that this type of machine does away with 








the difficulty of handling bottles by providing a throw- 
away container which does not have to be returned. 
Indications are that the Soda-mat type of machine 
using the paper cup is making headway and it is re- 
ported that 21% of Coca Cola sales are through the 
cup type of machine. The Excello Corp., Detroit, is 
working on a new machine to dispense cartoned milk, 
which also does away with the bottle collection problem, 
although the milk situation imposes questions of state 
laws with certain requirements in regard to milk dis- 
tribution. The present price of paper containers is 
also somewhat worrisome to operators. 


Frozen foods 


The interesting sidelight of the whole vending ma- 
chine development is the excitement about coin 
changers.. These would boost the sales of many 
packaged products such as frozen and other types of 
foods which up to now have been deprived of vending 
machine sale because of their fluctuating prices. The 
wide use of these devices might bring into being such 
projects as Clarence Saunders, founder of Piggly 
Wiggly, envisioned for Memphis, Tenn., in 1940, 
called the Kee-Doozle, a mechanical store for which he 
said he had perfected machines that would, dispense 
36 packaged grocery items. Such stores would be 


PHOTO, POPULAR SCIENCE MONTHLY, 




















designed to handle existing commercial packages. No 
special packages would be required in most cases, it is 
said, except for frozen foods, which are already being 
studied for standardization by the American Stand- 
ards Assn. and other industry groups. 

One company, Remco Food Products, New York, 
plans to sell special pre-cooked frozen meals in vending 
machines dispensed on aluminum plates and expects to 
turn out 50,000,000 complete meals a year. The meals 
are to be dispensed in sectional units that may be 
snapped together to form the complete dish. This will 
give the shopper the opportunity of selecting vegetables 
to go with 14 meat, poultry and seafood entrées. Any 
retail outlet that could handle a vending machine 
could handle the complete line, it is claimed. The 
plates could be discarded or kept for general use. 


Sandwiches 


Much talked of, too, are the sandwich-making ma- 
chines. Automatic Canteen Co. sells through “‘can- 
teen grills’ cooked hamburgers, hot dogs or toasted 
cheese sandwiches. The sandwiches are wrapped in 
cellophane bags, now with printed paper label inside, 
but later to be sold in printed cellophane bags. An- 




































A solution to odd-cent prices is “‘pennying the pack.”’ 
Here is a mechanical device used for inserting pennies in 
cigarette packages. Current cost-price pinch is forcing 
operators of candy machines to try similar methods. 
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other company is experimenting with a sandwich di.- 
pensing machine, using a carton package, althou; ; 
they would prefer a transparent package if one can | 2 
devised that meets necessary requirements. 


Popeorn 


One of the most ingenious machines is the Minit- 
Pop, which pops for you, while you see it happen, a 
10-cent bag of popcorn, butters it and dispenses it in a 
glassine-lined bag. The corn is mixed with oil at 412 
deg., so that the bag to hold it when it comes from the 
machine hot must be of good quality material. The 
packaging difficulty today is the cost of these bags, 
which runs in the neighborhood of $8 to $9 a thousand. 
The company is looking for one that will do the job 
just as well for $2 or $3 a thousand. The company also 
has the problem of waste, since the bags are not dis- 
pensed one at a time from the machine, but must be 
withdrawn from an opening at one side. Sometimes a 
patron will pull out two bags—by mistake or perhaps 
intentionally if he wishes to divide the 10-cent quantity 
between two children. Another difficulty is a bag 
just the size to hold the quantity of popcorn that the 
machine releases. If it spills over it is not only messy, 
but inconvenient for the consumer. The company 
estimates that at present it has about 20% wastage in 
bags, but it is working on improvements of the ma- 
chine to dispense only one bag at a time—or perhaps to 
release a cup to catch the popcorn, as for cup drinks. 


Hosiery 


Another talked-of packaged item for vending ma- 
chines is nylon hosiery. The packaging problem is not 
so difficult, however, as the economic one. A pair of 
nylon hosiery, at present prices, costs at least a dollar. 
Nobody yet has invented a machine that will operate 
on a dollar bill. Who has in her pocket four quarters, 
two half dollars or the required amount in coins to make 
the purchase, even assuming the machine is a change 
maker? A further obstacle is that of sizes and colors. 


Twelve hosiery companies are reported interested in 


developing a package for this type of machine, either a 
cellophane-wrapped tray or cellophane envelope with 
sufficient paperboard rigidity to make it dispense easily. 
The discussed machine is to carry only one popular 
shade, but in four popular sizes. 

Among the greatest boons to the automatic vending 
industry are the fool-proof coin rejectors now installed 
in all but the cheapest machines—and the new change- 
making machines which will widen tremendously the 
avenues of merchandise that can slide down the chute 
of a coin-operated machine. Leaders of the industry 
are hot on the trail of new packaged items that can be 
added to the tried and true items like candy, nuts, ciga- 
rettes, soft drinks and ice cream. There are truck 
loads of nickels and dimes waiting for the manufacturer 
who can add fast-selling packaged items with rapid 
turnover to these present successful lines. ‘‘Give us 
new items like cigarettes or soft drinks and we'll beat a 
path to your factory,” says the industry. 
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This month’s 





No. 8 of a series 


To design a coffee bag such as is used in chain stores 
and supermarkets for coffee ground to specification on 
the spot. This package should appeal to the lower income groups since more expensive coffee is 
usually sold in tin or glass. Because packages of this kind are often piled up on counters or in 
island displays, it should have special attention value and quick recognition. While the con- 
struction features of such a package may not be immediately apparent from the outside, it should 
be lined with aluminum foil and made of sturdy paper so that it can serve as a practical container 
for shelf storage in the home while its contents last. The suggested trade name is “Cafay”’; 
its theoretical manufacturer, The Pan American Imports Co.; its contents, one pound. 


COVER PACKAGE’ 





The designer started with the premise that a design for 

, + this type of merchandise—a highly competitive one— 
must have elements of newness, some device to produce a certain force of visual impact, simplic- 
ity and, perhaps most important of all, gaiety. It must appeal to a variety of tastes, but by the 
nature of its use, should be appealing to women. Its commercial attention value must be pow- 
erful; it must attract immediately among a large number of competing packages. It must be 
such that it will be “easy to live with” once in the home. A woman should like having it around. 
The distinctiveness of its character should, of itself, serve as a constant reminder of product and 
producer, as well as quality proved and accepted. Diagonal red stripes on a white background, 
regularly but unevenly spaced, seemed to fill these requirements, in combination with bands of 
deep warm brown (symbolizing the color of coffee), as a base for simple but dramatic white letter- 
ing in stencil style. To help both store clerk and consumer, the variety of the coffee grind is 
imprinted on the package in the shape of a brown oval. 









_ "THE DESIGNER: Josephine von Miklos has an unusual approach to pack- 


age design. She has a complete machine shop in which 


she makes her own models in whatever material is best suited to presentation of final idea. 


She 


received an All-America Package Competition award in 1941 for her Milkmaid cosmetic packages. 


Born in Vienna, she holds a Ph.D. degree from the University of 
Vienna. She came to this country 17 years ago and soon began to 
design in a variety of media, including photography, typography and 
color. In packaging she has made a specialty of a wide range of ma- 
terials. Among her packages are cosmetics and foods for the Herb 
Farm Shop, Ltd., the Chantilly bottle for Houbigant, the Spring 
Rain bottle for Charles of the Ritz, new Tangee lipstick and make-up 
case and the Seventeen line. Among present clients are The Rexall 
Drug Co., Colgate (for the redesigned Cashmere Bouquet line), Louis 
Philippe, Jaqueline Cochran and Sally Victor. During the war she 
worked as a machinist and wrote the book, “‘I Took a War Job.” 









* Brand and company names used in this hypothetical design JOSEPHINE VON MIKLOS 


a purely fictitious; the design remains the property of 
} oma cesigner who conceived it for this cover illustration. 
‘Any resemblance to any existing package is purely coincidental. 
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the new 


Each new material has its problem for ink maker and printer, 


but with research and practice, methods are being worked out 


An the factors which must be considered by 
anyone contemplating the use of plastic films in 
packaging is their printability. Within recent years 
many new films have been developed, among them 
polyethylene, ethyl cellulose, the vinyls, Pliofilm, 
Saran and the polyvinyl alcohols. Some of these are 
still so new for packaging uses that attempts to print 
on them are still in the laboratory stage. Other films, 
notably cellophane (which is not classed as a plastic) 
and cellulose acetate, have long been in common use 
and their printing techniques are well known. 

Before proceeding further it should be explained that 


plastic films, as defined by MopeRN PacKAGING, are 
those plastic materials in continuous web form not more 
than 0.005 in. in thickness. Materials which exceed 
this thickness -are classified as sheels or sheeling and 
treated separately. This distinction is necessary 
because methods of printing and handling begin to 
change radically as the third dimension of a flat plastic 
material increases above 0.005 in. 

In printing on plastic films a different principle is 
frequently employed than is possible on paper or other 
surfaces. The inks used in such instances contain a 
binder of the same general type of resin as the film to 


Examples of various types of printing on a number of plastic films: (a) clear calendered vinyl, three colors 
by intaglio; (b) tinted calendered vinyl, one color by intaglio; (c) cellulose acetate, three colors by 
letterpress with metal plates; (d) tinted polyethylene, one color (white) by intaglio; (e) Saran 517, 
two colors by letterpress with rubber plates; (f) polyethylene, two colors by letterpress; (g) Pliofilm, 
one color by aniline; (h) embossed clear polyethylene, one color by intaglio; (i) Pliofilm, three colors 
by gravure; (j) cellulose acetate, three colors by silk screening. PHOTO COURTESY INTERCHEMICAL CORP. 
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PLASTIC FILMS 


Among the first commercial 
examples of the printing of 
polyethylene film are bags for 
packaging frozen turkeys. This 
sample, printed by Traver Corp., 
shows two-color letterpress work 
using pigment inks containing 
a carrier that is highly volatile. 


be printed. A volatile solvent softens the film so that 
the pigmented binder becomes welded to it. When 
the surface dries, the ink is an integral part of the film 
and possesses the same resistance characteristics as the 
film itself. This technique is limited, of course, to those 
films for which suitable solvents are available. 

Generally speaking, the most common methods of 
printing on the newer plastic films are silk screen and 
gravure. Aniline printing, widely used for such films 
as cellophane and cellulose acetate, has so far proved 
practical for only a few of the newer films. Typo- 
graphic and lithographic printing are sometimes em- 
ployed, but their use is very limited. 

Silk screen. In silk screen printing, the imprint is 
made by forcing the ink with a squeegee through the 
pores of a photographic gelatin transfer stencil onto 
the surface to be printed. The system has great 
flexibility and requires only a minimum of equipment. 
But almost all work must be done by hand. 

Gravure. Gravure or intaglio printing employs an 
engraved, cylindrical plate and printing is accomplished 
by depositing ink from recesses of the plate onto the 
material being printed. These cylindrical plates, re- 
ferred to as ‘‘cylinders”’ in the trade, are made of copper, 
but are occasionally chromium plated for durability. 
Gravure uses two types of equipment: the unit type 
how used in the printing industry generally for news- 
papers and magazines, as well as in smaller sizes (with 
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roll rewind) for cellophane, foil, etc.; and the textile 
print machine. Printing by the latter method is known 
as “‘intaglio”’ in the textile trade to distinguish it from 
the unit-type gravure process. 

The unit-style press has a separate station for each 
color. The cylinder runs in an ink fountain equipped 
with a doctor blade to scrap off surplus ink and the 
web is held down by a rubber-covered impression 
roller of about the same diameter as the cylinder. 
Air and heat drying is provided between each color. 

A textile print machine consists essentially of a steel 
impression cylinder (usually synthetic rubber covered) 
approximately 18 to 30 in. in diameter, around which 
are grouped the printing units. The printing unit 
consists of a color box which contains the color, a 
furnisher roll which carries the color up to the engraved 
roll, the engraved roller and a stee} doctor blade— 
either fixed in position or oscillating—which wipes the 
excess color off the engraving and returns it to the color 
box. A complete unit is necessary for each color 
printed. The impression cylinder is not d iven, but 
the engraved roll is; thus the tension is theoretically 
constant once fit or register is obtained, as the film is 
always in contact with the impression cylinder. Ac- 
tually, adjustments must be made constantly by moving 
the engraved roll up or down as films vary in dimen- 
sions. The same basic type of engraving is used and 
the ink formulations vary only in solvent balance to 
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HOW INK ACTION DIFFERS 


COMPARISON OF LETTERPRESS PRINTING WITH NON SURFACE-REACTING INKS (A) 
& WITH SURFACE-REACTING INKS (8) 
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COMPARISON OF GRAVURE PRINTING WITH NON SURFACE-REACTING 
INKS (A) AND WITH SURFACE-REACTING INKS (B) 
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fit into different drying conditions and printing speeds. 

The textile-type machine is suitable only for con- 
tinuous film. While unit-type presses are available 
for either sheet-fed or web-fed applications, practical 
work on plastic films requires web feed. 

Aniline. Aniline printing utilizes highly volatile 
solvents which evaporate within a few seconds after 
application to the prmted surface. Rubber rollers 
and rubber plates with raised printing surfaces are used 
and thus the process is limited to solvents that will not 
damage or distort rubber and which also are miscible 
with types of resins used. If and when adequate 
synthetic plates and rollers are developed, more of the 
newer films may be printed by the aniline method. 

Typographic. Typographic or letterpress printing 


employs a metal plate with raised surfaces. The 
nature of the process is not well suited to the use of the 
strong volatile solvents necessary for printing on pol- 
Such solvents usually 


ished or glazed plastic films. 


B4 


cause the ink to dry on the press and frequently cause 


roller trouble. An exception is the case of letterpr«ss 
printing on mat surface cellulose acetate, in which 
case it has been found that this plastic film can be 
printed with high-boiling solvents. Then, to protect 
the ink film and achieve gloss, the latter is press-polished 
or a thin film of the glazed material is laminated to it. 
Typographic printing is usually done on the reverse 
side of a glazed sheet so that the ink is protected by the 
sheet itself. Very few of the newer plastic films have 
been printed by letterpress. 

Lithographic. Lithographic printing is based on the 
principle that grease and water repel each other. A 
planographic plate is so prepared that the image is 
greasy while non-printing areas are covered with water. 
The ink, therefore, adheres only to the image and is 
repelled by other parts of the plate. So far no inks 
have been developed which will print satisfactorily on 
plastic films by lithography. 

Dry lithography—or, more properly, dry offset—is 
in reality a combination of certain elements of letter- 
press printing and offset lithography, but employs 
neither water nor planographic plates. Instead, a 
metal cylinder with raised surfaces is inked with rollers 
and pressed against a rubber-covered impression cylin- 
der which transfers the ink film to the surface being 
printed. Although this process has _ successfully 
printed molded and extruded plastic objects it has not 
yet been adapted to printing on plastic films. 


Polyethylene 


Polyethylene, or polythene, is one of the more im- 
portant of the new films coming into use in packaging. 
The term polyethylene is the generic name for those 
polymers of ethylene which are suitable for application 
as plastics. This plastic ranges from clear to hazy or 
translucent, has outstanding water-vapor resistance 
and excellent low-temperature characteristics and is 
unusual in its insolubility and inertness to chemical 
reagents. However, the film has poor resistance to gas 
penetration and is permeable to volatile organic acids, 
as well as to the essential oils and flavorings. 

The thermal properties and inertness of polyethylene 
make it an ideal packaging material for frozen foods. 
The low temperature brittleness point is below minus 
70 deg. C. (minus 94 deg. F.), while tear resistance is 
excellent at both freezer and room temperatures. Un- 
fortunately this film does not have the same character- 
istics at high temperatures, beginning to flow at about 
100 deg. C. (212 deg. F.). 

Successful letterpress printing on polyethylene was 
first reported in Dec., 1946, and examination of samples 
disclosed a fairly good adhesion between ink and film. 
In most cases additional research and experimentation 
are needed to make this adhesion more permanent to 
meet severe packaging requirements. The missing 
link is a solvent which will dissolve the film surface 
momentarily at working temperatures to enable the ink 
to become an integral part of the film. The dif- 
ficulty is due to the highly chemical-resistant nature of 
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polyethylene. One convertor claims to have found a 
highly volatile solvent carrier which gives good pene- 
tration of pigment inks with a rather complete range 
of colors. 

Gravure is at present the most promising method of 
printing on this film, as laboratory runs on textile print 
machines produce excellent one-color ink bonding and 
no difficulty is anticipated in developing inks for multi- 
color work. Commercial intaglio printing on poly- 
ethylene is scheduled to begin very shortly. The unit- 
type gravure process has also successfully printed one 
color on this material, but requires dry powder spray 
and slip sheeting for good results. 

The film is currently being printed by silk screen with 
oilinks. However, as in the case of letterpress printing 
on polyethylene, the degree of success depends upon the 
specifications to be met. Silk screen ink bonding ap- 
pears to be entirely satisfactory for light duty, but 
might not meet rough handling requirements. 

No successful printing of polyethylene by aniline or 
lithography has been reported to date. 

Although the application of decalcomanias to plastic 
films is hardly a part of the printing story, mention 
should be made here that at least one firm is now offer- 
ing special decals for use with polyethylene. A rapid 
and economical method of application to films is 
claimed. 


Ethyl cellulose 


Ethyl cellulose film has much the same character- 
istics as cellulose acetate film, but it has not been used 
extensively as a packaging film. It is beginning to 
come into wider use now. 

By silk screen, polished ethyl cellulose film has been 
printed satisfactorily and good adhesion is obtained by 
this method, although the inks lack gloss. 

Only laboratory work has been done in connection 
with gravure printing of ethyl cellulose, but good ad- 
hesion has been secured and no difficulties are expected 









Reverse-side printing on pres- 
sure-sensitive cellulose acetate 
tape requires remarkable ink 
adhesion to prevent stripping 
off on the roll. This is made 
possible by surface-acting inks. 
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in printing should these films find a general use in the 
packaging field. 

Ethyl cellulose is soluble in aniline solvents. The 
stock swells under the printing, however, and good re- 
sults are obtained only from small patterns. When 
large irregular areas of the surface are printed, the 
film may become warped. However, solid coating 
work has been done satisfactorily, since any swelling is 
uniform throughout the sheet. 


The vinyls 


By vinyl films we refer particularly to the copolymers 
which are tough and waterproof. Calendered vinyl 
films have gained wide popularity as shower curtains, 
bowl covers and aprons, but their use in packaging 
has been slight. However, the very recent perfection 
of a thin cast film has thrown the vinyl field wide open 
to packaging. 

The silk screen process is particularly well suited to 
vinyl films when using inks containing compatible 
resins. Such inks become an integral part of the film 
and achieve excellent results from the standpoints of 
appearance and resistance to rub-off. 

Calendered viny] films are now being printed in con-" 
siderable volume by gravure on both the unit-printing 
type of machine and the textile print machine. In all 
probability the newer cast vinyls can be printed by gra- 
vure with even better results than are obtained on the 
calendered films. 

There has been little or no successful printing on 
vinyl copolymers by the aniline, letterpress or litho- 
graphic processes. However, as demand for cast 
films increases in the packaging field, development in 

these processes will be greatly stimulated. 


Pliofilm 


Pliofilm is a modified rubber (addition) product and 
It is heat sensitive and readily dis- 
In the thickness used for pack- 


is very stretchy. 
torted by solvents. 
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aging, Pliofilm does not have the sparkle of acetate and 
cellophane; hence its uses are those which require its 
superior resistance to water or water-vapor_ trans- 
mission. The surface of Pliofilm is soft and easily 
marred. The ink film, which has similar characteris- 
tics when it becomes an integral part of the Pliofilm, 
will also show marks readily. Thus the type of pack- 
aging machine has a bearing on the appearance of the 
finished package. Certain cigarette manufacturers 
have turned to Pliofilm for export packs and bonding 
inks have been formulated so that state tax stamps 
may be printed on either cellophane-wrapped or 
Pliofilm-wrapped cigarette packages with equally good 
adhesion. 

Little printing other than experimental has been 
done on Pliofilm by silk screen. No serious difficulties 
have been encountered, however, and inks for such 
printing can be supplied. 

Gravure is still the most successful process for print- 
ing on Pliofilm and has produced remarkably good 
results. Special inks have been formulated which 
withstand the effects of animal and vegetable fats and 
oils and of water. An active solvent is needed to bind 
the ink to the film, but only a minimum of heat is 
necessary. 

Until recently results of aniline printing were not 
uniformly good, but new ink formulas have been de- 
veloped which meet practically all package printing 
requirements. Test runs using the new aniline inks 
presented no unusual problems and samples printed 
months ago are unaffected by aging. The improved 
ink formulas are expected fo give a much wider latitude 
in aniline color selection, as well as a dependable bond- 
ing of ink and film. The stretchiness of Pliofilm de- 
mands adhesive and flexible inks and these require- 
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An example of one of the many 
Pliofilm wrappers successfully 
multicolor printed by rotogravure. 


PHOTO COURTESY MILFRINT, INC. 


ments are easily met by the aniline printing process. 

The rubbery nature of Pliofilm does not adapt it to 
letterpress, while the problem of hygroscopic solvents 
has prevented successful lithographic printing on this 
material. 


Saran 


Saran is the most resistant to water-vapor trans- 
mission of all transparent films and has excellent 
strength. Originally this film carried on its surface a 
plasticizer with a characteristic odor and greasy feel 
which limiteditsuseformany applications. However,the 
new Saran Film 517* introduced at the 1947 Packaging 
Exposition is a clear, high gloss, transparent, flexible, 
oriented type of film, said to be both tasteless and odor- 
less. With these qualities to recommend it, this 
material promises to play an increasingly active part in 
the packaging field. 

Saran is a.polyvinylidine chloride plastic film. What 
has been said of the printing of vinyl films by silk 
screen would also be true for Saran. 

Only laboratory tests have been made in connection 
with the printing of Saran by gravure. No serious 
difficulties have been experienced in obtaining good 
adhesion. 

For the aniline process, Saran provides a beautiful 
printing surface. The solvent used does not attack 
rubber plates or rollers and is very effective on Saran 
film. Excellent results have been obtained with a 
wide variety of aniline colors. 

The new Saran is one of the few plastic films which 
have proved suitable for letterpress printing. With 
rubber plates and special solvents to prevent the ink 
from drying on the press, very (Continued on page 178) 


* See “Saran Film 517,’’ MoperN Packacina, July, 1947, p. 149. 
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The flexible polyethylene con- 
tainer acts as a bellows. When 
pinched, it releases a spray of 
powder through '/j.-in. hole in 
cork cemented in bottle neck. 
Container is secured by a white 
urea cap. Only decorations are 
silken cord and paper .jabel. 


“TALC OF THE 


TOWN” 


That intriguing, squeezable bottle of polyethylene; 


now it’s a dispensing taleumizer for bath powder 


triking new package developments talked about 

experimentally for so long are now beginning to 
appear on consumer counters of the nation’s retail 
stores. 

First to hit the cosmetic market wth an extruded 
and blown polyethylene bottle* is Alexander de 
Markoff. During July, New Yorkers were introduced 
to this revolutionary new container in a full-page 
Lord & Taylor ad with the caption, ‘‘ Pinch the plastic 
bottle and you’re under a blizzard of bath powder.” 

The inherent flexibility and elasticity of the poly- 
ethylene material has been made a functional asset of 


_ * See ‘Plastic Bottles,” MopEerN Packacrtna, Nov., 1943, p. 65; ‘‘Progress 
in Plastic Bottles,’ Sept., 1944, p. 90. 


Directions for use 
are printed on a 
die-cut label af- 
fixed to bottom. 


the package. Dubbed the new “talcumizer” and pro- 
moted as “the tale of the town,” the squeezable bottle 
becomes the means of dispensing the powder. 

A 7-0z. frosty white stock container of polyethylene 
is used, equipped with a threaded white urea closure. 
The neck of the bottle is fitted with a cork stopper 
cemented in almost flush with the lip of the container. 
In the center of it is a '/js-in. diameter hole. When 
the bottle is pinched, the powder is released in a frag- 
rant spray through this opening. Three or four months 
were required to perfect technical details, such as the 
size of dispenser opening and the type of closure 
assembly finally adopted. 

A tiny paper disk label is pasted over this opening 
and is printed to call attention to directions on how 
to use the container which are given on a die-cut label 
on the bottom. 

The only decorative treatment is a white silken cord 
tied around the neck of the bottle held in place by the 
black and green label which identifies the product as 
‘* Alexander de Markoff Fragrant Fern Talcumizer’’ and 
as a member of the company’s whole family of new 
Fragrant Fern bath preparations. 

Rumor has it that a leading men’s line will also soon 
be adopting a container of this type for talcum powder. 


CrepitT: Polyethylene container, Plar Corp., Hartford Conn. 
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New rotogravure equipment permits 
process printing on board during 
production of body blanks, lending 


greater eye appeal to frozen foods 


Or drawback that somewhat dampened enthusiasm 
for the composite fibre-metal frozen foods con- 
tainer when it was introduced last year was its limit- 
ation to two-color printing, forbidding realistic full- 
color representation of the product which is the current 
trend in frozen foods package design. ‘To get around 
this, some manufacturers printed a separate wrap- 
around label and applied it to the container body. But 
the advantage of four-color printing directly on the 
body during manufacture was obvious and further 
development toward this end was pushed. 

Now one of the big can companies is producing, on 
specially developed rotogravure equipment, a com- 
pletely finished, four-color printed container blank at 
the rate of 57,600 an hour. The colorful new container 
is being used by Birds Eye-Snider Div. of General 
Foods for several of its frozen products; an example is 
shown in the accompanying illustration. 

The machine which makes this possible is the result 
of several years of development and cooperation be- 
tween the can company and one of the leading manu- 
facturers of rotogravure printing presses. It con- 
stitutes a complete production unit, performing a 
multitude of functions—fabricating as well as printing— 
in a single, in-line operation at very high speed. The 
paperboard stock in roll form, placed on the roll stand 
and spliced into the machine, is delivered at the end in 
three neatly stacked piles of finished container blanks— 
printed, scored, cut and with a thermoplastic glue ap- 
plied to the seam. 

Cutting and scoring of the blanks is accomplished by 
rotary tools which, in conjunction with high-speed 
multicolor printing equipment and fast-drying inks, 
permit the container stock to flow through the machine 
at speeds approaching 400 lineal feet per minute. 

Several characteristics inherent in the gravure proc- 
ess make it especially advantageous for in-line pro- 
duction and printing on paperboard. It is feasible to 
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print with a pressure of 400 lbs. per lineal inch, which 
insures a flattened surface receptive to ink even with 
fairly rough stocks and results in better reproduction of 
solids and process work, it is said. Change of copy can 
be made relatively quickly and this—together with the 
fact that no make-ready and comparatively little wash- 
up is required by the gravure printing method—holds 
“down” time on the equipment to a minimum. 

Highly volatile inks used with a fully enclosed ink 
fountain which inhibits drying of the ink prior to actual 
printing are quickly dried on the surface once exposed to 
the action of forced air dryers. This not only permits 
the immediate printing of all subsequent colors, but 
allows the fabricating steps to be effected without any 
danger of ink smear or offset on the press rolls. Quick 
surface drying also results in the use of less ink than in 
methods where a great deal of absorption takes place. 

Color register is maintained by an electric eye device 
which automatically checks’ and corrects through a 
planetary gear system the relative positions of the last 
three printing cylinders so they are never in excess of 
0.0025 in. out of register with the first color key plate. 

The can company installation consists of the following 
equipment in sequence, from roll stand to delivery: 

A double reel stand which permits the placing of one 
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roll on the stand while the alternate roll is feeding. 

A feed unit, driven one to one with the rotogravure 
printing cylinders, which feeds the paperboard stock 
through a loop to an angle roll stand at the same speed 
as that of the press. 

An angle roll stand which prior to a second feed unit 
insures side register by positioning the moving web 
against a fixed side guide. 

A second feed unit which meters the board to the 
rotogravure printing units, thus isolating any dis- 
turbing forces and assuring a constant tension. 

Four 20-in. rotogravure printing units which print 
the web in four process colors. 

An adhesive-applicator unit operating on the roto- 
gravure principle. 

A score unit which creases the web in predetermined 
places to facilitate the forming of the container. 

A pull and trim unit which has the double purpose 
of pulling the web through the score and glue units 
and trimming it to an exact predetermined width. 

A double rotary cutter which cuts and slits the web 
into the final form of the container blank. 

A delivery unit of the stacker type which collects and 
stacks blanks automatically, with a new tray falling 
into place automatically whenever delivery is full. 

From this point the manufacture of the container 
continues in a straight line process through the steps 





described in an earlier article.* On a body-forming 
machine the flat sheet of fibreboard is formed into a 
tubular shape and seamed at the side, using the thermo- 
plastic adhesive previously applied, in a simple but 
positive overlap seal. In a large, glass-windowed 
automatic machine the tubular body is then heavily 
coated inside and out with a clear paraffin wax, cooled 
and dried. Finally the body passes through a die- 
seaming machine which attaches the bottom metal 
ends. Closing ends are shipped separately to be ap- 
plied on a similar die-seaming machine after filling. 
According to the can company, multicolor containers 
printed on the new press are expected to be generally 
available by fall at a slight premium over the two-color 
printed containers. The company’s facilities for pro- 
duction of the container in both two and four colors 
are being expanded to meet the requirements of more 
than 30 frozen food packers who have adopted it 
since its introduction last summer. Two new pro- 
duction lines are being installed now and this will give 
the company a total of six lines by early next year. 


Crepits: Containers produced by the American Can Co., New York. 
Rotogravure equipment supplied by the Champlain Co., Inc., 
Bloomfield, N. J. Birds Eye package designed by Frank Gian- 
ninoto ¢ Associates, New York. 


* See ‘‘Waxed Fibre Can for Frozen Foods,’’ MopERN Packacinec, Novy. 
1946, p. 97. 





























—_— & Johnson have long been noted for the 
streamlined beauty and functional perfection of 
their manufacturing facilities. In their new $1,250,000 
Baby Products Plant, which has just started operation 
in Cranford, N. J., they present what probably will 
stand for some time as a model of all-around packaging 
efficiency. 

Gen. Robert W. Johnson, dynamic board chairman of 
J. & J., is a showman as well as an industrialist. Heisa 
leading advocate of the growing theory that making the 
packaging plant a show place has tremendous public 
relations and prestige value for the manufacturer of 
consumer products.* But he insists that this comes 
about not as a primary aim, but as the natural by-proc- 
uct of good industrial planning—integrating architec- 
tural, mechanical and personnel facilities to produce the 
best possible over-all industrial environment. Those 
who see the Cranford plant with its far-advanced pack- 
aging set-up (and the whole world’s invited) cannot 
help but agree. 

The new building, of streamlined modern design em- 
ploying unglazed buff tile, soft gray-blue terra cotta, alu- 
minum and continuous strip double-glazed windows, is 
located in the center of a 30-acre landscaped tract. It 
is of basic single-story construction, 250 by 315 ft., with 
apartial basement. It is divided into three basic areas— 
office, manufacturing and warehouse—with all except 
a portion of the warehouse completely air-conditioned. 

The whole layout is keyed around a dramatic en- 
trance lobby which immediately sets the scene. Fur- 
nished with deep carpets and luxurious modern furni- 
ture and making utmost use of the effect of light, 
drapes and soft colors, the 35-by-50-ft. reception lobby 
is almost breath-taking in its quiet, restful beauty, sug- 
gesting the lounge of a fine hotel or club rather than a 
manufacturing plant. Every employee of the plant, 
incidentally, enters and leaves through this lobby; there 
is no ‘employees’ entrance.” 

Before the visitor’s gaze spreads the entire panorama 
of the streamlined packaging operation, viewed through 
an enormous expanse of plate glass window which forms 
almost the entire back wall of the reception lobby. . To 
the right of the reception room is a long corridor off 
which open the plant offices and at the end of which is a 
modern cafeteria and recreation lounge. 

The packaging room—a single room 50 by 285 ft., 
devoid of columns or posts—is as beautiful as the lobby, 


* See ‘Packaging Display; a Plus in Public Relations,” MopEern Packac- 
ING, Feb., 1946, p. 118. 
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but in an entirely different way. Here color is used in a 
purely functional manner and beauty lies in clean, un- 
cluttered lines and spaces. Six separate packaging 
lines jutting out from one side wall handle the packaging 
of liquids, creams, powders, jellies and gift assortments 
and there is a very wide 15-ft. aisle down the entire 
length of the window side of the room, intention- 
ally planned for visitor traffic. A minimum distance of 
10 ft. separates the lines, so that large groups of visitors 
can circulate around them without interference. The 
large areas around the lines, plus the use of cool, sub- 
dued colors, properly highlighted by brighter working 
surfaces, have resulted in a quiet, spacious feeling 
throughout the manufacturing area, as well as the plant 
offices. 

Among the unusual features of the packaging lines 
which are immediately apparent are these: 


Each line is fully enclosed in a streamlined housing 
of special construction which gives a “kitchen coun- 
ter’’ effect, tying all units together so that they seem 
to form a single machine. The counter top is set 
flush with the continuous conveyor which takes the 
containers around the line and through the various 
filling and sealing machines. Steel panels form the 
sloped-in sides of the counters, with a recessed toe 
space at the bottom. Each of these side panels is 
standard in size and completely interchangeable; 
panels are held in place by spring-loaded pins and 
can be lifted out instantly. Counter tops are cream 
colored and the sides a soft blue. The appearance 
factor of these housings is incidental; their purpose 
is to keep machinery clean, protect workers from 
contact, make it possible for visitors to circulate 
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One of the two control panels which by push but- 
tons regulates completely automatic mixing and 
conveying of products to packaging line fillers. 


Over-all view of bottling line shows (clockwise) 
labeler, bottle cleaner, rotary vacuum filler, 
capper, cartoner. Operators work inside ‘‘U.”’ 

















These are the products automat- 
ically produced in the new Baby 
Products Plant, Cranford, N. J. 
Products to be filled cover a full 
range from dry powders to 
creams, oils and lotions and 
packages handled include cans, 
bottles, jars, cartons and met- 
al as well as plastic closures, 


freely around the lines in perfect safety, provide 
adequate work surfaces and help to concentrate at- 
tention of employees and visitors on the product 
itself rather than on mechanical devices and their 
movement. 

An open U-shaped layout is used for most of the 
lines, both ends of the ‘‘U”’ projecting through small 
openings in the wall into the warehouse area, where 
empty containers are fed into the lines on one 
end and filled packages taken away on the other. 
This principle of separating warehousing, loading 
and unloading operations—all cumbersome and ex- 
traneous operations—from the unit packaging lines 
is fundamental to the J. & J. plan. Another virtue 
of this unusual layout is that the only access for 
operators to the interior of the packaging “U’— 
where all work is conducted—is through the door 
from the warehouse area into this interior area. 


To-and-fro conveyor on cream-filling line delays 
passage of filled jars to permit cooling. Photo 
shows details of conveyor used throughout lines. 





The capping operation on the baby-cream jars is 
shown above. Preliminary cooling of product on 
conveyor prevents any condensation on the caps. 


This again facilitates the free movement of visitors 
around the outside of the lines without possibility of 
interference between visitors and operators. Raw 
materials to be used on the lines are stored adjacent 
to the feed end of the “‘U”’ and materials are moved 
away from the discharge end on a roller conveyor sys- 
tem which feeds all finished goods to a single, cen- 
trally located case-sealing machine in the warehouse 
area. 

Not only do the packaging operations employ the 
latest fully automatic machinery throughout, but prod- 
uct preparation and flow also are mechanized to an ex- 
tent probably never before seen in this type of manufac- 
ture. In the packaging room are two huge instrument 
panels (also in streamlined housings). Tostart up baby- 


Each girl on gift line does one repetitive opera- 
tion, taking items from tote boxes facing her. 
Box lid moves with base and last girl puts it on. 
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This line works continuously on assembly of gift 
sets. Components enter on upper deck. Boxes 
move counter-clockwise back to warehouse. 


powder production at the beginning of a day, for in- 
stance, a technician merely pushes buttons which start 
the ingredients flowing into mixing tanks and the com- 
pleted mix flowing by automatic enclosed conveying 


systems directly into the hopper of the automatic filling 
machine. 

Adding to the functional efficiency as well as the 
striking good looks of the air-conditioned packaging 
room is the exceptional lighting system. The entire 
side and back wall of the long room is a continuous strip 
of plate glass, double-paned for insulation and _of a spe- 
cial type of glass which filters out glare while admitting 
maximum useful light. Overhead, lengthwise of the 
room, are five continuous 285-ft. strips of recessed fluor- 
escent fixtures, set flush with the ceiling, which provide 


These are the three gift assortments packed on 
the line. Items fit snugly into the boxes, all 
of which are designed for maximum eye appeal. 
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LINE NO. 6 
BABY POWDER PACKAGING 


45 foot-candles of illumination at the working level. 
Acoustical ceilings and flooring of a special vinyl-resin 
plastic preserve quiet. 

Employees, as they enter the plant through the recep- 
tion lobby, pass the reception desk and then go down 
one flight of stairs to the basement area where modern 
locker rooms, rest rooms and other employee facilities 
are located. Another stairway leads directly from these 
units to the center of the manufacturing area. As em- 
ployees enter the manufacturing area they pass the time 
clock, the plant bulletin board and the offices of pro- 
duction supervisors, which have been located in the very 
center of manufacturing operations rather than in an 
isolated corner as is often the case in older manufactur- 
ing layouts. The production supervisors’ offices are 
part of a central control group which also includes the 
quality-control laboratory and a first-aid room. All 
operations in the plant center around this group. De- 
tails of the six packaging lines described below may be 
studied by referring to the accompanying diagram and 
flow chart: 


Line No. 1 — Baby oil and lotion. Production on this 
bottling line, which has a speed of 120 bottles a min- 
ute, starts with the passage of the empty bottles fed 
into the conveyor from the warehouse end of the line, 
through a labeling machine and an air cleaner. The 
product is then filled into the bottles by a large rotary 
vacuum filler of the type commonly used in dairies. 
Filled bottles pass through a capping machine at the 
end of the ““U” which applies threaded plastic caps 
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LINE NO. 5 
PRICKLY HEAT POWDER PACKAGING 
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LINE NO. 4 LINE NO. 3 


TUBE FILLING GIFT BOX ASSEMBLY 


and finally, around the turn, through a large auto- 
matic cartoning machine which inserts the bottle and 
corrugated liner in an individual carton. Loaded in 
shipping cases, the product then passes out through 
the warehouse wall opening onto the conveyor system 
which takes it into the basement and eventually back 
up to the case-sealer in the central area of the ware- 
house. _ 

Line No. 2 — Baby cream. This is a jar-filling opera- 
tion, the product being hot at time of filling. Empty 
jars as they enter are air-cleaned and immediately 
enter a filling machine specially designed for filling of 
viscous products into jars. The jars then spend 
several minutes passing through an unusual to-and- 
fro conveyor set-up for cooling of the product to 
room temperature to prevent condensation on the 
bottom of the jar cap. The jars, in single line, make 
several trips up and down this lengthy cooling area, a 
total distance of 150 ft., before passing on to the cap- 
ping and labeling machines and casing. 

Line No. 3 — Gift-box assembly. The third line in the 
series is an unusual mechanized set-up for the packing 
of the three gift-assortment boxes which are con- 
tinuous large sellers in the J. & J. line. This is a 
closed line, although the conveyor movement is in the 
familiar ‘‘U” pattern. The center of the narrow “U” 
is taken up with a double-deck, belt-driven roller con- 
veyor which moves components of the gift pack in 
tote boxes from the warehouse on the upper deck and 
returns empty tote boxes to the warehouse on the 
lower deck. As many as eight girls, depending 02 
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LINE NO. 2 LINE NO. 1 
BABY CREAM PACKAGING YN: b @e)| Om Codile) Ba-Vel@ Veli. ic) 


the type of box being packed, are ranged along the 
intake side of the regular U-shaped, carousel-type con- 
veyor. In turn as the gift boxes pass, the girls open 
them, fit in:the platforms and dividers and various 
girls take from tilted tote boxes in front of them the 
gift items and fit them in place. The last girl closes 
the box and it passes on around the conveyor back 
into the warehouse for casing. This is a remarkably 
fast and steady-flowing operation, in contrast to the 
manner in which assortment boxes are handled in 
most plants. 

Line No. 4 — Tube filling. This is a conventional line 
which fills a sterile jelly into collapsible tubes, seals 
the tubes and cartons them. 

Line No. 5 — Prickly-heat powder. This is a simple, 
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single line which fills this special powder into metal 
cans, caps them and sends them on to casing and ship- 
ping. 

Line No. 6 — Baby powder. In this wide “U”’ set-up, 
which has a speed of 180 cans a minute, the cans and 
tops enter on parallel conveyor lines. The cans are 
filled in a large rotary vacuum filler which is com- 
pletely enclosed and fitted with a special dust collect- 
ing system, completely eliminating the dust which 
usually accompanies the filling of this type of product. 
The cans then pass through an eight-spindle capper 
and divide into a double line before entering the com- 
pletely automatic cartoning machine which places 
them in folding cartons and seals the cartons before 
they move finally to the case-packing operation. 
















Conveyor system 


Of special interest and possibly unique in the pack- 
aging field is the comprehensive conveyor system which 
moves finished goods from the discharge ends of the 
packaging lines to the case-sealing unit a considerable 
distance away in the warehouse area. The conveyor 
system is illustrated in an accompanying diagram. 

Gravity roller and belt-driven roller conveyors are 
used in the first stage of this system, which in six sepa- 
rate lines takes the finished goods from each of the six 
filling lines, carries it under the first floor and finally 
brings all six lines together at a central collecting point 
in the basement. The conveyors then discharge to a 
single belt conveyor which elevates the cases from the 
basement to the single case-sealing installation in the 
center of the warehouse first floor. 

The key to this marvelously efficient system is a push- 
button control panel operated by the case-sealer atten- 
dant. From his remote location he is able by pushing 
buttons to start and stop any of the six conveyors feed- 
ing eventually into his central station. He thus, on the 
basis of his schedule, is able to select the particular prod- 
uct he wants to put through. He also electrically ad- 
justs the case-sealing unit to handle the particular size 
of case coming through. Usually he runs off all cases 
from one conveyor before switching to another conveyor 
and again adjusting his sealing unit for size. The case 
sealer discharges to a gravity-roller conveyor from which 
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the finished goods are manually palletized, ready fcr 
shipment. 

A single operator controls the movement of all fir: 
ished goods—the entire production of the plant—ope: 
ates the case-sealing machine and palletizes the pac! 
ages for further handling by electric lift trucks to adj: 
cent storage areas and loading docks. 

Adjacent to the shipping area is a trucking platform, 
on the north side of the building, with an enclosed truck 
slip to provide for all-weather loading and unloading. 
A railroad siding is conveniently located at the rear of 
the building. 

In charge of the project for Johnson & Johnson was 
H. G. Fromm, who also is in charge of plant opera- 
tions. 








id ster of eee Gas Minion “To those who may question the value of such an 
(clockwise) rotary vacuum filler, capper and the elaborate packaging installation if it results in higher 
earton filling, compression and sealing unit. than normal costs,” says Mr. Fromm, “it should be 
pointed out that all costs must be justified on the basis 
of reduced operating costs, improved quality of product, 

employee satisfaction and consumer good will.” 
It should also be pointed out that such an installation 
does not necessarily result in higher cost, but rather is a 
result of good industrial planning—and good planning 


is always a matter of know-how, open mindedness and 
courage. 


Crepits: Bottle and jar cleaners, Karl Kiefer Machine Co., 
Cincinnati. Filling machines, Mojonnier Bros. Co., Chicago; 
Karl Kiefer Machine Co. and Carter Engineering Co.,+ Danville, Il. 
Capping machines, Consolidated Packaging Machinery Corp., 
Buffalo, N. Y. Labeling machines, Pneumatic Scale Corp., Ltd., 
North Quincy, Mass. Cartoning machines, R. A. Jones § Co., 
Inc., Cincinnati. Case packing and sealing machines, Standard- 
Knapp Corp., Portland, Conn. Packaging line conveyors, Alvey- 
Ferguson Co., Cincinnati, and American Stage Equipment § Iron 
Works Co., New York. Finished goods conveyor system, Lamson 
Corp., Syracuse, N. Y. Plant architects, The Ballinger Co., 
Philadelphia. Contractors, John A. Johnson § Sons, Brooklyn, 
' : N. Y. Functional design and color treatment, Herbert Rosengren, 
Steel panels which completely house all packag- Woodcliff Lake, N. J. 
ing lines are standard and interchangeable. They 








. aces ‘ a : : + ‘“‘Carter-Vac’’ filling machines now manufactured and sold by Mechanical 
are held by gravity and are instantly removable. bv. Genueah Millie, Tas., Mlaceagaiie, Miles. 


With this unique push-button control box, oper- Over-all view of case-sealing station, through 
ator at single case-sealing machine in warehouse which all products pass, fed intermittently 
selects conveyor to feed in, starts it moving, ad- from the six packaging line conveyors. Sealed 


justs case sealer to size and starts it going. cases are loaded, sealed and shipped on pallets. 


















Before and after studies show 
great improvement in appetite 
appeal achieved for this dietetic 
product, without the loss of 
f any of its ethical appearance. 
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e wo types of marketing problems were met by the 

ry two packages for noddles illustrated on this page, 

on but both followed the principle that visibility is an m- 

‘am portant sales booster for this type of product. 

on In the case of the soya noodles for restricted diets, 

m produced by the Standard Dietetic Food Co., Chicago, 
the designer improved the previously unappealing 

ical package by injecting into his redesign something of the 


eye appeal and the standardized quality look of conven- 
tional food products, while at the same time retaining 
much of the “ethical” appearance that denotes a 
scientifically prepared dietetic product. Sales appeal is 






Problem here was to present a new product in a 
protective package with maximum display value 
and with visibility to prompt impulse buying. 










































NOODLES IN WINDOWS 


NEW (Back) NEW (Front) 









Packages by two Chicago producers aim at different markets, 


both using the same proved sales appeal device 


greatly enhanced by the use of colors—blue on a back- 
ground of fresh and sparkling yellow. 

But the key point is the insertion in the front panel 
of a round, cellophane window which gives at-a-glance 
proof that this dietetic food can be as appealing in 
color and texture as any other. The package has 
been increased in size over its predecessor and the 
window adds to the impression of size and value. 

This design has been adopted as a standard for the 
line and at present three associated products are get- 
ting new packages with a distinct family relationship. 

Cook’s Delight noodle basket is a new food specialty 
being introduced to the national market in a window 
carton of unusual design which incorporates conveni- 
ence, protection against breakage and ease of stacking. 
Produced by the Williams, West & Witts Co.. Chicago, 
the noodle baskets are being marketed through the Bob 
White Organization, Chicago, and promoted to food 
dealers as an opportunity for tie-in sales with canned, 
frozen and ready-prepared foods. The shape of the 
folding carton makes for maximum display on counter 
or shelf and the final sales clincher is, of course, the 
clear view of the product through the two windows 
of moistureproof cellophane. 


CreEpITs: Standard Soya Noodles—Design, A. Wayne Nune- 
maker, Chicago; cartons, Franklin Folding Paper Box Co., Chi- 
cago. Cook’s Delight Noodle Baskets—Cartons, Allas-Boz- 
makers, Inc., Chicago. 
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COLOR IS TAKEN OUT OF HIDING 


The Deerfield Packing Corp., Bridgeton, N. J., 
has adopted the use of a color printed wax over- 
wrap for its Fenwick Brand of quick-frozen fruits 
and vegetables which is a decided improvement 
over its previous insert label partially hidden by 
its waxed overwrap. The new printed overwrap 
is revised by Deerfield personnel so that, with Ben 
Day, the three-color limit of the press gives an 
adequate five-color effect. The wrap is of single 
thickness and stock is */;; basis weight. The 
design depicts a wintertime scene of the early 
settlement of South Jersey, where the vegetables 
are packed. The significance of the original label 
has been retained in the redesign and at the same 
time the new printed overwrap achieves a brighter 
package with greater eye appeal. 


CREDIT: QOverwrap and printing, Kalamazoo Vegetable 
Parchment Co., Kalamazoo, Mich. 


TWO PACKS OF WOLVERINE RHUBARB 
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The Wolverine Cooperative, Inc., of Utica, Mich., 
is now merchandising its rhubarb in colorful and 
eye-catching packages designed to promote the 
sale of this ‘“‘State of Michigan”? product. Two 
new consumer packages have replaced the plain 
corrugated shipping containers formerly used. 
The 2-lb. consumer unit, made in the style of a 
wrap-around carton with hook ends and a lock 
on the bottom, is of paperboard with two acetate 
windows that give both top and side views of the 
packed rhubarb. Lettering on the yellow back- 
ground is in green, blending with the product 
coloring. The 5-lb. unit is a full telescoped 
carton with single hook ends. The same yellow 
and green coloring is used for the larger carton. 
Ten 5-lb. units fit neatly into a corrugated ship- 
ping container which combines strength and 
attractiveness. A test board strong enough to 
carry 50 lbs. of rhubarb is used. 


CREDIT: Containers, The Ohio Boxboard Co., Rittman, 
Ohio. 
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MADE TO LOOK LIKE ANTIQUE JADE 


Package design for the Speidel Corp.’s new Ming 
Tai bracelet marks the third of the ‘‘package 
keynoted promotions’? undertaken by the firm, 
the other two being the Miss Mignon and the 
Golden Knight packages. All three of these 
jewelry packages were planned in close collabora- 
tion with the company’s sales, advertising and 
promotion departments. The Ming Tai package 
is molded of polystyrene, in two pieces. Espe- 
cially designed to simulate a handsomely carved, 
fine jade antique box, the container conveys a 
definite Chinese feeling. A feature of the box 
construction is the design of its inner pad, which 
utilizes concealed hooks to grasp the bracelet in- 
conspicuously at either end, doing away with the 
need for wires, grooves and staples. 


CREDITS: Container, Braun-Crystal Mfg. Co., Inc., New 
York. Polystyrene, Monsanto Chemical Co. Lustron. 


DESIGN CONTINUITY FOR GLUES 


Newly designed labels adopted by the Perkins 
Glue Co., Lansdale, Penna., for its line of vege- 
table glues achieve a family relationship through 
effective display of the trademark design, uniform 
presentation of copy and emphasis of product 
name by reverse printing 
within a color block. The 
product is sold mostly in 
large-quantity lots for use 
by the plywood industry, 
although the ‘“‘Quick Re- 
pair’? wood filler is sold in 
consumer units. Label 
design, therefore, had to 
be equally adaptable for 
use on small cans (left) 
as well as on large-sized 
drums (right). Standard 
presentation of copy in- 
cludes use of trade and 
product names, a line of 


descriptive copy, then the informative data and 
other essential facts. 


CREDITS: Design, Robert Foster, New York. Labels, 
Drake Press, Philadelphia, and M. Kk. Nash, Lansdale, 
Penna. Containers, The Container Co., Van Wert, Ohio. 

















Foil-wrapped tray package is 
odorless, drip-proof and of 
uniform size and thickness. 
Half portions may be safely 
stored in home freezers. 









@& ienificamt of advances in frozen fish packaging that 

eventually may change the whole sales picture of 
the fishing industry is Atlantic Coast Fisheries Co.’s 
new I|-lb. package of pressed fillets. 

This new package is comprised of a 1-lb. block or 
““brick”’ of frozen filleted fish, 4 by 8 by */, in., placed in 
a waxed paperboard tray overwrapped in moistureproof 
cellophane and outer wrapped with a laminated sheet 
combined of 0.004-gauge aluminum foil, 28-lb. kraft 
paper, a layer of wax and an inside ply of 8-lb. tissue 
paper. The wax under this tissue acts as the heat-seal- 
ing agent when the outer wrap is applied by machine. 

Atlantic Coast has already begun marketing its Nor- 
dic brand products in this new package and the line 
includes skinless cod and haddock fillets. Later whit- 
ing, rosefish (or sea perch) and flounder fillets will be 
added. Eventually halibut, salmon, scallops, shrimp 
and crab meat will appear in the new packages. Within 
a 12-month period operations are expected to cover 
marketing of an entire line of branded seafood products 
in consumer-sized packages from the company’s plants 
in Gloucester, Boston and Provincetown in Massa- 
chusetts, also Jacksonville, Fla., and Monterey, Calif. 

The new package offers the consumer a frozen sea- 
food product ready for pan, broiler or oven by simply 
opening the package. The package is drip-proof, odor- 
less and uniform in size and shape. The package is 
suitable for storage in refrigerator compartments. The 
filleted fish can be cut like a brick of ice cream into any 
size portions. Unused portions, still retained in the 
laminated aluminum foil wrap, may be returned to the 
freezing compartment and kept indefinitely. Cooking 
without defrosting is recommended. The packages can 
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New frozen, pressed fillet fish packaging 


opens a vast, untapped market for seafood 
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be carried home like a box of candy. The fish is said not 
to fall apart in cooking and will heat better since the 
one solid piece of uniform thickness can be cooked 
evenly throughout its length and breadth. 

The new packages represent more than 10 years’ re- 
search in methods of packaging frozen fish to retain 
natural freshness and flavor, prevent weight loss 
through dehydration in storage and to provide the con- 
sumer with the ultimate of freshness, convenience and 
economy. 

Atlantic Coast Fisheries received the 1947 Food In- 
dustries Achievement Award for its automatic filleting 
machine. While this machine was being developed to 
cut 200 whiting fillets a minute, the company realized 
that it had to step up packaging operations if it was to 
preserve the freshness of the fish retained by speedy 
handling from trawler hatch to carton handlers and not 
risk the loss of edible life through dehydration in stor- 
age. 

To Atlantic Coast’s president, E. H. Cooley, goes 
credit for the idea of automatically forming a solid 
block of separate pieces of fish flesh which would 
weigh exactly one pound and remain as one piece dur- 
ing handling. H. F. Crowther, Atlantic Coast’s head 
research engineer, worked out the idea for a package 
which, as he termed it, would be uniform in size and 
weight internally as well as externally. In previously 
packaged 1-lb. units of fish fillets, there were so-called 
“voids” or “gaps’’ in the meat of the fillets themselves. 
Such gaps or voids, it is claimed, allow inner frosting to 
occur during deep freezing and inner frosting means 
moisture formation and ice crystals within the package 
during frozen storage. This frost is moisture emanating 


MODERN PACKAGING 
























ee al 


asd me 


‘ 


Solid block of quick frozen fish can be cut like 
ice cream. The 1-lb. block is placed in a paper- 
board tray, overwrapped in cellophane and has a 
printed outer wrap of protective foil lamination. 


ZH Pressed fish does not fall apart when cooked. 
Uniform thickness assures even cooking. It’s 
from the fish and therefore indicates product dehydra- ready for the pan when it comes out of the pack- 


tion, which lowers quality. This knowledge led to the SE ES ero 
idea of pressing the fish into blocks which would elimi- 

nate the voids andamachine and method were developed 

to convert the fillets into air-tight, 1-lb. blocks. A 

3/,-in. thickness was selected as the best for cooking 

and handling. 





Packaging of the blocks necessitated more original 
thinking. Principal requirements were rigidity and a 
barrier that would prevent thawing en route from re- 
tailer cabinet to consumer refrigerators. Many ma- 
terials were considered, but tests indicated that lam- 
inated foil with an inner tray and inner cellophane 
wrap was the most satisfactory. 

The outside surface of the foil is color printed with 
an eye-appealing, well-identified modern design and, on 
the reverse side, with three recipes for preparing the 
fillets—fried, baked or broiled—and illustrations show- 
ing how to cut and repack (Continued on page 178) 





Fish placed in tray is fed to an automatic wrap- 
ping machine which wraps and seals up to 75 pack- 
ages per minute. An electric eye device controls 
the cutting and positioning of the foil wraps. 


# 


Completely wrapped and sealed foil packages are 
guided into a master carton which holds 10 1-lb. 
bricks. Packages are then ready for quick freezing. 
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Acme Breweries on West Coast 
were among first in the domestic 
market with the new 6!/2-oz. no- 
return bottle. Shipping cartons 
and posters emphasize the con- 
venience feature. Fair-trade priced 
on the West Coast at 13 cents, this 
bottle of beer sells for 1 cent more 
than the returnable bottle, but 
for 1 cent less than canned beer. 


WW: provided a perfect proving ground for the glass 

container industry in its long-time endeavor to 
produce a practical, no-deposit, throwaway beer bottle. 
Our armed forces left behind them overseas no less than 
1'/, billion throwaway bottles—so light and yet so 
strong that many soldiers were convinced they were 
made of plastic. 

The wartime one-trip bottle weighed about two- 
thirds as much as the earlier steinie—7*/; oz. against 
10'/. oz. Yet the structural strength of this achieve- 
ment of the bottle-designer’s art was established by the 
fact, according to glass industry figures, that fewer than 
one in 50,000 bottles of beer arrived damaged—despite 
the ruggedness of wartime transportation over distances 
as great as 9,000 miles and in tropical temperatures that 
built up abnormal internal pressures. 

Once the war was ended, brewers clamored for this 
sturdy one-trip bottle for their regular domestic dis- 
tribution. But the enormous postwar demands for 
glass containers of all types, coupled with the serious 
shortage of soda ash, delayed their introduction. 
Meanwhile the designers, not content to rest on their 
laurels, sought ways to reduce bottle weight further. 
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Now the postwar version of the one-trip bottle, which 
the industry is calling the ‘‘one-way,” is in production 
at a number of glass plants and the first large-scale 
domestic distribution has been started by several 
breweries. Without sacrifice of strength, the makers 
claim, the weight has been further reduced to an 
astonishing 6!/2 oz. 

Now comes the final, acid test in competitive market- 
ing: Will the consumer pay a penny more per bottle 
to be rid of the nuisance of paying a deposit and 
lugging bottles back to the store? 

A penny appears to be the premium that a brewer 
must get to pay for the bottle that serves him only 
once. But the glass makers point out tha! at this 
retail price differential they are still about a penny 
below the price of beer in any other expendable con- 
tainer. On the West Coast, where the one-trip bottle 
is making its first reconnaisance-in-force, a pattern is 
set by fair trade prices: 

Beer in returnable bottles, 12 cents (plus deposit). 

Beer in the expendable bottle, 13 cents. 

Beer in expendable metal cans, 14 cents. 

Whether this pattern will prevail nationwide remains 
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With no deposit and no return, it costs 


just a penny more. The one-trip bottle, 


lighter still than the war-proved model, 


now meets its real test in home markets 








One-way bottles arrive at Acme 
Breweries packed neck down in 
cases. Top flaps of cases are 
not glued and, therefore, are 
inverted when stacked to prevent 
opening; flaps are opened when 
cases are placed on conveyor for 
transfer to the unscrambler. 


STUBBY sr PACKIE 
1935 1939 


Stubby bottle, developed in 
1935, was not universally used. 
The packie went to war; more 
than 1'/; billion were shipped 
to troops overseas. In the 1947 
domestic version, weight is cut 
another 7/; oz. and _ height 
reduced an additional ‘1/2 in. 
PHOTO, OWENS-ILLINOIS GLASS CO. 


AUGUST 1947 











to be seen, but the glass makers are confident that 
they are in a strategic position price-wise. 

Among the first in the country to start shipping 
beer to retailers in the one-trip bottle—and hence the 
possessors of the most extensive experience with it to 
date—are the Acme Breweries, San Francisco and Los 
Angeles. 

Acme reports that no radical changes in filling and 
capping machinery were necessary to accommodate 
the new bottle to the production lines. According 
to the production men, breakage is running at less 
than 1/2 of 1%, which, they point: out, is about the 
same ratio as breakage for all new returnable bottles 
fresh from the glass manufacturer. 

Corrugated shipping cartons are used, with the one- 
trip bottles packed 24 to the case. Originally the inner 
partitions were full height, but this has been found 
unnecessary and the partitions have been changed to 
shoulder height for greater convenience in handling. 

At the San Francisco Acme plant, where bottling 
in the new containers on a twice-a-week schedule got 
under way in the middle of June, the procedure is 
pretty much routine. The empty bottles arrive at the 
rinser packed upside-down in unsealed cartons. Two 
men dump the bottles without any apparent gentleness 
on an unscrambler which feeds the bottles into the 
rinser. The empty cartons are placed on a conveyor 
which takes them to the end of the line where they are 
eventually repacked with filled bottles. 

After the bottles leave the rinser, they pass under an 


inspection light and to the filler and crowner. No 
change at all was made in these machines, notwith- 
standing the fact the metal sprocket feed arms were 
made to handle heavier bottles. The bottles and con- 
tents are then subjected to 140 deg. F. in a pasteurizer, 
They emerge at about 85 deg. and are labeled by a 
battery of four machines. No change in pressure was 
made in the crowning machine; the lightweight bottles 
receive the same pressures as do the heavier glass 
containers. 

At this point the conveyor with the empty cartons 
comes into the line. While one man opens the cartons, 
four men fill them, each man filling one row of six in 
each carton. A sixth man then places a special insert 
sheet on top of the contents, informing the user that 
the bottles are of the new throwaway type. The car- 
tons are then automatically closed and sealed. Many 
brewers are using an automatic casing machine which 
drops 24 bottles into a case in one operation. 

This production line has the same production speed 
for lightweight as for heavier bottles—550 cases an hour. 





Consumer reaction awaited 


While West Coast brewers were quick to praise the 
handling of the new bottle in the plant, they anx- 
iously awaited the reactions of retailers and consumers. 
The bottles were shipped without any special instruc- 
tion as to handling beyond the notation that the con- 
tainers are non-returnable and no-deposit. Each of the 
new one-way bottles has embossed just below the neck 
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the words, “‘ Not to be refilled’ and ‘‘ No deposit—no 
return.” The surface of the bottle has an over-all 
stippling; this is the feature which distinguishes it 
from all other beer bottles. 

Early dealer reaction was dampened by the fact that 
the first shipments of bottles arrived at the brewer 
well ahead of schedule and distribution was begun 
before a large-scale’ promotional campaign could get 
under way. The new bottles were introduced formally 
by Acme with a widespread advertising campaign 
beginning July 15, including point-of-sale displays, 
posters, newspaper advertising and radio spots. 

A quick survey of dealers handling the one-trip 
bottle disclosed the great majority to be enthusiastic. 
With 60% of the beer sold in California merchandised 
in off-sale outlets, including grocery stores, package 
stores and drug stores, brewers feel that the biggest 
market for the new bottle will be in that field. Bars 
and restaurants are expected to continue’ using the 
returnable bottle. The one-trip bottle is not expected 
to displace the returnable bottle, but to supplement it 
for the greater convenience of home users. 

Without exception, West Coast brewers surveyed 
said they would continue to pack in returnable and non- 
returnable bottles and in cans, for the present. Capac- 
ity use of the one-trip bottles is at present limited by 
short supply, with brewers bottling only two or three 
days a week. By the time containers are in abundant 
supply brewers expect to have accurately evaluated 
the consumer demand for them and to have established 
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permanent quotas. The only unfavorable consumer 
reaction noted so far is a persistent belief that the new 
bottles are made of plastic, which, some seem to think, 
might affect the taste of the beer. 


Background of development 


The glass container manufacturers have worked 
cooperatively in the entire recent lightweighting trend 
of which the one-trip beer bottle is a part and the 
blueprints for the new 6'/s-0z. bottle are shared by 
all through the Glass Container Mfrs. Institute. 
There were 18 manufacturers of the wartime one-trip 
bottle for the armed forces and at least 11 of these are 
expected to produce the postwar model for domestic use. 

Actually the first attempt at a one-trip beer bottle 
was made back in 1935 when the bottle nicknamed the 
“stubby” was introduced. It weighed 10 oz. as against 
13 oz. for the standard returnable bottle then in use 
and several modifications in design later reduced the 
weight still further. However this bottle was not 
universally adopted. 

Although never used as a single-trip container for 
beer, the “‘steinie” bottle was an outgrowth of the light- 
weighting movement. The purpose of the steinie, also 
developed in 1935, was to provide a returnable bottle 
that could be recommended as a weight-saving, space- 
saving and cost-saving package for beer. The steinie 
shape set the model for the current bottle. The early 
steinie bottles weighed approximately 10'/2 oz. Pres- 
ent-day steinie (returnable) bottles weigh 9*/, oz. and 
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are produced 7 in. in height by 2!%/,, in. in diameter. 

Just prior to the war there was great emphasis on 
reducing the weight of glass containers while at the 
same time maintaining or in many instances increasing 
the strength of the container. This movement finally 
culminated in a promising single-trip bottle known 
as the “‘packie” which weighed only 7*/; oz. It made 
a brief appearance in the civilian market in 1939, was 
used by 174 brewers and then was swallowed up by the 
war. This was the bottle that established the out- 
standing war record. 

The current streamlined one-trip bottle was actually 
perfected in 1944, but was withheld from the market 
until now. Its development resulted from a survey 
and study of the limits of the packie bottle. Owens- 
Illinois tells about it thus: 

“Certain design features are considered fundamental 
in smooth filling-line operations such as rounded con- 
tainers, absence of beads, rolls or pronounced decora- 
tions and low centers of gravity. One essential for 
smooth transfer of a container from machine to machine 
is that the diameter at top and bottom must never be 
greater than the diameter of the principal portion. 

“On these principles the height of the bottle could 
be reduced through the use of smaller radii at heel 
and shoulder. Diameter was practically unchanged. 
The result gave much of the reduction needed. 

“The next featured design change was in the finish 
and the crowning ring. This brought a finish which 
is shorter, lighter and completely satisfactory. It 
completed the effort toward shorter height and space 
saving. With details of design crystallized, the next 
step in the development of the one-trip was elaborate 
sampling and testing. Long sampling runs were made, 
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Just before cases go to sealer, 
a flyer stressing the no-deposit 
feature of the one-trip bottle 
is placed on the top. The dealer 
can use this as a display card. 


at first on a short-run basis and later on larger runs.” 

The surprising results of further refinement of whet 
was already considered a minimum-weight bottle ave 
shown by the following comparison of the new one- 
trip with the wartime packie bottle: 

Over-all package weight reduced 17.2%. 

Space requirement reduced 11.4%. 

Height reduced !/2 in. 

In addition to Acme, other breweries now distribu- 
ting the one-trip bottle in the Los Angeles market are 
General Brewing Corp., Los Angeles Brewing Co., 
Rainier Brewing Co., Maier Brewing Co. and Aztec 
Brewing .Co., San Diego. San Francisco is the second 
major West Coast city scheduled for full one-trip beer 
distribution as rapidly as possible. Operations are 
also starting on the East Coast, with adequate dis- 
tribution due soon in a number of key cities. 

To educate the public to the use of bottles that need 
not be returned, a wide variety of advertising and pro- 
motion is pushed coincident with the first introduction 
in major markets. Extensive use also is made of point- 
of-sale displays and literature, as well as the explanatory 
insert in each case. 

An interesting innovation in bottled-beer merchan- 
dising is the promotion of a sealed carton of 12 bottles— 
a half case—which, weighing less than 15 lbs., is ex- 
pected to be an attractive unit of sale in grocery, drug 
and package stores. In all cases bold lettering on the 
case puts over the message: ‘‘No deposit, no return.” 


Crepits: Acme Breweries—Bollles, Owens-Illinois Glass Co., 
Toledo, Ohio, and Anchor Hocking Glass Corp., Lancaster, Ohio. 
Filler, crowner and “‘O. § J.” labelers, Liquid Carbonic Corp., 
Chicago. Unscrambler and rinser, U. S. Bottlers Machinery o.; 
Chicago. Case sealer, Standard-Knapp Corp., Portland, Conn. 
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One bowl cover stretched around paper 
disks and contents forms outer covering for 
the package, also shows product to shopper. 


Package is comprised of three disks: one, 
color printed, forms the face of the pack- 
age; another of heavy paperboard gives 
rigidity; the third holds product inside. 


Kv since refrigerator bowl covers became a popular 

item, their packaging has followed a more or less 
conventional pattern—envelopes, either transparent or 
opaque—or sometimes folding cartons. 

Now appearing on the market are sets of clear trans- 
parent bowl covers which give a new merchandising 
spurt to these items not only because of an improved 
product, but because of an entirely new conception in 
packaging that promotes the new features. The pack- 
aging idea is a provocative one that should be an inspi- 
tation to packagers of many products whose packaging 
pattern over a period of years has become pedestrian. 

One of the bowl covers of this set put out by the Clar- 
van Corp. becomes a functional part of the package. 
Basis of the package is a disk of sturdy weight paper- 
board. Die cut to the same size circle is a full-color 
printed kodachrome illustration suggesting pictorially 
the seven uses for the seven sizes of covers contained in 
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Produet is 
the wrap 







Idea for a unique bowl cover package 
creates an entirely new merchandising 


pattern for these popular utility items 









the package. Another circle of paper the same size is 
printed with information about contents and other sell- 
ing points of the new bowl covers. These three disks 
are then assembled to make the package as follows. 
The pictorially printed disk is backed up against the 
stiff paperboard disk to form the face of the package. 
Six of the bowl covers are then arranged against the 
stiff cardboard disk and covered with the other printed 
paper disk, which becomes the back of the package. 
The seventh bowl cover is stretched over the three as- 
sembled disks and holds the package together. The ef- 
fect is a neat, eye-appealing package with the plastic of 
the bowl cover becoming the package cover. 

These unusual new packages are being merchandised 
in a die-cut folding carton affording full visibility. 


Crepits: Color printing, Moebius Printing Co., Milwaukee 
Display carton, Hummel ¢ Downing Co., Milwaukee. 
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Humorous designs to emphasize selling points, introduced by a large carton supplier a few years ago, 


gained acceptance quickly and are being revived today by many distributors of branded eggs. The illus- 
trations show a variety of examples of the whimsical ideas that may be worked out to call attention 
to freshness and quality and to build acceptance for brand names. 


Cartoon technique and _ personifi- 
cation of eggs and chickens are most widely used for the 


illustrations on this type of packaging. 
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EGG CARTON PROMOTION 


A package with a circulation of 1)/2 billion a year is rightly used 


as an ad medium to sell eggs—and many other products 


he circulation of egg cartons reaches a billion and 

a half a year. There are billions of square inches 
of space on the surfaces of these cartons seen by almost 
every housewife daily. 

Makers and users of egg cartons are becoming keenly 
aware of the advertising effectiveness of this space, 
which is being used in two ways: first, by the large 
wholesale distributers of branded eggs to draw more 
attention to their brand names through surface design; 
second, as an advertising medium for many entirely 
unrelated food and household products—this space 
being purchased by large national advertisers on the 
basis of circulation, the same as any other ad media. 


Humorous identity for branded eggs 


One of the ideas that has caught on rapidly is the 
humorous touch which was instituted a few years ago 
by a large egg carton supplier and is currently being 
revived by a number of distributors of branded eggs. 

Each of these humorous designs usually points up a 
selling point about the eggs, emphasizing freshness and 
quality, brand name and cartoon illustration. For 














{a cake is tas 
pana making, ¥ s 
worth making ¥ 


SWANS 
DOWN! 


‘ wast erent 
to yarigee OF peo maw woes “Cau? oe 

ge recipes 
~ aoupen wot , 


example, one brand of eggs is called Henny Mae. A 
cartoon of Henny Mae, a fine, fluffed up, motherly 
looking hen carrying two baskets of eggs, is shown with 
a message “‘ Eggs in the carton of Thrifty Henny Mae 
are guaranteed to be fresh by your thrifty-thrift way.”’ 
Another carton called “12 Good Eggs”’ carries a cartoon 
of six happy, high-stepping chickens. River Belle eggs 
are symbolized by an unforgettable cartoon of a Mis- 
sissippi steamboat, on the pilot house of which is riding 
a fine-feathered hen—‘The River Belle,” of course. 
Another carton bearing the name “‘Eggs-A-Poppin” 
incorporates a caricature of Chic Johnson of the Olson 
and Johnson team, associated with ‘‘Chic’s Chickens” 
from the Winter Garden Farms. 

All of these cartons are of the 2 by 6 type, meaning 
two rows of six eggs each, in contrast to the other type 
of standard 3 by 4 carton which contains three rows of 
four eggs each to make a dozen. Some of the 2 by 6 
cartons are perforated so that they may be separated 
into half dozen units and in such instances designs are 
arranged so the division does not disturb sell punch. 

These particular 2 by 6 (Continued on page 174) 
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Newly designed packages for biscuit and pie-crust 

mix produced by Kline’s Prepared Foods, Inc., Or- 
lando, Fla., feature a shorter and wider carton and a 
scalloped picture-frame design. Sides show companion 
product. Blue distinguishes biscuit mix; red, the pie- 
crust package. Inner protective wrap is used. Printing, 
U.S. Printing & Lithograph Co., Cincinnati. 


Containers for kitchen utensils made by Na-Mac 

Products Corp., Los Angeles, have been redesigned 
for self-service sale and to help sell companion products 
in the line. Family resemblance is pointed up by silver 
and maroon color scheme. Each package illustrates 
product in use. 


Distinctive cover papers have been adopted by John 
Frederics, designer of women’s hats, for his line of 
men’s toiletries and women’s cosmetics. They convey a 
French effect with the large polka dots—red for the men’s 


a 


line and gold for the women’s—against the gray tissue 
base paper. The dots, printed in black, incorporate the 
company’s trademark themes. Cover paper, Richard M. 
Krause, Inc., New York. 


Carton of salt tablets and plastic dispenser device 

form a unit for dispensing tablets one at a time. 
Attached to the wall near drinking-water supply, it re- 
leases tablets into palm of the hand with a turn of the 
dispenser knob. Tablets drop through a hole in bottom 
of carton, theough outer knob and into the hand. Dis- 
penser molded by Parmalee Plastics Co., Kansas City, Mo., 
of Tennessee Eastman Corp. Tenite. 


Folding carton, brightly colored in blue,_red, yellow 
and black, is used to package H. A. Hennessy Co.’s 
**Cocktail Wheel,”’ a plastic device for measuring liquors. 
Full illustration of wheel appears on carton face with 
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selling points about the product. Carton, Rochester 
Folding Box Co., Rochester, N. Y. 


Miniature plastic case that looks like a radio holds 

three bottles of perfume which can be taken out only 
by pushing the levers. The ‘‘Perfumatone”’ is marketed 
by Stuart, Inc., St. Paul, Minn., wrapped in a gift box and 
complete with perfumes. Bottles may be refilled with 
favorite scents of the user. Polystyrene case, Raymond 
Laboratories, St. Paul. Bottles, Hazel-Atlas Glass Co., 
Wheeling, W. Va. Urea caps, Armstrong Cork Co., Lan- 
caster, Penna. Gift box, Kaplan Paper Box Co., St. Paul. 


Westinghouse has developed this tear-apart display 

package to step up quantity sales of bulbs. The four- 
section outer sleeve holds three bulbs in each section, 
suggesting purchases in units of three. Pressure by 
fingernail severs perforations between sections of the 
corrugated outer sleeve for easy separation. 


\ Asemi-open face features the new carton for Armour’s 
) Cloverbloom dressed fryers. It enables the carton to 
be displayed whether closed or open with the poultry show- 
ing through the transparent cellophane lining which is 
spot glued to the carton. Package design is standard 
used for all Armour dairy products. Package, Waldorf 
Paper Products Co., Minneapolis, Minn. 


{ Mallory Hat Co. had this miniature box and hat de- 
" signed to appeal to women, who are said to purchase 
15% of men’s hat gift certificates. Tied with a red ribbon, 
the two halves of the box top open when the bow is re- 
leased, revealing the plastic hat. Red cover paper inside 
contrasts with the outer gray, black and white coloring. 
Design, James P. Sawyer, New York. Box, The Vizuall Co., 
New York. 


() Dana’s *“*Tabu Traveler’’ is a new, smaller sized box 

of face powder designed for travel use. It features 
a air-foam collar seal inside the cover, said to make the 
‘ontainer absolutely tight, sift-proof and seep-proof. 
Favorable reaction by consumers in three test areas has 
resulted in national distribution. 
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| | In redesigning the package for Gaines Dog Foods, 

better shelf display value was achieved by short- 
ening the bag to fit in an upright position on regular 
9-in. shelves and by featuring brighter inks. The grease- 
resistant, triple-ply bag has a bleached kraft outer ply, 
glassine center and brown kraft inner ply. Redesign, 
Frank Gianninoto & Associates, New York. 


e) Transatlantic Biscuit Co., Inc., has been among 

. the first to take advantage of the postwar avail- 
ability of metal boxes. The three gaily colored litho- 
graphed metal containers shown are designed to reflect 
the quality of the biscuits within. Colorful motifs in red, 
green and blue appear against chartreuse, white and black 
backgrounds. Designs, Emmy Zweybruck, New York. 
Lithography, Metal Litho Corp., New York. 


e}) Modernization of Warren’s Mint Cocktail chewing 

e) gum package includes a change of materials as well 
as a design change. Package consists of an inner foil 
wrap with an outer wrap of printed cellophane. Individual 
sticks of gum are foil wrapped, with a lithographed wrap- 
around label. New design emphasizes the two words, 
**Mint Cocktail.’’ Printed cellophane, The Dobeckmun 
Co., Cleveland. Lithography, Forbes Lithograph Mfg. 
Co., Boston. Foil, Reynolds Metals Co., Richmond, Va- 


| Packaging for Frisco Brand Piglets, a new product 

made of fried pork skins and marketed by Frisco 
Products Co., Wichita, Kan., consists of a square bag 
made of 45-lb. laminated glassine with a serrated top and 
glued seam and bottom. Coloring is brown and orange. 
Bag, Milprint, Inc., Milwaukee, Wisc. 


{~ A new four-color lithographed and clay-coated 
te) paperboard carton is now packaging Carr-Consoli- 
dated Biscuit Co.’s ‘“‘Treets”’ crackers. Redesign empha- 
sizes enlarged and simplified trade name that stands out 
clearly in blue against white background. Crackers in 
natural color are in red panel at bottom. Design, Jim 
Nash, New York. Carton, American Coating Mills, Inc» 
)#lkhart, Ind. 
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9 Choice of package redesign for Bettar Ice Cream 

| Co.’s ice cream mix was made by a group of 1,000 
housewives who preferred it to three alternate designs 
submitted. Similar theme for label design on chocolate 
syrup jar was then created. Design, Royal S. Dadmun, 
Baltimore, Md. Carton, J. E. Smith Co., Baltimore. 
labels, Empire Litho. & Printing Co., Baltimore. 


(/ Transparent cellulose acetate film forms a protec- 

tive overwrap for the paperboard box used to pack- 
we the Paratwill auto seat covers made by the Crest Co. 
of Detroit for leading makes of automobiles. Illustrated 
isthe box for Cadillac covers, carefully designed to match 
the quality of the product and the automobile. Box, 
fastern Paper Box Co., Detroit. Overwrap, Lumarith, 
(Celanese Corp. of America, New York. 


| ) Coty’s Emeraude perfume, recently reappearing on 

the market after its wartime absence, is being 
packaged in a flacon shaped like a square-cut emerald. 
The covering for the set-up box is of emerald green simu- 








lated leather etched with figures from an ancient Persian 
miniature. 


19 Lipstick Fourcast is the name given by Helena 
e) Rubenstein to her new group of four metal-cased 
lipsticks enclosed in a polystyrene box similar in design 
to a cigarette case and designed to be carried in the purse. 
The lipsticks, each different in shade, are to be worn with 
specific costume colors and the cases are colored to the 
costume shade. Box, Majestic Molded Products, Inc., 
Long Island City, N. Y. Polystyrene, Monsanto Chemical 
Co. and Catalin Corp. 


yA | Naylon’s *“‘Brush-On”’ lipstick, recently introduced 

by LaCross, features a case containing a lipstick 
brush as an integral part of the cover. The brush pops 
out of the side of the cover as it is pulled off the case, the 
cover itself acting as a brush handle. Slide the cover 
back on and the brush telescopes out of sight. A spring 
mechanism operates the brush. The case is only slightly 
larger than average size and is plated with 22-karat gold. 

















LOCK-TAB TRAY 


Lightweight beard sets up into rigid tray automatically 
on widely adjustable machine; West Coast develc pment 


now marketed nationally offers low-cost visibility pack 











The first Eastern product to adopt the use of this new tray is Peter 
Paul’s Activated Charcoal Gum. Note the locking tabs on the side panel, 
which give added rigidity to the lightweight folding paperboard used. 


QHirvle paperboard trays that can be rigidly set up 
from a flat blank are of increasing importance in 
packaging due to the trend toward maximum visibility 
of product. In the rapidly expanding new fields of 
produce, meat and bakery products pre-packaging, the 
tray, with an overwrap of transparent film, is the basic 
packaging form. 

Packagers in many fields are keeping their eyes on 
new developments making the tray more economical, 
more versatile and easy to handle by automatic means. 
Most of these developments have emanated naturally 
enough from the West Coast, where this type of tray 
packaging has long been used by packers of dried figs 
and other fruits. 

First in the East to use a new lock-tab tray and ma- 
chine developed on the West Coast is Peter Paul, Inc., 
which is experimenting with the tray as a counter dis- 
play package for its Charcoal chewing gum. The test 
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installation at the Peter Paul plant in Naugatuck, 
Conn., follows an arrangement whereby an Eastern 
manufacturer of folding boxes has taken over the 
national distributorship of the tray and its versatile 
setting-up machine. 

The machine is shown in photo. It will form trays 
in any size from a lower limit of 4 by 2 in. by °/s in. 


deep, up to 16!/: by 121/2 and 4 in. deep at speeds from t 
80 to 100 a minute. The compact machine is quickly | 


adjustable to size by changing a unit in the forming 
head which is held by only four wing nuts. 

The patented blank—previously printed, scored and 
cut—is fed from an overhead magazine as shown in the 
illustration. It drops into the forming chamber (at 
rear in photo); the forming head pushes it forward and 
the sides are folded up, while special fingers fold the 
corner flaps into position and engage the locking tab 


in the locking slot. The formed tray is then simply 


MODERN PACKAGING | 











etur 
ping 
pape’ 

It 
trem: 
on tl 
prod: 
tlona 
but 
claim 
ably 
is US 

As 
tray 
chine 
hand 
jequ 
jparc 
tizes 
| Th 
tray, 
‘expe 


prod 


CRED 
Bemi: 
Natio 








atuck, | 
astern | 


or the 
rsatile 


trays | 


3/, in. 


s from | 


uickly 
yrming 


od and 
in the 
yer (at 
rd and 
id the 
ng tab 
simply 


GING | 


‘ipped off onto a conveyor, upright and ready to be 

ad. 

‘t Peter Paul the trays are conveyed to the gum- 
ping machines. Girls place 20 packages of gum in 
tray and a chipboard U-board over the top, then 

eturn the tray to a conveyor which takes it to a wrap- 

ping machine to be overwrapped and sealed in waxed 

paper. 
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It is pointed out that the new lock-tab tray is ex- 
tremely economical. It requires no skilled operator 
on the set-up machine, needs no glue and is faster on 
production and changeover for size than most conven- 
tional trays. The cost of the blank is about the same, 
but the new tray effects its saving in the set-up, it is 
daimed. The lock-tab arrangement makes it remark- 
ably rigid even when very lightweight paperboard 
is used. 

As originally introduced on the West Coast the new 

tray used a heavier weight of paperboard. The ma- 
chine has been modified by its present distributor to 
handle a lightweight, folding box grade of board. This 
equired a redesign of the locking tabs. Further re- 
arch is expected to extend the machine to even larger 
fizes of trays. 
The simplicity and economy of this rigid, glueless 
tray, with its rapid mechanical means of setting up, are 
expected to make it especially interesting to the bakery, 
produce and meat fields. 


Crepits: ‘‘Klik-Lok’’ machine and tray developed and patented by 
Bemiss-Jason Co., San Francisco. National distribution by 
National Folding Box Co. through the Quinner Corp., New York. 





: This compact machine in user’s 
plant sets up the trays automat- 
ically from flat blanks. Quick- 
change parts permit adjustability 
to sizes from 2 by 4 to 12!/2 by 161/2 
in, The maximum depth is 4 in. 
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Design of the blank is simple and very economical 
of board. With the lock tabs, no glue is needed. 
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PHOTO, COURTESY NATIONAL FOLDING BCX CO, 
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The redesign job above is given credit for help- 
ing to boost sales 50% after changeover from 
previous Perma-Kold Wave packaging at right. 
Attractive packages are essential to promotion 
of products sold exclusively in beauty shops. 


Qing to beauty shop operators requires specialized 
merchandising. Many packaged products—such 
as permanent wave preparations, liquid soaps and other 
hair cosmetics—are sold through beauty shop outlets 
only and are not sold over the counter in other types of 
retail stores. At the same time some of these products 
are also sold in drug, department and variety stores. 
Usually these packages are promoted through job- 
bers and distributors, aided by a staff of field demon- 
strators employed by the manufacturer of the products. 
The demonstrators show how the products are used at 
various beauty shows, clinics and other special demon- 
strations where the packages are displayed. The pack- 
ages are also advertised to the trade through various 
trade publications in the beauty field. 

In these selling programs manufacturers are learning 
that package appearance is becoming one of the most 
important sales tools and that attractive packages are 
out-selling by far those which have little eye appeal. 

Halliwell, Inc., third largest in point of volume among 
20 competitors who sell in the same price range in this 
field, has just launched a whole line of new packages 
which form a striking example of the effect of package 
attractiveness on sales in this type of merchandising. 

Halliwell originally entered the beauty shop market 
with mechanical driers which are now standard equip- 
ment in almost every beauty shop. Other equipment 
has been added to the line, as well as many new pack- 
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Says Halliwell: ““What’s 5% on 
package costs when eye appeal 


boosts {sales more than 





50%?" 


aged preparations for the use of the beautician. 
beginning little attention was paid to the visual appeal 
of the package, but today the company is convinced 
that attractive packaging is an all-important sales aid. 

One of the company’s leading packaged products is 


In the 


Perma-Kold Wave preparation. Until recently this 
package, which contains a permanent wave lotion and 
neutralizer, each in its own bottle, consisted of a set-up 
box printed with company and product name, but with 
no attempt to present this trade and product identity 
in a way to attract the eye. As a result the package 
had no individuality and certainly did not look like a 
package for which the user would pay $10. 

Obviously a designer with sound merchandising 
experience was needed to redesign the package and give 
it the selling punch required. 

The designer assigned to the job selected a slightly 
larger set-up box to accommodate the glass containers 
then available, chose a new color scheme of two shades 
of clean blue, using the darker one to emphasize new 
lettering for company and product name in reverse 
white on a panel stripe, with trademark above and price 
below printed on the lighter blue. Fine white lines in 
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reverse on the lighter blue frame the face of the package. 
Labels for the bottles were redesigned to match the 
box theme. 

The new box cost 5% more than the previous one, but 
immediately increased sales from 50 to 75%. Since 
that time the company has adopted a folding carton 
for the Perma-Kold Wave, carrying the same two-color 
blue design. This carton costs 50% less than the 
original set-up box the company was using, but sales, 
aided by additional advertising in cosmetic trade papers, 
still continue to rise. 

Spurred on by the success of the Perma-Kold Wave 
package, the company redesigned its counter dispenser 
and bottle labels for its Finesse Hair Cosmetic which 
is sold in drug stores as well as beauty shops. First 
recommendation for the new counter unit was a sim- 
plification of construction. Dealers did not like the 
previous carton because the header piece was too high. 
If placed on the front of a counter, it concealed mer- 
chandise behind it. If place in back, Halliwell lost 
the chance for front-line attention. The double section 
of the unit also took up needless space, with nothing 
gained in display value. The new unit, therefore, is of 
standard construction with die-cut flap that may be 












































Combination display package that can be pro- 
moted either for use in the beauty shop or for 
‘Royal 
Lustre’? suggested the use of a purple color 
scheme, which has proved very successful. 


sale as a home permanent wave kit. 





folded back to form the riser piece. For attention 
value the background color was changed from a dull 
blue to a lively magenta that immediately attracts 
attention. In back of the dozen bottles the carton 
holds is a section for holding a larger bottle, in case 
the consumer prefers a larger size. Labels are also 
magenta and carry the new Finesse logotype in 
reverse white with black outline. 

Another important new package is the display carton 
for Halliwell Royal Lustre Custom Cream Wave. This 
is a combination package that can be promoted either 
for use in the beauty shop or for a home permanent 
wave. It contains shampoo, permanent wave pads, 
permanent waving lotion and a bottle of the company’s 
Finesse hair cosmetic. The trade name, “Royal Lus- 
tre,” immediately suggested purple as the package 
color, which has been used as background with air- 
brush treatment and in combination with reverse 
printing and highlighting with yellow. The die-cut 


flap folds back for counter presentation of the set. 
In spite of conventional opposition to purple as a 
package color in the cosmetic trade, the sales of this 
unit are mounting rapidly. . 

One of the interesting angles of the program is the 


Old dispenser was too tall, took up too 
much space and had no effective color ap- 
peal. New unit is a simple die-cut dis- 
play carton printed with magenta back- 
ground. Bottle labels match the carton. 








Same identity is achieved for bottle and can 
labels by use of alternating panels on latter. 


fact that Halliwell has not brought all its products into 
a uniform family design and color scheme. Each 
group of products is designed in the color and theme 
best adapted to those products. For labels used on 
packages of Marlaine Machineless Permanent Wave, 
two shades of green have been selected as the color 
theme. Here the problem was to design a_ bottle 


label for the lotion and a matching one adaptable for a 
large waxed sealed friction-lid flat can. By the use of 
a series of alternating panels calling attention to trade 
and product name, the can has the same identity viewed 
from all sides, with the name Halliwell repeated all the 
way around, top and bottom. 

A simple repetitive design has also been adopted for 
the company’s Lavoline Creamy Fluff Shampoo.  Pre- 
dominating color is magenta, with the trade name in 
yellow. The magenta is shaded off at the top and bot- 
tom of the label, which carries company name and 
product name in reverse white. These are wrap- 
around labels on glass jars used to conceal the shampoo, 
which is of necessity a cloudy mixture, not adaptable to 
a transparent package. 

These new packages have been so successful at recent 
beauty shows and sales meetings that Halliwell is in 
the process of revamping its whole line of beauty shop 
packages. 


Crepits: Designer, Henry C. Sanford, New York. Cartons, 
American Coating Mills, Inc., Elkhart, Ind., and Modern Folding 
Carton Corp., Brooklyn. Labels, Espan Labels, Inc., and Vintage 
Label Co. both of New York. Glass, Anchor Hocking Glass Co., 
Lancaster, Ohio; Owens-Illinois Glass Co., Toledo, Ohio, and 
Foster-Forbes Glass Co., Marion, Ind. Plastic caps, Standard 
Cap and Molding Co., Inc., Baltimore, Md. Metal jar caps, 
Keystone Cap Co., Columbia, Penna. 





AY Ge of searching for the best trademark 

to link package designs for its family of 
foods convinced Pillsbury Mills that it had the 
right answer to its original “‘barrelhead” mark, 
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PILLSBURY BARRELHEAD BECOMES FAMILY MARK 
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famous on Pillsbury flour for 78 years. All the 
elements of the old trademark are found in the 


new labels for prepared flours and mixes illus- 
trated herewith. 
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SOLENOID SYRUPER 





Filling valve controlled by seale permits bringing 


frozen fruit and berry packages to exact weight as 


syrup is added and eliminates check weighing 


T solve the problem of meeting the stated contents 
weight on frozen fruit and berry packages when 
syrup is added, West Coast packers are turning to a new 
type of syruping machine which is controlled by the 
weight of the package, filling just enough syrup to 
bring the total contents to the stated weight and then 
shutting off automatically. More than 50 of the 
machines are now reported in operation. 

Common practice in the past has been to use a 
volumetric filler to place a certain quantity of bulk 
fruit in the container and then to add a certain amount 
of syrup, also measured by volume. Since legal re- 
quirements are that the package label must state the 
contents by weight rather than volume, many difficul- 
ties resulted. Most packers followed the practice of 
overfilling to be safe and ran a check-weighing opera- 
tion to catch those packages that might be short. The 
new syruping machine eliminates the waste of product 
in over-filling, permits exact weight within a tolerance 
of 1/s oz. and obviates the check-weighing operation. 

Heart of the machine is a solenoid-operated valve 
which, actuated by a precision scale on which the con- 
tainer rests, opens and closes the filling tube at pre- 
determined limits. The shut-off is said to be quick and 
positive, with no after-drip. The surge tank and cover 
are made of stainless steel and the modulating valve 
and fittings meet sanitary requirements. All that is 
required to clean the valve is to unscrew the valve 
seat by hand and the plunger drops out, leaving an open, 
straight tube through to the tank. 

As an example, a packer filling a 16-0z. net weight 
package of frozen fruits may wish to have 12 oz. of 
fruit and 4 oz. of syrup. The product fill, measured 
volumetrically, may vary from 11 to 13 oz., depending 
on the density of the material. In conventional prac- 
tice, 4.0z. of syrup would be added in any case, bringing 
the total net weight to anywhere from 15 to 17 0z. But 
when the new syruping unit is employed, the container 
with its bulk fill of fruit is placed on the scale set at 
16 oz. and the re-set switch closed. The syrup im- 
mediately begins to flow at the rate of approximately 
2 oz. per sec. When the scale comes to balance and 
the visual check-weight dial reads zero, the solenoid 
circuit is broken on the “open” side and closed on the 
closing circuit, shutting off the flow cleanly and abruptly 
to produce a complete net weight package within 1/s oz. 
of the scale setting. 

The machine appears to have possibilities in other 
fields, either as a straight liquid filler or for the control 
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of liquid additives. It is now being used on such prod- 
ucts as petroleum and olive oils, thinners and varnish. 

The unit is also available in sizes large enough to fill 
drums and barrels. This unit operates by air pressure 
and is controlled electrically. It is said to fill a 55- 
gal. drum with No. 10 oil or similar products in 1 min. 
at 50 lbs. pressure with extreme accuracy. 


Crepits: Syruping machine manufactured and supplied by T. R. 


ite Al 


Mantes Co., San Francisco, using No. 213 ‘“‘Exact Weight’’ scales 
by Exact Weight Scale Co., Columbus, Ohio. 


PHOTO, COURTESY T. R. MANTESCO. 





Flow of syrup from tank starts when container 
is placed on scale, stops when total net weight 
of fruit syrup reaches desired level. Accuracy 


within !/; oz. eliminates need for check weighing. 
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. s This familiar label design had served Eveready 
for many years, but company felt that the pack- 
ages needed improvement to call attention to 
much improved batteries and to strengthen 
identity and _ visibility for counter selling. 
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Changeover was made without sacrificing any 
of previous identity. The same colors—red, 
blue and gray—were retained, but bright- 
ened. Decorative rules were simplified and 
lettering changed to give a modern feeling. 





All sizes of cartons for miniature lamps were 
redesigned in keeping with new Eveready 
family. Design was modified for adjustment 
to square shape; colors were strengthened. 
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Eveready hearing-aid batteries—a new product 
—presented a_ different packaging problem. 
These packages have an “‘ethical’’ feeling, simi- 
lar to an ethical drug package. Background is 
“ light gray with all the lettering in dark blue. 
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New metal counter display has 
display space for batteries and 
flashlights, with extra stor- 
age space for these items and 
also miniature lamps in back. 
Behind the header piece is a 
device for testing the lamps. 


I the battery business, packaging means the fibre- 
board sleeve and wrap-around label that protect the 
battery and provide trademark identity. 

National Carbon Co. has just redesigned its com- 
plete line of packages for its improved Eveready 
flashlight batteries and has completed a set of packages 
for its new line of products—the Eveready Mini-Max 
batteries for hearing aids. 

Two entirely different problems were involved in this 
packaging program. 

The Eveready batteries and related items, such as 
miniature lamps, needed a new dress not only to call 
attention to the improved batteries, but to strengthen 
identity and visibility for counter selling of all the 
products. With resumption of civilian production 
and aggressive consumer promotion after the war years, 
the company felt it was time to modernize its packages 
from a color and eye appeal standpoint keyed to present 
merchandising trends. The new packages represent 
one of the first major package changes in this field in 
many years. 

The hearing-aid battery packaging presented differ- 
ent considerations. Here it was necessary to provide 
good identity for the Eveready name, so long es- 
tablished in the battery field, and also to give an “‘ethi- 
cal” feeling to the design similarly to the way ethical 
drug products are packaged. 

\n independent designer (Continued on page 174) 
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The new trademark logotype appears on all the 
company’s new display material. This convenient 
counter unit for flashlights is a space-saver, 
because it can be shipped flat in corrugated 
shipping container along with the flashlights. 
It is simple for the dealer to open and set up. 











Twelve birthstone rings—one for each month of 


the year—are displayed by Shiman Bros., Newark, 
N. J., in this acrylic display case to promote 
the sale of “‘rings of the month.’’ Made in two 
pieces, it has an opaque base and transparent, 
dome-shaped, hinged lid. Display made by Arrow 
Mfg. Co., Inc., Hoboken, N. J., of DuPont Lucite. 


at wer BOWe ~ . 


The folding paperboard display carton for Feather 
Bombs, a new toy made by Columbia Mfg. Co., 
Elkton, Md., holds 72 units—12 for display on the 
die-cut platform, level with the box top, with 
storage space below for the remainder. This ar- 
rangement has reduced display box cost per prod- 
uct unit. Carton, Comly, Inc., Philadelphia. 
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Cortland Line Co., Inc., puts bait-casting line 
on the counter where it can be seen in a 
transparent container. Paperboard tray has 
a cellulose acetate top. Box made by Williams- 
port Paper Box Co., Inc., Williamsport, Penna., 
using Celanese Corp. of America Lumarith. 












This display card promoting Canadian Ace Beer 
achieves three-dimensional proportions through 
the use of a molded acetate bottle, an exact fac- 
simile of the product, applied to the face of the 
card. Display, Vision, Inc., Chicago. Bottle 
molded by Weinman Bros., Inc., Chicago. 
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A compartmented cellulose acetate counter unit for 
Twinfast wood screws solves the difficult ““What size?”’ 
problem quickly. Sell copy and sample screws applied 
on lid are revealed when container is opened. Screws 
are in cellophane envelopes. Display, Kellogg Con- 

Wainer Div., U. S. Envelope Co., Springfield, Mass. 











@M& Acrylic Evening in Paris 
lipstick display revolves so 
customer may “dial’’ for 
colors. Mirror is silk 
screened. Base is of poly- 
styrene, stand and frame 
are aluminum. Display, 
PlasticArtisans,Inc. White 
Plains, N. Y., of Rohm & 
Haas Plexiglas. The base 
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@ Reproduction of clean Use of display cartons _@> 


paint brush on Savogran by NuTone, Ine., for 
brush cleaner display stands its push buttons has placed 
out to give a three-dimen- these ‘‘under-the-counter’”’ 
sional effect on the three- items in the impulse-buying 
color lithographed ecard. class by enabling retailers to 
Product is packaged in a place the product on counters 
glass jar lettered in red tocon- or shelves. Both displays il- 
trast with the white liquid. lustrated, one offering the 
Display, Forbes Lithograph product packaged and the 
Mfg. Co., Boston. Jars, Knox other unpackaged, are litho- 
Glass Associates, and Owens- graphed in four colors. Car- 
Iilinois Glass Co. Litho- tons, Acme Paper Box Co., 


graphed caps, Columbia Spe- Chicago. Lithography, Magill- 


cialty Co.,Inc.,Baltimore,Md. Weinsheimer Co., Chicago. 

















































PERIOD 
LABELS 


Eaton links stationery boxes to women’s 










tastes in home deeor; Classic, Victorian, 
Early American motifs form promotion 


aids for department store sales plans 


Hielies gift packaging of stationery requires not 
only new design themes every year that will ap- 
peal to the shopper, but themes that offer promotional 
ideas for the stationery department. 

Eaton Paper Corp., a leader in the boxed stationery 
field, is ever on the alert to interpret in stationery 
packaging current taste trends that appeal to the 
imagination. 

This month Eaton presents its fall and holiday series 
called “‘Collector’s Items.’’ The basic idea stems from 
the current housing problem and the universal desire 
for a dream house decorated just exactly the way 
you want it. 

Eaton’s asked women their preferences in home 
décor. When they expressed an overwhelming fond- 
ness for three periods—Modern Classic, Victorian and 
{arly American—the company checked store sales in 
furniture, curtains and accessories and found there was 
amazing preference for these three styles from a sales 
volume standpoint. Even when not decorating “‘from 
scratch” it was discovered women bought heavily of 
accessories to give their homes a period look. 

Armed with this information, Eaton designed three 
types of letter papers expressing these decorative themes 
and boxes to promote these themes which can be tied 
in with Classic, Victorian or Early American display 
material and props. Because of women’s collector 
instincts they named the series “‘Collector’s Items.” 
A top-notch artist was commissioned to create the 
motifs for three picture labels to decorate the three 
different period box tops. 

In a modern manner, he selected for illustration 
various. objects and eniiiabe characteristic of each 
period and worked them into an over-all design. For 
example, the Classic design pictures Grecian urns, 
sections of architectural columns, antique coins, helmets, 
a figure of a goddess, etc. In the Early American de- 
sign you will find a spinning wheel, the Liberty Bell, 
a banjo clock, a bust of George Washington, a sketch 
of Mount Vernon, etc... The Victorian painting shows 
a China dog, fruit under a (Continued on page 170) 
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In Early American design you will find a spin- 
ning wheel, Liberty Bell, a bust of Washington. 


Victorian theme includes china dog, fruit under 
bell jar, replicas of Victoria Regina stamps. 


Antique marble design for Classic box covering 
is also used for the linings of the envelopes. 
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While Burt is already well-known and well-established in the packaging 
field as a supplier of small, round, square, oval and oblong setup boxes, 
there’s one feature of Burt service that you will enjoy. Whenever a special 
packaging problem arises—one that calls for a new, different type of package 
or a more elaborate and decorative type of package—you can count on Burt 
originality to help you solve it. 


For instance: you may need a powder dispenser which combines plastics and 
metal; or a special, attractive closure for an expensive box; or an especially 
beautiful and elaborate acetate container. Our design and production de- 
partments are constantly evolving new packages, new ideas, and new items 
involving interesting combinations of plastics and paper and board. Very 
often, we design special equipment to produce new types of containers. 


So whether you want standard square or round set-up boxes by the million— 
or something special in the box line—you can rely on Burt resourceful package 
engineering to produce it for you. 








500-540 Seneca Street, Buffalo, N. Y. 


New York City * Philadelphia * Boston © St. Louis * Atlanta * Chicago * Cleveland 
Cincinnati * Los Angeles * New Orleans * Memphis * Minneapolis * Kansas City 
San Francisco, California * Newark, New Jersey 


CANADIAN DIVISION: 
Dominion Paper Box Company Ltd., 469-483 King St. W., Toronto 2, Canada Q 
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BAK 


R’S “New Beauty Wrap” 


MADE ON OUR MODEL CA-2 


New beauty—new sales appeal—has been achieved 
in these strikingly handsome aluminum foil wraps 
recently introduced by Baker. And adding to 
their smart appearance, is the flawless, perfectly 
registered wrapping made by our Model CA-2 
machines. 

Leading manufacturers, such as Baker, have 
relied on “PACKAGE” machines for many years. 
These machines are built in a wide range of 
models, are adaptable to practically every kind 
of wrapping material, and are capable of making 
many different types of wrapping...So if you 
have an old product which you wish to give new 
sales appeal—or a new product for which you are 
seeking the most protective, sales-winning dress— 
why not put your problem up to us? Get in touch 
with our nearest office. 


PACKAGE MACHINERY COMPANY 
Springfield 7, Massachusetts 

NEW YORK CHICAGO CLEVELAND ATLANTA DENVER 

LOS ANGELES SAN FRANCISCO SEATTLE TORONTO 





The CA-2 has a speed of 80 to 150 per minute, 
depending upon the type of wrapping. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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BUTYRATE HOT-MELT COATINGS 


New high-butyryl compositions can be applied at high speeds 


without solvent hazards, yielding protective packaging papers 


with high block temperatures. 


he coating of packaging papers with cellulose ace- 

tate butyrate hot-melt coating compositions ap- 
pears to be of potential utility. This process is stimu- 
lating interest principally because the coating can be 
applied at high speed without the use of volatile sol- 
vents as is the case in conventional lacquering or var- 
nishing procedures. 

The hot melt is applied at elevated temperature by 
knife coating, roll coating or extrusion. ‘Temperatures 
below about 360 deg. F. generally are used in order to 
obviate degradation of the paper, which usually does 
not have good stability at higher temperatures. The 
molten coating solidifies and hardens merely upon cool- 
ing. Hazardous vapor conditions and solvent recovery 


by MARTIN SALO* 


apparatus are thus avoided in the coating process. 
Hot-melt coating compositions in the past have been 
based on heat-stable thermoplastic waxes and resins. 
The coatings produced by them have not been entirely 
satisfactory for many packaging uses because of poor 
flexibility, poor color or low softening point, which 
causes the sheets to block and adhere in storage. 


Properties of compositions 


Quite recently hot-melt compositions comprised of 
major amounts of low-viscosity, high-butyryl cellulose 
acetate butyrate and minor proportions of plasticizers, 
resins and waxes have been found of promise for paper 





* Eastman Kodak Co., Rochester, N. Y. 
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TABLE I—PHYSICAL PROPERTIES OF PAPERS MELT COATED WITH COMPOSITION CONTAINING CELLULOSE ACETATE BUTYRATE AND PLASTICIZER 
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Dry thickness, in. 
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0.0061 
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Cross direction 
Dry bursting strength (Mullen), lb./sq. in. 
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coatings. These melt coatings show improvements 
over those previously tried, notably in flexibility, im- 
pact strength, appearance, water resistance and block- 
ing temperature.' 

Cellulose acetate butyrate alone cannot be melt 


coated because of inadequate melt fluidity. However, 
the incorporation of 20 to 35% of a suitable plasticizer 
lowers the melt viscosity to a practical coating range 
(usually below 250 poises) at a safe operating tempera- 
ture. The composition containing only ester and 
plasticizer represents the simplest type of hot-melt 
coating composition derived from cellulose acetate 
butyrate. The properties of this composition can be 
modified in several directions by incorporation of resins 
and waxes. 

The plasticized composition is relatively sharp setting 
when cooled from the molten state. For example, a 
composition which has a satisfactory viscosity for coat- 
ing at 340 to 360 deg. F. solidifies at 260 to 280 deg. F. 
It is not heat setting and can be heated up to 8 hrs. 
at 340 to 360 deg. F. without appreciable discoloration 
or viscosity change. 

Papers coated with the plasticized composition are 
flexible, glossy and have blocking points above 150 deg. 
F. In addition, improvements in wet bursting strength, 
wet expansivity and water resistance of these papers 
are brought about without deterioration in other 
physical properties. This type of coating is capable 
of being heat sealed. 

The addition of certain combinations of heat-stable 
resins and waxes to the plasticized composition im- 
proves the heat-sealing (Continued. on page 166) 


1 Malm, C. J.; Salo, M., and Vivian, H. F., Ind. Eng. Chem., 39, 168 (1947). 





TABLE II—PHYSICAL PROPERTIES OF PAPERS MELT COATED 


WITH WATER-VAPORPROOF COMPOSITION CONTAINING CEL- 
LULOSE ACETATE BUTYRATE PLASTICIZER, RESIN AND WAX 








-Blue lucern— 


wrapper -Black kraft wrapper 








Number of sides coated 
Weight of coating, lb./1,000 


Neither Both Neither One Both 


sq. ft. 0 8 0 7 16 
Total weight of paper, Ib./1,000 
sq. ft. 4 12 20 27 36 


Dry thickness, in. 
Tearing resistance (Elmendorf), 


0.0013 0.0023 0.0053 0.0059 0.0068 


grams 
Machine direction 8 12 90 94 96 
Cross direction 10 16 92 108 98 


Folding endurance (Schopper) 


Machine direction 12 56 456 169 30 
Cross direction l 14 163 137 163 
Tensile breaking strength 
(Schopper), kg./15 mm. 
Machine direction 1.5 0 9.2 10.2 11.8 
Cross direction 0.8 1.8 3.8 5.1 6.0 
Stretch % 
Machine direction ‘.3 2.5 2.0 2.0 2.7 
Cross direction 2.5 ar § 5.0 7.3 6.0 
Dry bursting strength (Mul- 
len), lb./sq. in. 6 15 12 54 65 
Wet bursting strength (Ash- 
croft), lb./sq. in. 0 141/. 53/4 11!/> 65 
Wet expansivity, % 3.15 0.00 4.40 1.65 0.00 
Water-vapor permeability, mg./- 
sq. cm./hr. (100 deg. F., 
95% R.H.) 
First side* High 0.12 High 0.36 0.038 
Second side High 0.11 High 0.16 0.051 





* For moistureproof Du Pont cellophane, 0.10 mg. 
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tentative method for determining the water-vapor 
permeability of finished “‘shelf-size’’ packages has 
been developed and approved by Committee D-10 on 
Shipping Containers of the American Society for Test- 
ing Materials and has been accepted by the society in 
accordance with its usual procedures for use pending 
final adoption as a standard. The method, designated 
as D 895-47 T, was accepted by the society’s adminis- 
trative committee on standards on May 7, 1947. 

The society stresses that this method is still in the 
tentative stage. Suggestions for revisions should be 
addressed to the American Society for Testing Mate- 
rials at 1916 Race St., Philadelphia 3, Penna. 

Following is the text of the tentative method: 


Scope 


1. (a) This method of test covers the procedure for 
determining the water-vapor permeability of finished 
packages when closed and sealed in the conventional 
manner. It is intended for “‘shelf-size’’ packages 
which are shipped in outside containers. 

(b) The test may be applied to the package as 
packed, or after one or more performance tests such as 
drum, vibration, drop, or actual shipping tests have 
been completed, as required. 


Definition 


2. Water-vapor permeability of a package is defined 
for this test as the rate at which water is transmitted 
into the package from the test atmosphere of 90+ 
2% relative humidity and a temperature of 100 + 3 
deg. F. surrounding it while a desiccant is sealed within 
the package. 


Apparatus 


3. The apparatus for the test shall consist of the 
following: 

(a) Desiccant. A desiccant having a powerful 
affinity for water and a high drying efficiency, that is, 
a low vapor pressure after absorbing a large amount of 
water, shall be used. The desiccant shall be in the 
form of small lumps that will pass a No. 8 sieve and be 
free from fines that will pass a No. 30 sieve. An- 
hydrous calcium chloride and anhydrous magnesium 
perchlorate have been found suitable. When the test 
is made to determine the suitability of a specific package 
for a particular product, that product may be used 
inside the test specimen instead of the desiccant. 

(b) A suitable laboratory balance sensitive to 
*/10,000 of the weight of the package. 

(c) Test chamber. A test room or cabinet provided 
with conditioned air maintained at a relative humidity 
of 90 + 2% at a temperature of 100 + 3 deg. F. and 
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Tentative method for testing water-vapor 
permeability of shelf packages adopted by 


American Society for Testing Materials 


continuously circulated over the packages under test, 
preferably with means for weighing the packages inside 
the test chamber with a minimum disturbance of the 
test atmosphere. 


Test specimens 


4. Test specimens shall be representative of the 
packages being tested and shall be closed and sealed in 
the normal manner, each containing a sufficient quan- 
tity of desiccant or product (Section 3 (a)) so that the 
contents will not become noticeably moist during the 
test. When a desiccant is used, 80 to 100 g. is the 
minimum amount that shall be used in any package, 
except in instances where the actual capacity is less 
than 80 g., in which event not less than one-half the 
capacity of the package shall be filled. When the 
product is used, the package shall be filled to its normal 
capacity and the moisture content of the product shall 
be determined (and recorded) immediately before the 
start of the test. 


Procedure 


— 


5. (a) Place the selected quantity of the desiccant: 
or product inside the test specimen with no other con- 
tents, but with a suitable liner, if the package normally 
requires a liner, so that the package can be handled with 
the regular automatic packaging machinery, close and 
seal in exactly the same manner that packages with 
normal contents are closed and sealed. This method 
may be applied to hand-sealed packages, but great 
care shall be taken to insure a complete seal and the 
use of the hand seal shall be noted in the report. 

(b) Prewarm the sealed package slowly to a 
temperature of approximately 100 deg. F. and place 
it inside the test room or cabinet in a position where 
free access of the conditioned circulating air is provided 
on all surfaces of the package. 

(c) Make successive weighings of the package at 
suitable intervals and plot the weight gained against 
time. Depending on the moisture resistance of the 
specimen, weighing at bi-weekly to monthly intervals 
is suggested, the latter interval for highly resistant 
packages such as one with a foil-lined sealed wrapper. 
All weighings shall preferably be made without re- 
moving the specimen (Continued on page 170) 
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This consultation service on packaging subjects is at your com- 





\nswers. 


mand. Simply address your questions to Techniccl Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 


High moisture-content protection 


QUESTION: We (an Italian manufacturing firm) are 
packers of products called “‘Parmino” and ‘‘Cubrino,” 
which have 30 to 35% moisture content. We wrap them 
with cellophane, which is not satisfactory because it is not 
vaporproof or waterproof. We need a wrapper resistant 
to moisture, as well as grease, oil, mold and vermin. 


ANSWER: It would be difficult to give a proper answer 
to the problem of packaging your products without a 
careful examination of the product, more information 
concerning the merchandising factors and more knowl- 
edge of its composition. It would appear, however, 
that the proper grade of cellophane, well wrapped or 
sealed around the product, should give satisfactory pres- 
ervation. Since the moisture content of your product is 
high, you should use a type of cellophane which has a 
moistureproof, anchored, heat-sealing coating. With 
such a cellophane and with proper package construction 
you should have sufficient moisture protection, as well 
as grease and oil protection, for reasonable shelf life. 
However, since your product does contain an extremely 
large amount of moisture, it may be necessary for you 
to keep this product in cold storage to prevent mold 
growth at normal temperature. There are many plastic 
films and coated and laminated flexible structures which 
have the properties necessary to protect your product. 
However, the proper structure for your use can only be 
determined by some work in your own laboratories. It 
is very difficult, however, to obtain a flexible structure of 
any kind which is completely vermin-proof. 


Can matches be mailed? 


QUESTION: Is it possible to send matches by parcel 
post and what type of containers are required? 


ANSWER: Paragraph 2(h), section 588, Postal Laws 
and Regulations of 1940, as amended Aug. 26, 1944, 
specifies that safety matches (strike-only-on-the-box or 
book variety) will be accepted for transmission in the 
domestic mails when packed in tightly closed metal 
containers, or in strong containers of other non-fragile 
material having a securely glued inside lining consisting 
of either 0.004-in. aluminum foil or long-fibre asbestos 
paper 0.006 in. thick. These containers must be com- 
pletely filled with safety matches and the flaps re- 
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other identification will not appear with any published answer. 





inforced with strong gummed paper tape. Pull-and- 
light types of safety matches, tested and approved by 
the proper government agency, shall be accepted for 
transmission in domestic mails when packed in com- 
pletely filled, tightly closed strong paperboard con- 
tainers. A small number of cards of these matches 
may be accepted for mailing in a strong, securely 
fastened mailing envelope. No matches may be trans- 
mitted between the United States and its possessions. 


Effect of light rays on package materials 


QUESTION: What kind of light rays—for instance, ul- 
tra violet or others—have a deleterious effect on various ma- 
terials, such as the wrappers or coverings used on packages 
for foodstuffs or other materials? Do you have any d&ta to 
which we could refer or do you know of any published pa- 
pers along this line such as a bibliography on the findings of 
the effects of various wave bands of light on varieus ma- 
terial—for instance, the effect of certain parts of the spec- 
trum of the sun on cellophane coverings, etc.? Could you 
assist us in locating such bibliographies? 


ANSWER: A great deal of work has been done on the 
effect of various wave lengths of light on packaged prod- 
ucts and the effectiveness of transparent wrapping ma- 
terials as light screens, but we do not have any knowl- 
edge of work done or a bibliography on the effect of 
light on packaging materials themselves. During the 
war the Quartermaster Corps did considerable work on 
the effects of outdoor exposure on many plastics and 
packaging materials and it may be that some of those 
results would be helpful to the solution of your problem. 
This information has not been published, but you 
might be able to obtain information concerning it by 
writing to the Quartermaster General, Washington, 
D. C., stating the type of information you wish and the 
purpose for which it is to be used. Exposure to direct 
sunlight has a deteriorating effect on all organic flex- 
ible packaging materials, whether transparent or 
opaque, printed or unprinted, and whatever the com- 
position. This deterioration results from ultra-violet 
rays and it is manifested by bleaching, changing of col- 
ors, loss of strength and other effects. However, the 
kind or amount of deterioration would have to be de- 
termined upon the particular materials and the type of 
exposure to which your packages are subjected. 
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TO KEEP UP WITH YOUR NEED 


W.- knew, when we brought out this DAREX 
#737 Resin Adhesive during the war, that we'd have a big market 
for it in peace-time. And we have. Our DAREX #737 is used these days where a fast, 
permanent, weatherproof seal is required, in such uses as bagmaking, boxmaking, export 
sealing, wood-bonding, and in a wide range of industrial applications in which dependability, 


speed and permanence are required, or where compression times are short. 


Perhaps this is just the sort of adhesive that you need. There’s nothing 
we'd like better than to sell you all the DAREX #737 that you require. But our raw 
materials are limited and the demand is great, so we can’t promise to supply you. However, 
we think the situation is improving, and we suggest that you get in touch with our sales 
service organization. We would be happy to talk over your adhesive problems with you, and 
if possible, add you to our 
list for the current supply 
‘of DAREX #737. 


Ana don’t forget, we have 
other similar products which 
will do many of the jobs 
of #737, and others to boot! 


PACKAGING DIVISION 


DEWEY aNo ALMY CHEMICAL 
COMPANY 
CAMBRIDGE 40, MASSACHUSETTS 
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FORMS, FILLS AND SEALS SIFTPROOF CARTONS 


Frank D. Palmer, Inc., Chicago, announces the development 
of a fully automatic machine which forms, fills and seals 
siftproof single-unit containers at the rate of 100 per minute. 
This machine, the company claims, is engineered to be easily 
adapted to almost any shape or size of carton. It is further 
stated that the package formed—with end blanks welded to 
the sidewalls to form a strong, tight closure—is suitable for 





packing any product which presents a sifting problem and 
that its simple three-piece construction permits a significant 
saving in materials. 

Also available are two other newly developed machines. 
One for Brightwood blanks is said to operate at speeds 
up to 145 a minute, depending on size of container, and to 
handle containers as large as 5-lb. cheese boxes, shoe boxes, 
etc. The other, an ice cream carton set-up machine with a 
speed of 60 cartons per minute, is available with or without 
flap breaker to simplify filling. 


WRAPPING MACHINE RETARDS WVT OF PACKAGES 


Battle Creek Bread Wrapping Machine Co., Battle Creek, 
Mich., is now offering its Model 33-G wrapping machine 
specially designed to afford added moisture protection to 
overwrapped cartons of hygroscopic products. Using such 
moisture protective papers as laminated glassine, waxed 
sulphite, foil, laminated foil and laminated cellulose, this 
machine applies the wrap and then adds to the overwrap a 
complete moistureproof barrier by stenciling amorphous 
wax into the corner of the folds on each package end, as well 
as on the bottom seam. All points on the fold that might 
admit air or moisture are sealed off through the patented 
method of applying additional wax to the end folds. The 
machine handles 65 to 80 cartons per minute, carrying out 
all the operations—cutting the paper, registering, stenciling 
and sealing—in one continuous operation. The company 
reports that independent laboratory tests conducted on pack- 
ages containing dry powders wrapped with laminated glassine 
paper and sealed on this ma- 
chine show that these packages 
permitted an increase of only 
1.7% moisture when stored for 
11 weeks at 100 deg. F. and 
80% relative humidity. Photo- 
graph shows points at which 
the amorphous wax is stenciled. 


The Globe Imperial Corp.’s 
Plastic-Seal Div., Rockford, 
Ill., is offering a complete pack- 
aging service including the sup- 
ply of its plastic dipping com- 
pound, dipping tanks and con- 
veyor systems, as well as spe- 
cialized engineering services for 
the most efficient handling of 
tools and parts to be dip coated 
with strip-type plastic compounds. The company states 
that many refinements and improvements over the original 
ethyl cellulose compounds have been incorporated in their 
dipping material. Tanks are provided with heat-dispersal 
elements inserted directly into the plastic, which makes for 
faster melting. This exclusive feature, it is claimed, guards 
against breakdown and degradation of the material. An 
agitator circulates the compound inside the tank and a sepa- 
rate pre-heating compartment holds new material as it is 
added and feeds the molten plastic up-to-temperature into 
the dipping compartments. Tanks are available in capa- 
cities ranging from 6 to 1,000 lbs. and accommodate any 
required production volume or size of part. 





PAPER CONTAINER FOR HOT FOODS 


The Sealright Co., Inc., Fulton, N. Y., announces the develop- 
ment of an all-purpose paper food container for hot foods and 
liquids which it claims is leakproof, moistureproof and non- 
absorbent. Known as the “Alservis” 
container, its sealed bottom and specially 
coated sides make it adaptable for “‘take- 
home” packaging of such foods as baked 
beans and sauerkraut, as well as for use 
by self-service meat markets. The 
makers state that food will retain its 
original flavor in this container and that 
the package won’t stain or soften from 
the contents. 





HEAT-SEALABLE FOIL WRAP 


Milprint, Inc., Milwaukee, Wisc., is offering a heat-sealable 
foil originally developed for wrapping frozen foods, but which 
may be used for other types of products where a high mois- 
tureproof vapor-resistant material is required. Known as 
“‘Seal-Tite,”’ it combines the protective qualities of foil and 
the attractiveness of coated papers. It is said to eliminate 
blocking and offset of the wax sealer film. Available in plain 
or embossed sheets or rolls up to 26 in. in width, it may be 
used for side-seal pouches, carton overwraps and direct wraps 
and may be printed by all processes. 


NEW ADHESIVE FORMULATION 


National Adhesives, New York, is offering a bottle labeling 
adhesive, Resyn 3045, said to be highly resistant to both 
water and humidity. The product, developed during the 
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THIS 
CARTONING MACHINE 
SAVES $250.00 
PER WEEK 
IN DIRECT LABOR 








A. H. ROSS COMPANY, Inc. 


PACKAGING MACHINERY 


Subsidiary of Rockwell Manufacturing Cc:apany 


Ludlow, Kentucky 
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TODAY, PROFITS MUST 
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AS EASY AS DIALING YOUR RADIO—Operator demonstrates 
method of adjusting Ross machine when changing over from 
one size cartoning operation to another. By setting movable 
units to predetermined and charted scale readings a semi-skilled 
operator can change from size to size in a few minutes time with- 
out dismantling the machine. 


COME FROM EC ORO ARTES 






Yes, high labor and material costs are eating into the profit 
margins on virtually every commodity. And the only solution 
to today’s profit problems lies in greater mechanization of 
operations. 


Take cartoning for example. If you are still hand forming 
cartons, look into the assured savings that a Ross semi-auto- 
matic cartoning machine makes possible. For this machine 
will erect and tuck one end of a carton, ready for the load, at 
rates up to 240 cartons per minute. 


A candy manufacturer reports that one Ross semi-automatic 
machine replaced ten girls forming cartons by hand. No 
additional overhead was involved since the forelady and a 
porter alternate in operating the machine. 


And if you've a grngact that lends itself to fully automatic 
carton loading and sealing, check into the Ross automatic 
machine which almost magically erects, loads, tuck seals or 
optionally glue seals both ends of a carton and will even insert 
literature and do code imprinting. 


You owe it to your firm to investigate the profit protecting 
 anereg of Ross cartoning machines. Use the coupon 
low to obtain complete. information. 






7. ROSS CO., INC., Ludlow, Ky., U.S.A. 8 
Gentlemen: 

Please send, without obligation, a copy of the Ross catalog and 
complete engineering and performance data on Ross cartoning machines. 


Cc 





r 7 


Street. 
City Zone. __State 








Your N 
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A 
PROFITABLE ANSWER 


TO YOUR 
PACKAGING PROBLEMS 


Today more than ever, manufacturers are faced with 
the need for cutting the production costs of their 
product. In many cases one of the cost items is 
carton packaging. 


If your plant still sets up and closes cartons by 
expensive hand methods, it will pay you to investi- 
gate the many advantages of using PETERS auto- 
matic and semi-automatic carton set up and closing 
machines. 


Carton users everywhere are finding that these ma- 
chines are increasing their production, reducing 
labor costs, and building greater profits. 


Send us samples of the cartons you are using. We 
will gladly make recommendations for your specific 
requirements. 


This PETERS 
JUNIOR CARTON 
FORMING & LIN- 
ING MACHINE 
sets up 35-40 car- 
tons per minute, re- 
quiring only one 
operator. After the 
cartons are set up, 
they drop onto a 
conveyor where they 
are carried to be 
filled. This machine 
can be made adijust- 
able to set up sev- 
eral size cartons. 





This PETERS 
JUNIOR CARTON 
FOLDING&CLOS- 
ING MACHINE 
closes 35-40 car- 
tons per minute, re- 
> el no operator. 

fter cartons are 
filled, they enter 
machine on  con- 
veyor and are auto- 
matically closed. 

is machine can 
also be made to 
close several differ- 
ent size cartons. 





PETERS MACHINERY .COMPANY 


GENERAL OFFICE AND FACTORY 
RAVENSWOOD AVE., CHICAGO 40, ILL 
















Equipment and Materials 
(Continued) 


war, is of medium consistency and is suitable for semi-auto- 
matic labeling machines, as well as for hand labeling. The 
company reports successful field tests made by pharmaceutical 
and cosmetic companies indicate extensive use of the ad- 
hesive for labels on medicine and shampoo bottles where 


ability to stand up under exposure to steam or high humidity 
is required. 


HORIZONTAL BELT CONVEYOR 


Specially developed for boxes, cases, bales, bags and bundles 
which must be carried horizontally, the Standard Conveyor 
Co., North St. Paul, Minn., has introduced its ‘Standardized 
levelbelt”” conveyor. This horizontal belt is available in 
lengths of 21 to 161 ft. and in standard heights of 28, 32 and 36 
in. above the floor. The drive mechanism is likewise stand- 
ardized for power up to 1 h.p. to operate at a speed of 60 
ft. per minute in either direction Take-up for maintaining 
belt tension is incorporated with the drive mechanism. 


ALL-ALUMINUM CHEMICAL DRUM 


The 30-gal. all-aluminum chemical drum illustrated, pro- 
duced by Reynolds Metals Co., Louisville, Ky., was designed 
specifically for shipping hydrogen peroxide, but may be used 
for shipping and storing a wide range of other products. 
This drum, which meets the ICC Specification 42D, weighs 
34 Ibs. as compared with the 
65 or 70 Ibs. of a steel drum 
of comparable strength and, 
therefore, effects considerable 
savings in shipping costs. It 
is 30'/2 in. high and 18 in. in 
outside diameter, not including 
reinforcing rings which are 1!/, 
in. high. Made from deep 
drawn halves, it is equipped with a top bung and cap. 





MOTOR-DRIVEN LABEL GUMMER AGAIN AVAILABLE 


Diagraph-Bradley Industries, Div. of Diagraph-Bradley 
Stencil Machine Corp., St. Louis, Mo., announces they are 
again in production on their motor-driven Stikfast label 
gummer. This device handles labels of any length and up to 
81/2 in. in width and most adhesives used for labeling glass 
and metal containers. It is hand fed, with the label passing 
between two rollers where it receives an even coating of glue. 


ADJUSTABLE SEMI-AUTOMATIC WRAPPER 


Howard Engineering Co., Hollywood, Calif., announces that 
its model #2 ‘‘Speed Wrap”’ is fully adjustable and can effect- 
ively tuck, fold, heat and seal all heat-sealing papers, as well 
as Pliofilm. It is adjustable for. handling packages from 
1/,to 6 in. in height>3 to 14 in. in length and 12 in. in width. 


WEIGHING AND FILLING MACHINE FOR CANDIES 


Triangle Package Machinery Co., Chicago, include in their 
line of Elec-Tri-Pak weighing and filling machines a model 
designated as ‘‘A2S02 weigher with conveyer” which fills 
hard candies, jelly beans, lozenges and coated peanuts in 
cellophane bags at the rate of 30 packages per minute. The 
machine requires but one operator who merely places the bag 
Material is fed from an overhead 


under the filling spout. 
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A NEW BLANK MOLD DESIGN 
SOLVED THIS GLASSMAKING PROBLEM 


Not all glassmaking problems come direct from our 
customers. Recently, our Sales Department came up with 
a tough one. They asked our Production Department if 
they could make a specially designed flint bottle which 
would stand the rigors of repeated heating and chilling 
and at the same time could be made at low cost. 


Our engineers and designers conferred and, after con- 
siderable study, they concluded that a uniform distribu- 
tion of glass and a lightweight wall might do the job. 
With this in mind, the Chief Mold Designer drew up 
plans for a new blank mold. This mold was designed to 
provide a parison which, when blown to the final shape, 
would produce a bottle of the desired performance. 

A body mold was then made and sample bottles blown. 


G2%o” 
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These were put through a series of tests. They passed 
with flying colors and the Sales Department got what 
they needed. ; 


Your glass packaging problem may not require a spe- 
cial design. But whatever your problem, you’re reason- 
ably sure to find the answer at Armstrong. We have an 
unusually capable staff of experts in Engineering, De- 
signing, Production, and Research to assure you the very 
best in glass and closure service. For further information 
on any of Armstrong’s glass or closures, get in touch with 
your Armstrong representative or write direct 
to Armstrong Cork Company, Glass and Closure 
Division, 6508 Prince Street, Lancaster, Penna. 
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hopper by parallel electric vibratory trays to rotary buckets; 
a bulk feed cuts off at a predetermined amount and permits 
the remaining tray to bring the weight to extreme accuracy, 
it is claimed. The power-rotated bucket then dispenses the 
charge to the filling spout. The machine can be furnished 
with various spouts for filling bags, cartons and cans and with 
additional scales for higher production. 


UNITIZING CASE GLUER 


The Crowe Engineering Co., Cincinnati, has placed on the 
market a mechanism for gluing cartons together in cars or on 
pallets for safe shipment. It is claimed that when containers 
are glued together, the entire carload or pallet takes up any 
shipping movement and prevents each case from bearing 
more load than its own weight, thus cutting breakage to a 
minimum The ‘Unitizing’’ 
case gluer fits the end of any 
conveyor, although it may be 
used without a conveyor. In 
operation the mechanism re- 
ceives the carton and places the 
glue in strips along the edges 
of the container smoothly and 
rapidly. When the cartons 
reach their destination, a slight 
sudden pull on one end of the 
carton cracks the glue strip 
without damage and the car- 
tons may be quickly removed 
from car or truck. 
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3 Gamous Linesa— 
GIFT-WRAPPING RIBBONS 
if THE ” ACK AGING FIELD Taffel Bros., Inc., New York, have added to their extensive 
ie 


line of gift ribbons a ‘‘Happy Birthday”’ number and an 


Acomplete line of packagings “Orchids to You" novelty. The first follows the identical 
serving the Hosiery and Textile musical version with wording on rayon satin in several color 
Industries, including chemi- combinations. 
cally-neutral inserts, embossed 
glassines, cellophane envel- 

opes. FILLING AND SEALING UNIT 
SPECIALTY PAPERS 
Hot-melt coated and/or 


“Beauty-Pak your products” 





A new straight-line packaging unit including a volumetric 
filling machine, conveyor and continuous heat sealer for 





laminated papers, ceilo- packaging free-flowing products in heat-sealable bags has 
phane, films, etc; Line been announced by Wrap-Ade Machine Co., Inc., Brooklyn. 
includes laminated greet- / a* An operator feeds the bags to the filling spout with one hand 
ing card, lamp shade and Tue a ~ : : 
functional papers; heat- ba y; é Lf chee T2 and places the filled bags on the conveyor which carries them 
seal lable papers; Pak- aartines - to the heat sealer where the tops of the bags are folded over 
+ alee meng tae @] ine and a permanent heat seal is effected. Originally designed 
resale items such my plas- *REG. U. S. PAT. OFF. for the low-cost filling of 2- and 3-0z. coffee bags, the unit is 
tic-coated shelf paper. completely automatic and flexible and only a few minutes are 
“Milgate, required to adjust it to fill any bag from 2 oz. to several 
your assurance of quality” pounds. " 
A complete line of wrappings, 
siansd aeetin theta EXTRUDED POLYETHYLENE TUBING 
tm ene: 1 veh dan mee of Flat, seamless polyethylene tubing in continuous lengths is 
Stock or original packagings. being produced by the Plax Corp., Hartford, Conn., in diam- 
Kis “Be Sure with Paksure” eters ranging from 2'/. to 27 in. in 1/in. graduations. 








Thicknesses range from 0.0015 to 0.010 in. in 0.0005-in. 
graduations. It is claimed that this tubing, like the sheet 
material, may be cold stretched several hundred per cent and 
wrapped tightly without tearing and is similarly non-toxic, 





Packaging Division 784 Public Ledger Building 
— W. Twitchell Incorporated Philadelphia 6, Pa. 
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What's New in 
P Petroleum for Packaging 
Container Linings... S/V_ mi- 
crocrystalline waxes* protect in- 
r teriors of barrels, drums, tank 
cars. 
NEW Bead-Type Desiccant is Hard, Durable, Heat Sealing . . . Special a 
e Tr d t h, t i 
Relatively Dustless and Easy to Handle... “= 
7 ites Foods. “: S/V a 
— - . ° . : crystalline waxes* give flexible 
, PRECISION INSTRUMENTS, radio without affecting them in any way. masitnbe-cngee qeaak abana: 
; and aircraft parts,drugs,typewriters, | Easy to handle, it can be used to keep ; 
dehydrated fruits and salt. Herearea __ salt and dry piassicretagccote ie Ke 
. yora . and sugar dry. crocrystalline waxes* keep con- 
1 few typical examples of products that Uniform in size, the beads are tents dry, when used as coatings. 
. can be protected against “‘in-the-pack- honeycombed with ultramicroscopic Beer Cans... S/V Petrolatums 
r age” moisture by Socony-Vacuum’s _ pores that suck up moisture like a ee en Se 
new Sovabead desiccant. Satine Rust Preventives... S/V Sova- 
i ; thirsty _sponges. Each bead absorbs aten testy antl tanh Seine 
S H ard and du rable, this new bead- approximately 40% of its own weight in storage and shipment. 
e type drying agent is relatively dust- at 80% relative humidity. *Temporarily short in supply. 
1 less and is recommended particularly S/V Sovabead comes in conve- 
for use in the packaging of metal _nient one-half and one-pound pack- \ 
parts. It can be used to prevent cor- — ages. It is available for immediate 
rosion and mold by maintaining a delivery. 


dry atmosphere in the package. 
Chemically inert, it protects such 
packaged goods as drugs and foods 
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SOCONY-VACUUM OIL CO.,INC., 26 B’way, 
New York 4, N. Y., and Affiliates: Magnolia 
Petroleum Co., General Petroleum Corp. 














SOCONY- VACUUM 





Socony-Vacuum Process Products 
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NAPKIN 
FOLDER 


< 


Mor: and better napkins with our post-war 
No. 2-A folder. Makes all folds — quarter 
fold, eighth fold, sixteenth fold and dispenser 
fold — on one machine. This unusual versa- 
tility, plus our usual quality, makes this multi- 
ple duty folder an important addition to your 
production department. Write for information. 


HUDSON -SHARP 


MACHINE CO e GREEN BAY e WIS 





DEVELOP NEW 


with this Boa! 

These new boxes have a 
unique construction which 
makes cap seal-tight even 
after many removals and 
replacements. Safety neck 
does the trick. Ideal for 
packaging metallic parts, 
vials, and many other 
products. Cap can lock 
contents in to prevent 
damage to a fragile end. 
Adaptable for automatic 
filling and capping. 

Ask for samples and prices 


OLD 


ha 











Camero merchandise their roll 
film in these new containers. 
The box that adds self-appeal 
while affording perfect protec- 
tion. 

















* Pat. Pending 


NEMAND BROS. Inc 


37-01 35th Avenue Long Island City 1, N. Y. 
RAvenswood 8- 
Chicago © Detroit °@ 





Los Angeles 
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tasteless, odorless and resistant to fats and oils at room 
temperature. 

Another extruder of polyethylene, as well as other thermo- 
plastic materials, is Anchor Plastics Co., Inc., New York. 
“Aeroflex” is the designation for its polyethylene seamless 
tubing which is available in widths from 1!/, to 8 in. and in 
thicknesses from 0.002 to 0.005 in. 


EXTRUDED PLASTIC TUBES WITH SCREW CAP 


A line of extruded cellulose acetate containers with screw caps 

in stock sizes has been announced by Extruded Plastics, Inc., 

Norwalk, Conn. Standard sizes include 20, 22 and 24 mm. 

with a minimum length of 51/, in. and a maximum length of 

7'/, in., or telescopic within the same range, making a maxi- 

mum telescopic container of approximately 12!/,in. and mini- 
mum of 5'/. in. They can be 
supplied in color where the 
quantities are im excess of 
100,000 of one color; smaller 
quantities can only be supplied 
in clear transparent. Caps 
may be single or lacquered 
double shell. 


LAMINATED TEXTILE BAGS 


Bemis Bro. Bag Co., St. Louis, announces the availability 
of two types of laminated textile bags approved by the 
American Dry Milk Institute for the shipment of nonfat 
dry milk solids for human consumption. In cooperation with 
the Institute, Bemis carried on extensive research work to 
develop the proper types of bags for this product which is 
susceptible to change when in contact with air and moisture. 
These bags are made by laminating sturdy paper to burlap 
or cotton, cementing seams to provide protection against 
infiltration of air and moisture and, as an extra safeguard, 
a waxed crepe kraft liner is inserted in the bag. - After filling, 
the bags are closed by a heat-sealing textile tape or wire tie. 


PLYWOOD PALLETS AND TRAYS 


Plywood Specialties Corp., Detroit, is offering pallets: and 
trays of plywood that are exceptionally lightweight and said 
to be unusualiy durable, weatherproof and non-corrosive. 
Feature of these pallets is that they are made with perma- 
nently molded curve ends which help prolong their usefulness. 
These molded curve ends lend themselves to metal binding 
and permit load lifting prongs to slide under the pallets with- 
out injuring their edges. The company reports these trays 
may be used in tiers for heavy materials handling, where 
durability and strength are a necessity, with considerable 
saving in weight. Trays may be obtained in any thickness 
and are available in conventional standard sizes. 


ENVELOPE FOLDING AND CUTTING UNIT 


A high-speed automatic machine for forming a two-fold 
acetate envelope with a flap and open ends is being offered 
by Milroy Industries, Los Angeles, Calif. The machine 
consists of two parts—a folding unit with reel attached for 
holding the stock which can be quickly regulated for different 
widths and a cutter unit which is also individually regulated 
to cut various length of envelopes. It can cut plastic materi- 
als up to 20/1,000 in. thick. The machine is equipped with 
11/.-h.p. motor gear reducer and variable speed pulley. 
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Illustrated on the previous page is a Morris Rosenfeld 





E. Ratsey, famous sailmaker, Zaida became the CGR 3070 


photograph of the famous ocean-going yacht, Zaida. during World War II; and served on anti-submarine patrol. 
This beautiful, 58-foot cutter boasts a sailing record known She provided the inspiration for one of the most exciting 
all along the Atlantic seaboard. Owned by the late George chapters in American naval history. 


CALL IN THE 
RTP? IMUAIN «oo 


and get the facts about 









O you want to learn how top quality FULL Color can step-up the selling power of 
your labels, box wraps and packaging materials? Then call in the S-T man—a special- 

ist who can give you revealing facts within a few minutes. 
There's a Stecher-Traung representative practically at your elbow. In addition to our 


two strategically located plants, we maintain well-staffed 





i 7 branch offices in thirteen leading cities. Our representative 
FINEST , ied , 
FULL COLOR near you is waiting for your phone call, wire or letter. 
LITHOGRAPHY And, of course, we at headquarters in Rochester and 
LAams San Francisco are always ready and eager to serve you as 
BOX WRAPS we are now doing for so many of America’s leading firms. 


SEED PACKETS 


mows |  -- STPECHER-TRAUNG 








MERCHANDISE 
ENVELOPES AND CARDS LITHOGRAPH CORPORATION 
ADVERTISING MATERIAL Rochester 7,N.Y. e San Francisco 11, Calif. 
ba ) Branch Offices: Baltimore, Boston, Chicago, Columbus, Harlingen, Los Angeles, 
Macon, New York, Oakland, Portland, Sacramento, St. Louis, Seattle 








DODGE MILBOSSED-TOP CORKS 


Dopcer Milbossed-Top Corks give you extra 
selling power at the point of sale. These attractive 
closures add distinctiveness to your package while 
assuring complete sealing protection for your product. 

Here is the closure that seals and reseals perfectly 


... pleases product users because they are easy to 
remove and replace. Dodge Milbossed-Top Corks are 
made of uniform, high grade natural cork and joined 
to durable, cleanly knurled hardwood tops. These 
are furnished in any color . . . embossed with a name 
or trade mark. Have yours embossed on a Dodge 
Milbossed-Top Cork—top choice for today’s com- 
petitive market. 


Colortul folder shows you how Dodge DODGE CORK COMPANY, INC., LANCASTER, PA. 
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sure needs. Your copy sent on request. 
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A Customer Research Dept. has been organized by Kimble 
Glass, division of Owens-Illinois Glass Co., Toledo, Ohio. 
Joseph F. Greene, director of research for Kimble Glass 
Co. until it became a division of Owens-Illinois, has been 
named director of the new department. Associated with 
Mr. Greene will be James 
J. Moran, former technical 
manager of the Sales Dept., 
and Winfield F. Smith, for- 
mer director of technical re- 
search for the Container Div. 

Henry C. Rudy has been 
appointed manager of 
Owens-Illinois’ Prescrip- 
tion Ware Div., succeeding Robert D. McNaull who 
has returned to the Chicago office. 





J. F. Greene 


H.C. Rudy 


Paul R. Bachman, vice president of Riegel Paper Corp., has 
retired after 47 years of service with the company and its 
predecessor, Warren Mfg. Co. He will remain on the com- 
pany’s board of directors. 


The creation of a new Flexible Plastic Coatings Dept. has 
been one of the first moves in combining the technical 
strengths of Interchemical Corp.’s Finishes Div. and 
Roxalin Flexible Finishes. Heading the new department 
as sales manager is Chester M. Robbins, formerly vice 
president of Interchemical’s Textile Colors Div. 


A. H. Schmitz, production chief for Einson-Freeman Co., 
Inc., will be in charge of the company’s new plant in Fair- 
lawn, N. J., when the plant begins operations. 


The Visking Corp., Chicago, manufacturers of Viskon non- 
woven fabric, has announced the appointment of Robert B. 
Frank as sales manager of the company’s Little Rock Div. 


Union Paste Co., Hyde Park, Mass., has announced the 
transfer of Howard H. Cutts from the firm’s New York 
office to the newly created Technical Service Dept. at 
Hyde Park. Announcement has also been made of the 
appointment of Leon K. Emerson and Robert K. Crowell 
as representatives for Union Paste in the New York area. 


Dr. C. Olin Ball has resigned as director of the Process and 
Product Research Div. of Owens-Illinois Glass Co. to 
establish his own business as a consulting food technolo- 
gist at 408 E. Broadway, Maumee, Ohio. 


Norman Olsen has been appointed sales 
manager of Aluminum Seal Co., a wholly 
owned subsidiary of Aluminum Co. of 
America. Mr. Olsen’s headquarters are 
at Richmond, Ind. 





Bemis Bro. Bag. Co., St. Louis, Mo., 
has announced the transfer of C. W. 
Loomis from Memphis to St. Louis, where 
he will assume administrative duties at the general offices 
of the company. Mr. Loomis had been manager of the 
Bemis Memphis plant since 1931. F. C. Chenault, Bemis 
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Norman Olsen 


and People 


sales manager at Memphis, succeeds Mr. Loomis as 
manager, while R. R. Duff, now in the firm’s Market Re- 
search Dept., will replace Mr. Chenault. O. S. Brock, 
formerly assistant manager of the Bemis Cotton Mill, 
Bemis, Tenn., has been appointed manager of the Indi- 
anapolis Bleaching Co., Indianapolis, Ind., a Bemis sub- 
sidiary. Announcement has been made of the opening of a 
Bemis sales office at 630 Security Bldg.. enix, Ariz., 
with H. O. Parrent in charge. 


Joseph B. Cary, a vice president and 
director of Food Machinery Corp. and 
former president of the company’s 
Niagara Chemical Div., has been elected 
by the corporation’s board of directors 
to the newly created post of executive 
vice president. Ernest Hart, formerly 
vice president and sales manager 
of the Niagara Chemical Div., has been 
made manager of the Niagara operation and elected a vice 
president of Food Machinery. 





J. B. Cary 


The Intra-Roto Machine Co. has been formed at RFD 14, 
Richmond, Va., to service the packaging industry in the 
building of rotogravure rotary presses, wax, glue-mounting 
and laminating machines. William A. Armour is president, 
Otto Richengineer, vice president, and Albert H. Merz is 
secretary-treasurer. All three officers were formerly with 
the Reynolds Metals Co. 


George E. Egger, for the last three years vice president in 
charge of sales for the Foil and Packaging Div. of Reynolds 
Metals Co., Richmond, Va., has resigned. Prior to joining 
Reynolds, Mr. Egger was with Clapp’s Baby Food Co. and the 
American Home Products Co. Mr. Egger plans to enter 
business for himself with offices in Louisville, Ky. 


W. E. McGinnis has been appointed to 
the board of directors and elected vice 
president of the West Carrollton Parch- 
ment Co., West Carrollton, Ohio. Mr. 
McGinnis, who has been with the company 
since 1929, will continue as Western sales 
manager of the company. 





W. E. McGinnis 


Hayssen Mfg. Co., manufacturer of wrapping and slicing 
machines, Sheyboygan, Wisc., has announced the appoint- 
ment of J. C. Johnston as its representative in California, 
Arizona, New Mexico and Nevada. 


W. S. Goodspeed, president of the American Box Board 
Co., and H. A. Eggerss, president of Continental Can Co., 
have announced the purchase and sale of the fixed assets 
and mventories of the Filer Fibre Co., Manistee, Mich., 
and the capital stock of its two subsidiaries, Leahy Timber 
Co., Ltd., Ft. William, Ont., and Lone Wolf Timber Co., 
Grand Marais, Minn. The purchase was made by the 
American Pulp & Paper Co., a newly created, wholly 
owned subsidiary of the American Box Board Co., from the 
Filer Fibre Co., a wholly owned subsidiary of Continental 
Can Co. Output of kraft pulp and paper products of this 
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¢ MARVELLUM paper 
makes the sale..... 


For fascination and distinctive product identifi- 
cation ... thousands of leading manufacturers 
select Marvellum ‘Papers Distinctive.” Their 
delicate designs, sparkling color patterns and 


arresting finishes captivate consumer interest 


and attention. 


Marvellum designers know the “power bis 
hind the package,” and each design is artistically 


engineered to stop shoppers and promote sales. 


Let Marvellum dress up your product for distinction, beauty and 
sales success. We will be pleased to prepare creative sketches 


or send complete samples with no obligation. 
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PEP UP FALL SALES—PACK IN 
TRANSPARENT ¢aez¢c BOXES... CANS 


* Your products will move off 
the counters FASTER when 
packed the MODERN Trans- 
parent way. 


Plan a Christmas package now. 
Write for new catalog full of 
valuable packaging sugges- 
tions. 


Experienced 
Salesmen 
Write 


WEINMAN BROTHERS, INC. 


Misnufactur 


325 North Wells Street * Chicago 10 





= DIE cuttinc 


THE SKILL 


that comes with more than 
20 years’ experience. 


THE SERVICE 

that is rendered only by a firm 
that devotes its ¢fforts to satis- 
fying its accounts. 


THE SPECIALTIES 


that make their name a byword in 
the die cutting field. 


DIE CUTTING AND EMBOSSING 
Paper * Cardboard * Rubber * Sheet 
Plastics * Thin Metals * Tek-wood 


ALSO MOUNTING AND FINISHING 
GRamercy 7-5767 Department E 


LANSK 


DIE CUTTING COMPANY 
192'’2 GREENE ST., NEW YORK 12 
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mill will increase the sales field of the American Box Board 
Co. and a portion of this output will be absorbed by the 
company’s box factories in Grant Rapids and Chicago, 
enabling increased operations at both locations. Officers 
and board of directors of American Pulp & Paper Co. will 
be the same as those of American Box Board Co. Opera- 
tions will continue under the present personnel. 

Continental Can Co. has also announced the acquisition 
of 57 acres in the Burgard Ave. industrial area, Portland, 
Ore., for the construction of a can-making plant. 


J. H. Conrad, tobacco packaging specialist 
for the Pliofilm Dept., Chemical Products 
Div., The Goodyear Tire & Rubber Co., 
Akron, Ohio, has been named manager 
of Pliofilm converter sales. He succeeds 
J. C. E. Williams, who has been named 
manager of the Pliofilm Dept. of Good- 
year’s export subsidiary. Both men will 
have headquarters in Akron. 

Goodyear has also announced two promotions in the 
Development Dept. of the Chemical Products Div.: Ian 
D. Patterson has been named manager and Murrell J. 
DeFrance assistant manager. 


J. H. Conrad 


The partnership of Samuel L. Stickman and Harold Holtz- 
berg, trading as the Plast-Loid Co., 129 Montague St., 
Brooklyn, has been dissolved as of July 9, 1947. This firm 
manufactures transparent acetate envelopes and trans- 
parent acetate packaging. Mr. Holtzberg will operate 
the business under the same name at the same address. 


Coughlin-Crosby Corp. is the new corporate name of the 
firm organized last year as Mechanical Handling Tech- 
niques, Inc., to serve industry as operational consultants 
on materials movement. Personnel of the corporation is 
unchanged and offices continue at 120 Wall St., New York. 


Western Crown Cork & Seal Corp., a wholly owned sub- 
sidiary of Crown Cork & Seal Co., Inc., Baltimore, Md., 
has commenced construction of its new San Francisco 
factory on a 33-acre site on Bayshore Highway. 


Oneida Paper Products, Inc., has announced the removal 
of its home office and factory toits newly constructed build- 
ing at 10 Clifton Blvd., Clifton, N. J. 


Pneumatic Scale Corp., Ltd., of North 
Quincy, Mass., has elected Wallace E. 
Coughlin as vice president in charge of its 
New York branch office at 117 Liberty St., 
New York. Mr. Coughlin has been with 
the company since 1920 and succeeds vice 
president Charles F. Doble, who has 
managed the New York office since 1922 
and who will now have headquarters at the 
firm*s main office as special sales consultant. 


W. E. Coughlin 


Stein, Hall & Co., Inc., manufacturers and distributors of 
adhesives, New York, will be the exclusive distributors in 
the textile, paper and adhesives fields for Acryvin products, 
which include plastic coatings, impregnants and adhesives 
made by Acryvin Corp. of America, Astoria, N. Y. 
Kenneth Arnold has been appointed manager of the 
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SEALTITE 


CUT YOUR 
PACKAGING 
cosTs 


EMPORTANT savings invariably result 
when a SEALTITE Bag Sealer is installed 
in a packaging line. Some users report 
costs as much as $500.00 lower per month 
per machine than with previous methods 
of packaging. 

SEALTITE is fully automatic. It opens 


bags, fills, settles, shapes and seals at speeds 
ranging from 30 to 50 bags per minute on 
standard gusseted 2 to 10 lb. paper bags. 
SEALTITE delivers a square, flat-topped, 
sift-proof package that stacks like a carton. 

If you are packaging in paper bags, write 
for information on SEALTITE. 


LONSOLILATED PALKALIM MALHINERY LORP 
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BUFFALO 13 .N.Y. 


Pecals 


When 


customers appear is your 
packaged goods the “Wall Flower’ 


they always pass by? 


Good advertising can bring the 
customer, in a buying mood... But 
a rival’s superior packaging methods 
may steal your sales . Give your 
packaged goods the eye-appeal which 
will complete the selling job your 
other advertising started, with 


beautiful PALM FECHTELER 
Engradel DECALS. 


Samples and estimates on request 


PALM FECHTELER & Co. 


220 WEST 4206 STREET, 


NEW YORK 18, 








Package your products 
with *sales appeal 


Everett Transparent Boxes 
Bags and Envelopes 



























Attract the shopper's eye. . . up your sales 
by stressing your product's selling features. 
Everett bags in high quality DuPont cello- 
phane, glassine, etc., and transparent plas- 







tic containers are available in any size or 
quantity. 
PROMPT DELIVERY 





















CONSULTATION AT NO 
OBLIGATION 







Let Brevett design and build the 






right selling package for your 






product. 











EVERETT TRANSPARENT CONTAINER CORP. 
251 THIRD AVE., N.Y. 10,N. Y. » GR 3-1663 



















































To give their products 
more sales appeal 
more and more 
smart merchandising 
executives always 
specify LANOVA. 
They know they 
get the finest 
—and, at the 
best price, too! 
Choose your 
superb box paper 


” ” from the following: 
Lanova papes ae 
va ® Wood © Pyroxylin 


© Velours 






































* Trade Marks © Flints 
You get instant delivery 
right from stock 
on most items. ’ 
FREE! Without obligation, 
write today for 
sample sheets and book. 


LACHMAN-NOVASEL PAPER CORP. 


109-111 Greene Street 
New York, N.Y. 
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Continued 


Stein, Hall branch sales office in Chicago. Oscar Wester- 
lund will continue as assistant manager in Chicago. 


Dr. R. M. Hitchens has been appointed research director of 
the Monsanto Chemical Co.’s Organic Chemicals Div. 
Dr. Hitchens, who has served as associate director since 
1944, succeeds Dr. Lucas P. Kyrides, who recently re- 
signed. Dr. O. J. Weinkauff, assistant director, has been 
promoted to associate director. Now assistant directors 
are Dr. F. B. Zienty and Dr. L. L. Fellinger. 


The Champion Paper & Fibre Co., Hamil- 
ton, Ohio, has announced the appointment 
of H. W. Suter as director of sales, Herbert 
W. Suter, Jr., as general sales manager and 
Harold E. Wright as assistant general sales 
manager. Mr. Suter, Jr., has been associ- 
ated with Champion as manager of the 
Cleveland office. The elder Mr. Suter has 
been vice president and general sales manager for Champion 
for the past 16 years. 





H. W. Suter,Jr. 


Anthony H. Miller has been appointed Eastern sales repre- 
sentative for the Geo. H. Morrill Div., Sun Chemical Corp., 
with headquarters at 100 Sixth Ave., New York. 


O. K. Patterson has been appointed sales manager of the 
Shipping Room Supply Div. of Diagraph-Bradley Indus- 
tries, Inc., makers of marking machines and related sup- 
plies, St. Louis. Mr. Patterson, formerly in charge of the 
firm’s Eastern Div., will have headquarters in St. Louis. 


Distribution and sales of Angier protective papers, the 
wartime responsibility of Angier Sales Corp., will now be 
handled by Angier Corp., Framingham, Mass. General 
sales policies will not be altered with the consolidation of 
Angier Sales Corp. by the parent company, according to 
Board Chairman E. H. Angier. George A. Kuhn, president 
of the former Angier Sales Corp., has been appointed to 
Angier Corp.’s newly created office of vice president in 
charge of sales. 


T. E.-Alwyn, formerly assistant manager of sales for 
American Can Co.’s Atlantic Div., has been appointed the 
division’s manager of sales. Mr. Alwyn succeeds R. M. 
Roberts, who has been transferred to the General Sales 
Dept. Other promotions in the Atlantic Div. are E. K. 
Walsh, assistant manager of sales, and Robert Hollister, 
sales division manager. In the metropolitan New York 
district, A. C. Staley, Jr., has been appointed sales 
manager. G. W. Gryson is Mr. Staley’s assistant. 


Container Corp. of America has opened its new executive 
offices at 38 S. Dearborn St., Chicago. 


Donald S. Hutchinson, formerly with the Brett Lithograph- 
ing Co., is now vice president in charge of sales for Lutz & 
Sheinkman, New York lithographers. 


Facil Fabrics Corp. has moved its office and showroom to 
675 Fifth Ave., New York. 


Thatcher Glass Mfg. Co., Inc., Elmira, N. Y., has an- 
nounced several changes in personnel in the Sales Dept. 
George A. Mellor, former advertising manager, is now 
assistant to the vice president in charge of sales. George 
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sie floeee packing siterainnnen 


By PNEUMATIC 


B* packing by Pneumatic places the emphasis on stamina 
— speed — accuracy. Because of the record they've made we 
take genuine pride in Pneumatic’s three sizes of automatic 
machines that are giving maximum packing efficiency to 

' Millers everywhere. 

Each weigher is designed to withstand rigorous usage, to 
provide smooth dependability of performance. Many Pneu- 
matic machines are effectively operating after 20 years con- 
tinual service . . . proof of Pneumatic’s perennial objective 
— ‘Lower Cost per Container”. 

Select the model which suits your range af bag sizes — 
“Battleship”, 10-to-50-lb. sizes; Medium, 2-to-25-lb. sizes; 
Small, 2-to-7-lb. sizes. PNEUMATIC SCALE CORPORATION, 

LTD., 82 Newport Avenue, North Quincy 71, Mass. 
Branch Offices: New York 6, Chicago 1, San Francisco 11, 
Los Angeles 13. 

































Buckwheal 


| 
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Hire RSE 


The “Battleship” Bag Packer, handles 10-lb. to 50-lb. sizes. 





PACKAGING AND BOTTLING MACHINERY 


Over ninety different machines for the packaging of dry, free-flowing products and the cleaning, filling, capping and labeling of containers for liquids and semi-liquidd 
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AGAINST 
TAMPERING @& 


CONTAMINATION 
EVAPORATION 
AIR INGRESS 
























CAP AND SEAL APPLIED AS ONE 


FERDINAND 
r GWM SE COMPANY 


ond obrood 3601 —14th AVENUE, BROOKLYN, N.Y. 











































for HEATING LIQUIDS 
and MELTING SOLIDS 


Watlow Electric Immersion Heating 
Units are employed with highest 
efficiency in heating of fluids of 
various viscosities. Watlow Immer- 
sion Units are precision-built with 
nickel-chrome resistors imbedded in 
high-heat conduction refractory ma- 
terials, encased in seamless sheath, 
resistant to scaling and corrosion 
and with a moisture resistant seal 
to prevent penetration of liquid into 
internal structure. 


Send for 


Standard and special 
Catalog 


shapes. Cylindrical 
units in 34” to 2” dia- 
meters, 31/2” to 60” 
sheath lengths. Ca- 
pacities: 500 to 6000 
\ watts. Densities: 10- 
\, 20-35 watts PSI. 









ELECTRIC MANUFACTURING COMPANY 
1340 N. 23d St. St. Louis 6, Mo. 


























Plants and People 


\ 


W. Peck has been promoted to advertising manager. 
Algie O’Donnell will become assistant to the sales manager 
of the Beverage Div. John B. Miller has been appointed 
branch manager of the Chicago office. 


Richard E. Harren of Astoria, N. Y., has joined the 
Resyn Dept. of National Adhesives, division of National 
Starch Products, Inc., New York. 

R. M. L. Francis, managing director of National Ad- 
hesives, Ltd., Slough, Eng., and O. B. Meijer, managing © 
director of National Zetmeelindustrie, N. V., Veendam, 
Holland, both affiliates of National Starch Products, have 
recently completed visits to the firm’s plants and offices in 
the United States and Canada. 


In order to reflect more accurately the scope and activities 
of its glue and adhesives operations, Swift & Co., Chicago, 
has renamed this division the “General Adhesive Products 
Dept.” Formerly the business of this department was 
conducted under the name “Glue Dept.” 


International Paper Products Div. of International Paper 
Co., New York, has announced appointment of district 
sales managers in New Orleans, La., and Los Angeles, 
Calif. H. Currie is the New Orleans manager, with offices 
at 4106 Canal St. Frank N. Gladden, the Los Angeles 
manager, will be at 7232 Sycamore Trail, Hollywood. 





Monsen-Los Angeles, new West Coast branch of Monsen- 
Chicago, typographers, has begun operation under the 
direction of Ray Lee at 928 S. Figueroa St., Los Angeles. 


A new Service Awards Program inaugurated by the Na- 
tional Folding Box Co., Inc., New Haven, Conn., gives 
recognition each year to employees of long service. 


Nashua Gummed & Coated Paper Co. has announced the 
transfer of Clarence P. Daigneau from the company’s 
home office in Nashua, N. H., to its New York office. 


Acme Machinery Co., dealer in automatic can-making 
equipment, has moved to 412 W. 26th St., New York. 


Marjori Bennett has been made assistant to the president of 
Dermetics, Inc., New York and Seattle, in charge of 
merchandising, advertising and packaging. Mrs. Bennett 
was formerly with Primrose House, Dorothy Gray and 
other cosmetic firms. 





Charles E. Foley, head of sales research for Nashua 
Gummed & Coated Paper Co., Nashua, N. H. died suddenly 
on July 18 after a brief illness. 


Lucian Taylor, assistant general sales manager of Owens- 
Illinois Glass Co., died July 1 in Toledo, Ohio, after a brief 
illness. Mr. Taylor was 53 years old and had been with 
Owens-Illinois since 1912. Mr. Taylor was a member of 
the National Society of Sales Training Executives. 


C. Victor Hodder, manager-secretary of the Canadian 
Paper Box Mfrs. Assn., died suddenly as a result of a 
stroke suffered in mid-July. Mr. Hodder was also an officer 
of several large pulp and paper firms and during the war 
was administrator of Canada’s Pulp and Paper Div. of the 
Price Board. 
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If you are interested in clipping seconds, 





ves minutes, hours from the time it takes you to 
turn out a finished package, our design engi- 
the neers can be of service to you. 
ly’s 
We have a complete line of standard machines for filling, packing, labelling, sealing, sorting 
ing operations. These machines will either fit into your present production line or can be hooked 
up on a special conveyor system which we can design to fit your particular plant layout. 
t of 
But whether you get a single machine or an entire system from Standard-Knapp, you are 
ett sure of well-designed and well-constructed equipment that functions smoothly and accurately. 
ind For Standard-Knapp machines operate with a maximum of speed and efficiency and a minimum 
of moving parts. 
ii All Standard-Knapp machines are precision-built. Many years’ experience in the design 
nly and application of packaging machinery is your assurance of competent handling of your 
packaging problems. 
ns- 
th Standard-K Cc é 
: andard-Knapp Corporation 
MANUFACTURERS OF CASE SEALING, CASE PACKAGING AND CAN LABELING MACHINES 
- FACTORY and GENERAL OFFICES—PORTLAND, CONNECTICUT ’ 
Fa 570 Lexington Avenue 221 North La Salle St. 145 Public Square 500 Seventh Street 
ver NEW YORK 22, N. Y. CHICAGO 1, ILL. CLEVELAND 14, OHIO SAN FRANCISCO 3, CALIF. 
420 S. San Pedro Street 3222 Western Avenue 1412 N. W. 14th Avenue 349-350 Paul Brown Bidg. 
var LOS ANGELES 13, CALIF. SEATTLE 99, WASH. PORTLAND 5, OREGON ST. LOUIS 1, MO. 
che 6 Radcliffe Rd. Royal Bank Bldg., Barton & Wentworth Sts. Orlando Windsor House, Victoria St. 
ALLSTON 34 (Boston), MASS. Hamilton, ONTARIO, CANADA ; FLORIDA , LONDON S. W. 1, ENG. 
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FILLING 
MACHINES 
SEMI-AUTOMATIC 
FULLY-AUTOMATIC 
SINGLE and DUPLEX TYPES 
MATERIALS 


' Pastes — Powders 
Granular Products 
or any free-flowing materials. 


CAPACITY 


14 oz. to 10 
pounds 


PRODUCTION SPEED 


15-30-60-120 
per minute 


NEVERSTOP 
CARTON 
FILLER 

and SEALER 


MATERIALS 


All Food and 
Grocery Products 
Several 


He ae CAPACITY 
Maximum Carton—1014” x 614” x 414” 
Minimum Carton—234” x 154” x 34” 


PRODUCTION SPEED: 
40 to 120 per minute 


TIGHT WRAPPING 
MACHINE 


AUTOMATIC 
Tight wraps the package 
after it is filled and sealed. 


Makes attractive, siftless, tight-wrapped package. 
MATERIALS: All products in cartons. 


CAPACITY 
Maximum Carton—10” x 612” x 4’. 
Minimum Carton—33,4” x 114” x1”. 
PRODUCTION SPEED: 60 to 70 per minute. 


STOKEQSIMITH @ 


Packaging Machinery 
FRANKFORD, PHILADELPHIA 24, PA. 
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M For Your Information 


qv D 
Hampden Glazed Paper & Card Co., Holyoke, Mass., has 
issued a folder containing samples of its latest embossed 


chequer print papers. Known as Book No. 154, the folder 
may be obtained on request to the company. 


The success of the graduate course ‘‘Pulp and Paper Tech- 
nology” given last year at the Polytechnic Institute of 
Brooklyn has prompted offering the course again during 
the coming academic year 1947-48. The course, which 
presents the important processes and methods used in the 
production of pulp and paper, is under the direction of Dr. 
Robert S. Aries, consulting engineer and director of the 
Northeastern Wood Utilization Council. Industry lec- 
turers assisting Dr. Aries include R. G. Macdonald of the 
Technical Assn. of the Pulp & Paper Industry, V. P. 
Edwardes of The International Paper Co., Arthur Pollack 
of the West Virginia Pulp & Paper Co., J. D. Malcolmson 
of the Robert Gair Co., Prof. C. E. Libby of the New York 
State College of Forestry, R. M. Cobb of the Lowe Paper 
Co. and Allan Schenck of The Riegel Paper Co. The 
course will consist of 30 lectures given on Wednesday 
evenings from 6:00 to 8:00 p. m. and is open to qualified 
men fromindustry. Applications for enrollment should be 
addressed to Dean R. E. Kirk, Graduate School, Polytech- 
nic Institute, Borough Hall, Brooklyn, N. Y. 


G. Felsenthal & Sons, Chicago, plastic injection molders 
and fabricators, have published a 24-page reference booklet 
on plastics titled “Felsenthal Plastics.”” Copies may be 
obtained on request to the company, 4100 W. Grand Ave., 
Chicago 51. 


Harold W. Baker Co. has just issued a new catalog detailing 
its complete line of powder filling machinery. Copies may 
be obtained by writing the company, 1111 Lancaster Ave., 
Bryn Mawr, Penna. 


Hartwig Displays, division of Hartwig, Inc., has issued a 
new booklet entitled “Eye Appeal—Buy Appeal,” which 
illustrates the various types of exhibits and displays built 





What's doing 


Aug. 20-23—National Food Distributors Assn., 
Sherman Hotel, Chicago. 

Sept. 2-4—American Meat Institute, Palmer House, 
Chicago. 

Sept. 4-5—Dairy Industry Conference, Cornell 
University, Ithaca, N. Y. 

Sept. 7-10—Merchandising Conference of Inde- 
pendent Grocers’ Alliance, Edgewater Beach 
Hotel, Chicago. 

Sept. 7-10—National Industrial Stores Assn., 

‘ Netherland Plaza, Cincinnati. 

Sept. 8-10—Associated Chain Drug Stores, Hotel 
New Yorker, New York. 

Sept. 14-17—Federal Wholesale Druggists Assn., 
Manoir Richelieu, Murray Bay, Quebec. 

Sept. 25-27—Texas Citrus and Vegetable Growers 
and Shippers, Inc., Baker Hotel, Dallas, Tex. 











MODERN PACKAGING 





O need to choose between protecting merchandise 

against shopwear, dust, handling. . . and display- 
ing it prominently, invitingly, so that customers 
simply can’t pass it by. Not any more! 

Packages fabricated of the thicker-gauge Kodapak 
provide all the protection any merchant could ask 
for. At the same time—thanks to their transparency, 
their sparkling optical clarity—they display prod- 
ucts at their best ... . show them attractively, in their 
true colors . . . offer customers a standing invitation 
to stop, look, and buy... 

Kodapak, cellulose-ester sheet, is supplied in two 


Kodapak sic. 


T. M. Kodapak Reg. U. S. Pat. Off. 


“Hands-O1" 
Vistaiity 


forms—Kodapak I, cellulose acetate, and Kodapak 
II, cellulose acetate butyrate. The latter, available 
only in thinner gauges, has many applications of 
value in industry. 

The current supply of Kodapak is not sufficient 
to meet the continually increasing demand. But the 
Kodapak Demonstration Laboratory, in Rochester, 
is always available to demonstrate practical fabrica- 
tion methods and end uses. 


Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 


. Protects ... Sells 
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WESTERN CARTON COMPANY 


cre s¢ HIGHWAY 
KALAMAZOO, MICHIGAN 


CREATORS — DESIGNERS OF DISTINCTIVE PACKAGING AND SPECIALTIES 
CHICAGO SALES OFFICE — 737 NORTH MICHIGAN AVE PHONE SUPERIOR 3038-3039 





The Sophisticated Package 


Lustrously black jars, 














ceramically trans- 








formed out of 
standard flint jars by 














our Glass-Crafters 
shop! The jet black 














is permanently fired- 


























in and is really 
swank! Available 
from stock in |, 2, 4, 
8, and 16 oz. 






































‘w.BRAUN co. 





\ 302 N. GANALST, © CHICAGO6, ILL. 
we 347 FIFTH AVE, * NEW YORK 16,N.Y. 
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for convention and trade show use, as well as counter and 
merchandise displays. The company’s latest methods and 
facilities available to industry are described. Copies of the 
booklet may be obtained on request to the firm, 1105 N, 
Fourth St., Milwaukee 3, Wisc. 


Copeland Displays, Inc., 537 W. 53rd St., New York, de- 
signers and manufacturers of window and counter dis- 
plays, have prepared a portfolio of typical case histories of 
display promotions. Copies are available on request to the 
company. 


“Savings in Shipping” is a new 32-page booklet published 
by Acme Steel Co. and containing illustrated case histories 
of savings in time, materials and labor through the use of 
Acme steel strapping methods. Latest models of Acme’s 
tools and accessories are illustrated. Copies of the booklet 
may be obtained from the company, 2840 Archer Ave., 
Chicago, 


Georges Wilmet, package and product designer, has re- 
cently published a booklet pointing out the importance of 
package design and illustrating some of his latest work. 
Copies of the booklet may be obtained from Mr. Wilmet, 
80 W. 40th St., New York. 


The National Bureau of Standards announces that 
printed copies of “Simplified Practice Recommendation 
R197-46, Glass Containers for Maraschino Cherries,’’ are 
now available and may be purchased from the Superin- 
tendent of Documents, Government Printing Office, Wash- 
ington, D. C., at 5 cents each, subject to a 25% discount 
on orders for 100 or more copies. This recommendation is 
a revision of the original. It adds a new line of four sizes of 
wide-mouth jars and lists standard capacities, dimensions, 
weight of glass and finishes, 


A four-page bulletin illustrating and describing the im- 
proved can-labeling adhesives produced by Paisley Prod- 
ucts, Inc., of Chicago and New York, is available to in- 
dustry on request. Known as Technical Service Bulletin 
No. 16, it may be obtained from the company at 1770 Canal- 
port Ave., Chicago, or 630 W. 51st St., New York. 


Gregory’s of Liverpool, Ltd., of Speke, Liverpool, one of 
England’s well known makers of paper bags and wrappers, 
has marked the 70 years of its existence from 1875 until the 
end of World War II in 1945 with the issuance of a cloth- 
bound book titled “Three Score Years and Ten.’ IIlus- 
trated profusely with photographs and full-color reproduc- 
tions showing the growth of the firm, the book details the 
history and current activities of the Gregory organization 


The 1946 annual financial reports of four packaging com- 
panies have been cited for excellence in the Seventh Annual 
Report Survey conducted by Financial World, national weekly 
magazine: American Can Co., Lily-Tulip Cup Corp., Owens- 
Illinois Glass Co. and Thatcher Mfg. Co. One of these will 
later be judged as having the best 1946 report in the industry 
and will be awarded the bronze ‘‘Oscar of Industry”’ trophy. 


The B. B. Chemical Co., 784 Memorial Drive, Cambridge, 
Mass., has issued a bulletin titled “‘Adhesive Facts’’ cot- 
taining information about rubber-base and resin-base adhe- 
sives. Requests for copies should be addressed to the com- 
pany. 
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DRESS UP YOUR CARTONS 


Good package appearance is of utmost importance in self-service 


IT PAYS TO WRAP stores or where your package is displayed in competition with similar 


products. First impressions must be pleasing or your product may 


k, de- THE HAYSSEN WAY become a shelf-warmer. Trim overwraps, neatly folded and sealed, 
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add materially to the dressed up look you want. The Hayssen Car- 
ton Wrapping Machine is designed to do that very thing and if you 
use printed overwraps, the Hayssen 
Electric Eye enables you to have 
six-sided designs. In the Hayssen 
family of related wrapping equip- 
ment, a model can be found to 
meet most requirements. If you 
wish to outline your needs in a 
letter . . . . specific recommenda- 
tions will be sent you... . without 
obligation, of course. 


HAYSSEN MFG. COMPANY, Sheboygan, Wis. 
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ecorators and 
Printers 


. means the finest 
wT decoration on your — 

glass, plastic or 

metal container — 











ZY — means unlimited 
production facilities — 





Wl means an expert 
technical staff to solve 
your printing problem. 


PRINTMAKERS, INC. 


200 VARICK STREET, NEW YORK 14, N.Y. + WALKER 5-6300 
SURFACE DECORATORS FOR THE PACKAGING FIELD 


In Canada: 2424 Yonge Street, Toronto, Ontario 























— GRAVURE PRESS 


CHAMBON 






















The Chambon Rotary Press is capable of an a 


infinite variety of operations. advertisements illustrating 
the Chambon Rotary Presses. 
Illustrated is the Chambon rotogravure press 


equipped for three-color printing and die- 

cutting as the final operation. Like all All Chambon presses are famous for 
Chambon Presses, the basic design is stand- 

ard—the bed of the machine is built to @ gywpuiciTry OF DESIGN 

allow interchange of units to suit your par- 

ticular job. This enables you to have several @ INTERCHANGEABLE UNITS 
operations going on simultaneously, thus 

cutting your production costs. @ REDUCED PRODUCTION COSTS 













All Chambon Presses are custom-built to 
your needs and specifications. They can be 


equipped for numbering, creasing, emboss- @ CONSISTENT QUALITY OF WORK 
ing, perforating, scoring, rotary or flat die- 


cutting, rotary or guillotine sheet-cutting, @ CUSTOM-BUILT TO YOUR SPECIFICA- 
rewinding, and many other operations. TIONS 


L. CHAMBON CORPORATION 
Custom Printing Presses 


320 WEST 46th STREET *« NEW YORK 19, N. Y. 


@ STRONG CONSTRUCTION 



















Chambon Rotary Printing Equipment from 7” to 28” (Aniline, Letterpress, Offset, 
Rotogravure) Diecutting, Sheetcutting or Rewinding Attachments; Slitters and Rewinders 
from Tissue to Cardboard; Laminating and Coating Attachments. Complete line of 
Converting Equipment for Cigarette —o. and Forming Machines (Folding 
and Set-Up). 
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MOISTENING 
TRANSPARENT AS GLASS 
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Made in U.S.A. by MINNESOTA MINING & MEG. CO., Saint Paul 6, Minn, 


- 
—— 


deal em! 


When GENERAi MILLS comes up with a deal, you can be pretty 
sure it’s a smart one from every angle. Because smart merchan- 
dising (plus fine products) has made a sales leader of practically 
any General Mills product you care to name! 


And here are two current General Mills deals . . . one on Cheerios 
- - one on Wheaties. Let’s look ’em over. 


THE DEAL: Two packages of Cheerios at the regular retail price. 
One contains a pair of Army goggles. 


THE PROBLEM: To assemble the deal unit at lowest possible cost 
without creating any problems for the grocer. 


THE SOLUTION: Slip premium goggles into one carton then bind 
two cartons together with four bands of transparent “Scotch” 
Cellulose Tape. 


THE DEAL: Two standard packages of Wheaties at the regular 


- retail price—plus a Captain Marvel Comic Book. 


THE PROBLEM: To get valuable display of the comic book with- 
out going to the expense of printing special cartons. 


THE SOLUTION: Simply attach the premium comic book to the 
front of one carton with the same “Scotch” Cellulose Tape that 
holds the two-carton deal together. 


® There you have it...two inexpensive, sales-making deals 
made practical and profitable with “Scotch” Tape. General Mills 
says these are among their most successful promotions on all 
counts. Maybe they'll give you some usable ideas about how you 
can use “Scotch” Brand Tape. We'd be glad to help out. Just write 


-to Dept. MP, Minnesota Mining & Mfg. Co., Saint Paul 6, Minn. 


at 


SCOTCH “ TAPE 


BRAND 








gmiTHE “3 AA, COMPANY micas 


“SCOTCH” is the registered trade-mark for the adhesive tapes made by the 3M Company 
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TAKE A LOOK AT THIS 
Anderson PORTABLE BAGGER 


SPEEDY 





EASY TO USE 


LOW IN COST 





Designed to handle 





bagged products with a 
minimum of effort at a 
maximum speed. Simple 
adjustments for height... 
tilting forward or back- 
ward enables operator to 
set machine at easiest 
position. Stainless steel 
trough with capacity of 
200 bags. Adjustable to 
bag sizes. Blower keeps 
bag clean and free from 
foreign matter. 


Write for Bulletin 8-29 
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WRITE, PHONE or WIRE for Quotations onYour Requirements for 


PARTITIONS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 


Prompt Deliveries 


Guaranteed Assured 








Reasonable Prices 








or -. 
a Partition Corp. 
: Manufacturers of Partitions for Paper Boxes | 
647-649 LEXINGTON AVE. BROOKLYN 21,N.Y. 
Telephone: FOxcroft 9-2129 a 
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U.S. Patents Digest 






Edited by H. A. Levey 


This digest includes each month the more important patents 
which are of interest to those who are concerned with pack- 
aging materials. Copies of patents are available from the 
U.S. Patent Office, Washington, at 25 cents each in currency, 
money order or certified check; postage stamps are nol 
accepted. 








Laundry Bag and Closing Device Therefor. W. C. Howe, 
Chicago, Ill. U.S. 2,421,067, May 27. A closing device for a 
laundry bag having openings in its walls for the passage of liquids 
and having an open end formed with a marginal row of closely 
spaced apertures, said device comprising two separate com- 
paratively stiff but flexible strips of material substantially co- 
extensive in length with the width of the bag and adapted to be 
disposed respectively against opposite sides thereof to collapse 
the marginal edge of the bag opening into flat and taut contact 
and a series of longitudinally spaced snap fasteners comprising 
prongs on one of said strips. 


Dispensing Package, T. Carr, Hollywood, Calif. U.S. 2,421,- 
141, May 27. A dispensing package comprising: an inner 
container prismatic in shape and having a triangular pouring 
spout whose base extends entirely across one of the upper edges 
of the container; a carrier receptacle having four walls and a 
top of double thickness enclosing the container, one of the walls 
confining said pouring spout flatwise against the container; 
the under layer of the receptacle top has a cut lying directly 
beneath the top score line which when broken permits the closure 
to be opened and to swing about the top score line as a hinge 
and permits the projection of the spout therethrough. 


Reusable Nesting Shipping Container, W. L. Stensgaard 
(to W. L. Stensgaard & Associates, Inc., a corporation of Illinois). 
U. S. 2,421,225, May 27. A reusable merchandise container 
of approximately cubical shape, formed of only two principal 
parts which for return after use may be nested with other similar 
parts comprising: a pair of rigid U-shaped members of sheet 
material such as plywood, Masonite and the like, each of said 
members before being formed in U-shape having a length several 
times its width and each after being formed into U-shape having 
a length several times its width, is composed of end sections and 
substantially parallel wing sections integrally connected to end 
section, with flexible adhesive tape overlying and secured to the 
adjacent edges of the sections. 


Reinforced Collapsible Paperboard Container, J. E. Borah, 
Penn Township, St. Joseph County, Ind. U. S. 2,421,238, 
May 27. A container formed from a plurality of paperboard 
blanks and having a folding cover and a cover tab folded from 
the free edge of said cover, some of said blanks having marginal 
portions of adjacent angularly disposed blanks, a plurality of 
vertical and horizontal rigid edge-forming bars, each having a 
pair of spaced longitudinal grooves to receive and retain one of 
said marginal blank portions and connect said blanks. 


Lipstick Holder, J. deSwart (to Shellmar Products Corp., 
Mount Vernon, Ohio). U. S. 2,241,250, May 27. In a lipstick 
holder, an outer tubular split casing, an inner tubular member 
movable in said casing and adapted to be partially projected 
therefrom, a lipstick carrier movable in said tubular member, 
cooperating means on said tubular member and said casing 
whereby said tubular member may be rotated relative to said 
casing when in a partially projected position. 


Sanitary Cabinet with Means for Dispensing Papers, A. 
K. MacKenzi (to Amac Refinements, Ltd., Chesham Bois, 
England). U. S. 2,421,342, May 27. A compact sanitary 
cabinet of easily portable construction comprising a box-like 
body elongated in the vertical direction having a top, front, 
sides and bottom and open back having an aperture in front to 
provide space for supporting toilet paper in roll or stacked form. 


Article Coating Apparatus, N. H. Mageoch (to Western Elec- 
tric Co., Inc., New York, N. Y.). U.S. 2,421,343, May 27. 
An apparatus for coating articles, comprising a spray unit actu- 
able to spray a coating material in a given path, electrically 
operable means to actuate the unit, a conveyor movable in a 
path at an angle relative to the path of the coating material to 
convey articles successively through the latter path. 


Tank Cap, B. B. Odell, Burbank, Calif. U.S. 2,421,350, May 
27. In a tank closure for a liquid tank the combination of a 
grill element having a bottom grill, a sleeve threaded to the 
bottom grill element, a spring lock finger secured to the grill 
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Artist — Richard Barnes, native of lowa 


!OWA-—annual purchases: $1% billion — mostly packaged. 
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PRESSURE-PRINT is a 
special printing method we 
have developed for reproduc- 
ing any number of colors on 
any shape and size of con- 
tainer. Good for glass, plas- 
tic, or metal. 

We can install this process in 
your plant and teach your op- 
erators how to reproduce in 
perfect registration any num- 


-. PLASTICS 


ber of colors. Or—if you 
would like to see how PRES- 
SURE-PRINT will look on 
your container, we can do the 
work for you in our plant. 
PRESSURE-PRINT process is 
impervious to oil, alcohol and 
water. Doesn't rub off, stays 
brilliant. Investigate PRES- 
SURE-PRINT today. 


ulti Golor Gra ph 


CORP. 


t 


‘ Delaware 3-4445 397 Halladay St., Jersey City, N. J. ; 











Affiliate, N. Y. RUBBER CEMENT CO., INC. 


NOW AVAILABLE 


LABORATORY TESTED 


ADHESIVES FOR LABELS 
ADHESIVES FOR NYLON 
ADHESIVES FOR VINYL 
ADHESIVES FOR FIBRE-GLASS 
PRESSURE-SENSITIVE ADHESIVES 


%& OUR RESEARCH LABORATORIES 


have solved many cementing problems 
where others have failed 


¥% WRITE STATING PROBLEMS 


Samples of proper adhesives will be 
sent without charge 


ADHESIVE PRODUCTS 


CORPORATION 
1660 Boone Ave., 


New York 60, N. Y. 


(EST. 1895) 
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element in position to engage an under surface of the liquid 
tank, an irreversible ratchet means between the grill element 
and the sleeve to prevent unthreading of the grill element from 
the sleeve, a cap pivotally secured to the sleeve exterior of the 
tank and pivot means between the cap and the sleeve including 
means permitting rotation of the cap in the plane of the cap 
pivot and around an axis perpendicular to the pivot. 


Bottle Cap, T. F. Saffady (to Sav-Way Industries, Inc., Warren 
Township, Macomb County, Mich.). U. S. 2,421,356, May 
27. A closure for a bottle neck having a marginal flange of 
outwardly curved cross section, comprising a cap having an 
end wall, a circular, flange-encompassing skirt whose inner sur- 
face is straight in cross section and whose outer surface adjacent 
its bottom edge slopes outwardly and downwardly to provide a 
cam surface, the portion of the skirt medially between its ends 
being adapted to encompass the maximum diameter of flange. 


Leakproof Container, J. Press, Rahway, N. J. U.S. Re: 
22,885, May 27. In the method of forming a leakproof con- 
tainer, the steps consisting of shaping a liner to the shape of the 
container, coating the outer surface of the liner with a leakproofing 
material and rotating the coated liner at high speeds for removing 


excessive leakproofing material and uniformly distributing it 
over liner. 


Heat-Sealing Element, J. Cozza (to American Viscose Corp., 
Wilmington, Del.). U.S. 2,421,373, June 3. In an apparatus 
for heat sealing thermoplastic material in making wrappers, bags 
and packages, the combination of a metal heat-sealing element 
having the sealing surface thereof covered with a smooth con- 
tinuous dry coating comprising film-forming hydrophilic ma- 
terial containing dispersed therein a minor proportion of colloidal 
graphite and means for heating said element. 


Collapsible Fibreboard Container, J. Crawshaw, New York, 
N. Y. U.S. 2,421,453, June 3. A container blank whereof 
to form a cylindrical container, said blank comprising a flat, 
sheet-like, elongated, substantially rectangular member adapted 
to form the wall member of the container, said wall member 
comprising means to removably support the container bottom 
and equipped with tabs and slots. 


Package of Cartridge Boxes, F. H. Dittmar (to United States 
of America, as represented by the Secretary of War). U. S. 
2,421,486, June 3. A package comprising a rectangular parallele- 
pipedic container of three unequal dimensions and rectangular 
parallelepipedic boxes of three unlike dimensions therein and a 
zone of boxes snugly arranged in the container, the boxes having 
a length and depth constituting the long and short dimensions. 


Plastic Liner for Containers, R. B. Gray and J. C. DeWeese 
(to The Glenn L. Martin Co., Baltimore, Md.). U.S. 2,421,613, 
June 3. A hydrocarbon fluid container having an outer sup- 
porting and retaining structure, a flexible lining cell comprising 
a plurality of layers secured together and positioned within the 
structure to contain said liquid but transmit the pressure load 
of said liquid to the retaining structure, consisting of a low- 
permeability, synthetic linear condensation polymer preferably 
formed by the condensation of a diprimary diamine and a dibasic 
carboxylic acid. 

Bottle Cap, J. C. Terry, Hollywood, Calif. U. S. 2,421,662 
June 3. A cap for a container having a neck with an exterior 
bead around the outer end of said neck, said cap comprising a 
head, marginal flanges carried by the head, said flanges having 
portions to engage under the external bead of the container, 
a lever engaged with a marginal portion of the head for swinging 
movement and a hook member extending across the head and 
operatively engaged with the lever to engage externally. 


Merchandise Carton, R. E. Fink (to National Folding Box 
Co., a corporation of Connecticut). U. S. 2,421,748, June 10. 
An improved carton folder comprising enclosing panels pro- 
viding a tubular body and an end closure for said tubular body 
comprising an end wall panel in-set within the tubular body 
and hingedly connected to two of said enclosing panels by bellows 
fold portions, each of said bellows fold portions comprising 4 
main bellows section. 


Carrier for Merchandise, W. A. Ringler (to The Garduner- 
Richardson Co., Middletown, Ohio). U. S. 2,421,850, June 10. 
In a carrier for articles, an elongated paperboard blank divided 
by transverse score lines into a bottom wall, side wall members 
on each side of the bottom wall, additional walls to extend i- 
wardly slantwise and handle-grip portions on the outlying sides 
of the last mentioned walls, the side walls and said additiona 
walls being divided by cuts in the direction of the length of blank 
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DESIGNED 
TO MAKE GOOD 
MINERAL WAXES 
BETTER! 








1D RSE AL 3333 is is 
a hydro-carbon compound, carefully 
( milled and controlled in fabrication. A 
versatile additive that is easy to 
handle. 
SERSEAL 3333 has an excellent com- 
patibility ratio with all mineral waxes 
to formulate coating, laminating and 
heat sealing compounds of the highest 
quality. 
SERSEAL 3333 is the answer to prob- 
lems of flexibility, controlled viscosity, 
moisture and moisture vapor resist- 
ance, adhesion, cold flow and heat 
seal. When blended with good waxes 
SERSEAL 3333 produces compounds 
of superior quality, assures positive 
performance and greater economy. 


IMMEDIATELY AVAILABLE 
IN 35 POUND PAPER BULKANS, 
30 GALLON 28 GAUGE DRUMS, 
CARLOADS OR LESS 







Samples upon request 


COMMERCE OIL CORPORATION 


Formerly HARRY R. LEWIS COMPANY 


WARREN, PENNSYLVANIA 
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 GIUEMASTER 


ROUND CAN-TAINER LABELER 





a 


TWO SIZES 12” and 18”. SPEED Up to 30 per minute 
CAPACITY Paper tubes, tin depending on _ con- 
cans, glass bottles from 114” tainer diameter. 


to 6” in diameter; from 1” 
POSITIVE REGISTRATION 


to 12” in length. 
100% GLUE COVERAGE 


LABEL SIZE Half, three- 
quarter or all-around. 
Write for details and prices of the Style RC GLUEMASTER 


KENNETH J. MOORE & CO. 


1778 WEST ESTES AVENUE, CHICAGO 26, ILL. 








Up to 10,000 Per Hour 


© Fast changeover time 








MAKE BAGS 


* For small and large quantities 


* Low operating cost 


The “Chieftain’—new Modern Clipper machine—repre- 
sents a brand-new design in bag-making machines. It 
makes flat and square bags of all heat-sealing materials; 
cellophane, Pliofilm, foil and plastics—with a speed and 
efficiency never before equalled. No skilled operator is 
needed. Easy to operate, precise and economical. Has 
center seam gluing and duplex bag making attachments. 
HEAT SEALS 

Because a proper heat-seal keeps out and keeps in all atmos- 
phere, it gives you certain sift-proofing and leak-proofing. 
There is no seal that can compare with a heat-seal for pro- 
tection . . . no machine that can rival the “Chieftain” for 
versatility and high-speed operation. 


MODERN CONTAINERS CO. 


Export Division 
Cherles Mehler 3220 E. Olympic Blvd. 


8 Bridge St. lie 
New York 4, N.Y. os Angeles 23, Calif 


Exclusive European 
Distributor 
American Packaging Supply Co. 
Rorschach, Switzerland 
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into a series of strips, certain of said strips arranged to bend on 
intermediate score lines to provide portions forming said side 
walls and extending upwardly from bottom walls. 


Safety Container for Merchandise, J. A. Bentz, Harrisburg, 
Penna. U. S. 2,421,678, June 3. In a holding receptacle for 
receiving articles of merchandise such as milk bottles and the 
like, the combination of a container having an article-receiving 
compartment therein, a closure for the container, an elongated 
locking member pivotally mounted upon the container and 
extending longitudinally thereof, means at the upper end of said 
locking member for locking the closure against opening and a 
control member movably mounted upon container having cam 
extension for releasably holding the locking member inoperative. 


Device for Enveloping and Sealing Flat Articles, for 
Example, Letters, A. Reiner, Dresden, and W. Rehm, Berlin, 
Germany (vested in the Attorney General of the U. S.). U.S. 
2,421,964, June 10. A device for enveloping and sealing flat 
articles, for example, letters, comprising means for feeding the 
enveloping paper, two pairs of toothed wheels adapted to crimp 
seal two sides of the envelope, each of the two toothed wheels 
being connected by one roller, means for detaching the envelop- 
ing paper leaving said wheels, two further pairs of toothed 
wheels adapted to crimp seal the remaining sides of the envelope. 


Film Container Reel, J. Mihalyi (to Eastman Kodak Co., 
Rochester, N. Y.). U. S. 2,422,032, June 10. A unitary reel 
and container consisting of two parts, a reel and a cover, the 
reel comprising a hub and flanges attached thereto to receive the 
film therebetween, the cover comprising a plate including a 
flange about its periphery to telescope the reel so as to close the 
opening between the flanges and means for slidably mounting 
one part on the other part whereby the cover may slide to un- 
cover the space between the reel flanges. 


Container Having an Inner Slidable Merchandise Carrier, 
C. C. Vatter (to The Bradley & Gilbert Co., Louisville, Ky.). 
U. S. 2,422,152, June 10. A slide carton comprising an outer 
shell and a merchandise-containing member slidably received 
therein, said merchandise-containing member comprising an 
elongated strip having portions thereof foldable with respect to 
one another to form a rectangular box having side walls and 
end walls disposed to embrace the respective sides and ends of an 
article of merchandise and lines of severing within the confines 
of at least one endwise portion, delineating portions which are 
bendable outwardly to constitute extended legs. 


Method and Apparatus for Making Tubes of Paper and 
the Like, H. T. Epstein, Brookline, Mass. U. S. 2,422,188, 
June 17. A method for making a tube having a plural-layered 
wall of flat strips of paper or like material curled transversely 
with straight longitudinal seams, characterized in that it includes 
the steps of moistening to limpness a first strip whose width 
equals the circumference of the inmost layer of the tube wall 
that is to be made and, while still limp, curling it into tubular 
form with its edges mutually overlapping. This patent also 
includes apparatus for making above tubes. 


Combination Bottle and Booklet Package, R. I. Rheinstrom 
(to Hirestra Laboratories, Inc., a corporation of New York). 
U.S. 2,422,314, June 17. A package comprising a bottle having 
a cylindrical wall, an upstanding neck and a removable screw 
cap thereon, a multiple descriptive circular about said cylindrical 
wall having the representation of a label at the front thereof 
with its upright edges terminating adjacent on another at the 
rear thereof and a wafer at the rear thereof connecting said edges 
of the outer ply of said circular, said cap having a lateral eye, 
a closed filament loop therethrough diametrically straddling said 
wafer adjacent said edges and parallel therewith. 


Dispensing Package, W. J. Wells (to F. N. Burt Co., Inc., 
Buffalo, N. Y.). U.S. 2,422,605, June 17. A carton for a multi- 
plicity of articles, said carton having a filling opening and having 
an article-receiving compartment with a front and back posi- 
tioned, respectively, at opposite sides of the articles within said 
compartment and normally maintaining said articles substan- 
tially in a single layer, said front being of resilient sheet material 
with transverse slot forming an area susceptible of inward yield- 
ing, flexing by external pressure, which positions articles remain- 
ing while one article is being dispensed. 


Dust Preventing Device for Packaging Subdivided Ma- 
terials, J. M. Allerdice (to E. I. du Pont de Nemours & Co., 
Wilmington, Del.). U.S. 2,422,330, June 17. In a packaging 
device, an air exhaust means and a header connected thereto, 
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SMALL PLASTICS 
IN 


LARGE VOLUME 
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Larger container protects refill unit for ball-point pens 
—the other protects fountain-pen points 


Complete molding facilities are available to you now at 
Owens-Illinois for large volume, high-speed production of 
small plastic items. 

Excellent examples are the containers above. The precision- 
threaded closures of thermo-setting material are compression 
molded. The clear plastic bodies of thermo-plastic material 
are injection molded. 

Expert combination and co-ordination of these processes by 
O-I plastics design engineers assures you of top quality, 
high-speed production at low cost. 

If you need small plastic items in large volume, O-I is 
ideally suited to serve you. Write us for details. 


PLASTICS DIVISION 
OWENS-ILLINOIS GLASS COMPANY 


TOLEDO |, OHIO = + BRANCHES IN PRINCIPAL CITIES 
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Designed for 
Efficient. 
/ Packaging 








AB Automatic 
Top and Bottom 


CASE SEALER 


Modern, streamlined design ... 
requires no operator. Seals 60 
cases per minute . . . both top 

and bottom, top only or bottom 
only. Fingertip control. Extra- 
rigid construction. Adjustable to 
8”-16” width, 8”-22” length, 5”- 
24” height. 


Special 
Engineering 

Service 
Packaging ma- 
chines correctly 
designed and 
constructed to fit 
your own special 

requirements. 


Other size ranges available at slightly 
higher prices than standard unit. 


$ 


aise 








@ Write for consultation on plastic 


® sheet problems, No obligation. 


GREAT AMERICAN PLASTICS Co. 


FITCHBURG, MASSACHUSETTS 
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said header having one upright side provided with a grill and 
where packages are filled an air current is passed over a portion 
of its surface toward its outer edge and through said flue. 


Wrapping Die, M. Greenbau, Newark, N. J. U.S. 2,422,408, 
June 17. In an apparatus for wrapping, a wrapping die com- 
prising an apertured die body of substantial thickness through 
which wrapping material together with a superimposed object 
to be wrapped therein may be passed, said aperture being bounded 
by tensionally yieldable die means adapted to exert elastic con- 
strictive pressure upon the object moved therethrough. 


Fuel Container, H. S. Holt (to E. I. du Pont de Nemours & 
Co., Wilmington, Del.). U. S. 2,422, 239, June 17. A self- 
sealing container which comprises a plurality of adherent laminae, 
said laminae comprising a layer which forms the inner walls of 
said container and which comprises a high molecular weight 
rubbery polyester-amide, a layer comprising vulcanized rubber 
capable of swelling under action of hydrocarbon solvent and a 
layer of expansible material comprising plasticized neoprene 
which is positioned intermediate the first two mentioned layers. 


Dispensing Package for Commodity Sticks, G. S. Clair, 
Chicago, Ill. U.S. 2,422,705, June 24. A package for a com- 
modity stick comprising a base forming a mounting for one end 
of the stick and a tubular sectional sheath on said base and 
enclosing the lateral surfaces of the stick, said sheath comprising 
interfitting collar elements, each having a neck portion for 
snugly embracing the stick and a larger skirt portion for snugly 
embracing the neck portion of an adjacent collar element, in 
frictional engagement therewith. 


Container and Seam Construction, P. M. Gilfillan (to 
Shellmar Products Corp., Mt. Vernon, Ohio). U. S. 2,422,725, 
June 24. Wrapping material comprising a plurality of laminated 
rubber hydrochloride sheets combined marginally into an im- 
proved seam construction, said sheets being permanently ce- 
mented to each other by a laminating adhesive which extends 
between the sheets short of their marginal edges, which marginal 
edges remain free of said adhesive and thus unlaminated to permit 
their being fused in a unitary mass. 


Bottle Conveyor, E. H. Goldacker (to Michael Yundt Co., 
Waukesha, Wisc.). U.S. 2,422,726, June 24. Ina conveyor for 
bottles of different sizes, spaced longitudinal frame members, 
a conveyor chain movable in the space between the frame 
members, guide rails mounted on each of the frame members to 
define a path for the movement by the chain of bottles of a large 
size and means mounted on one frame to reduce space to that 
required for smaller bottles. 


Plastic Bottke Crowner, H. E. Rue (to Pabst Brewing Co., 
Milwaukee, Wisc.). U.S. 2,422,750, June 24. In a machine 
for crowning bottles with plastic preheated caps of the type 
having a top wall, a depending skirt and a sealing disc fitted 
against inner surface, a crowning head comprising a platform for 
initially receiving a cap and from which the cap is adapted to 
be picked up by a bottle and an axial hold-down and sealing 
plunger for centering the cap on the bottle with sealing pressure. 


Brush Attachment for Liquid Applicators, A. R. Christense, 
Lockport, N. Y. U.S. 2,422,823, June 24. A liquid applicator 
for use on a tube adapted to hold a liquid and provided at its 
lower end with a liquid delivery opening; comprising a brush 
and a carrier which supports said brush and which is slidable with 
said brush lengthwise on said tube and movable transversely of 
said tube for placing said brush adjacent to opening to receive 
liquid therefrom. 


Package, S. B. Hogdahl, Danderyd, Sweden. U. S. 2,422,899, 
June 24. A package comprising a box of stiff material and an 
unslitted lining inserted therein, said box having side panels 
and, at least at one end, a set of end panels foldably connected 
with the respective side panels of the box for closing the package. 


Tape Dispenser, H. E. Butler, Scotia, N. Y. U.S. 2,423,004, 
June 24. The combination with a roll of adhesive tape of a 
dispenser comprising a pin positioned under the outer layer of 
the tape adjacent to its end, a strap of a width equal at least to 
the width of the tape which extends transversely of the roll 
outside the outer layer, means connecting the ends of the pin 
to the strap in spaced relation thereto with the pin spaced from 
the ends of the strap, one end of the strap having an edge over 
which the tape may be torn and means providing a fulcrum for 
the strap on the side of the pin opposite to that of the tearing edge, 
whereby the strap may be turned on its fulcrum to cause the pin 
to lift the free end of the tape loose from the roll. 
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This is one of the holiday designs comprising DECOTONE'’s 
Gift Wrap line. They are available in jumbo rolls, counter rolls, 
and ream wrapped packages — to the trade only. All are avail- 


able as well printed on box wrap weight papers for the set up 
box industry. Your inquiry is invited. 
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PACKAGING PAPERS G Papers SPECIALTY PAPERS 
FITCHBURG , MASS. 
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RE-USE GIFT CONTAINERS 
DESIGNED SPECIFICALLY FOR YOUR PRODUCT 


WILL ASSURE YOU A MORE SUBSTANTIAL 
SHARE OF THE HOLIDAY GIFT MARKET 


Whether a cardboard or wood trame box in rich tooled leather-like treatment or 
a round metal container in chased silver, gold filigree or worked brass effect, or a 
molded composition container (in any shape) in deep relief ceramic or pottery-like 
nature,—the basic beauty and substance of GUILDCRAFT containers not only 
enhance the “quality” appeal: of your product as a gift but assure long-lived after 


use for the container itself. 
} 


We fabricate in our own plants in Plastic, Paper- 2 
board, Metal and Wood, specializing in beautiful 


RE-USE GIFT CONTAINERS in the “right com- 





bination” of design and material within practical cost x ¢ 
limitations to assure greatest possible success for each 


rare phate lets t Mm aversre Be 


A THING OF BEAUTY IS A JOY FOREVER 
This Wedgewood piece, approximately 
_ 150 years old, is typical of the everlasting 
value of basic beauty and fineness of 
product. It is the basic beauty and sub- 
stance of Guilderaft containers which as- 
sure their long-lived and high level of 
after use. 





FREDERICh A. KARAUSE AND ASSOCIATES 
8 So. Dearborn . : Chicago 3, IIl. 
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“ROUND TUBES AND PACKAGES 
Auailalle Now! 


PACKARD offers spiral-wound round tubes and containers 
in all conceivable lengths and diameters—drum-shape, long, 
thin, flat. Sturdy and light-weight, PACKARD containers 
are perfect for any dry commodity—foods, drugs, chemicals, 
cosmetics, toys, novelties, insecticides, electrical products, 
shipping, textiles. 
Aad these low-cost containers are available immediately! 

hether you choose metal-end or paper-cap, plain or 
labelled—watch your product go in a PACKARD package. 


PACKARD CONTAINER CORP. 


5811 Park Avenue West New York, New Jersey 
Phone Union 5-5818 
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The Versatile Labeler 
...Easy to Change-over 













































































New Way Always Does It Better 


The Food Processing Paint, Oil and Chemical Industries are 
extensive users of CRCO New Way Labelers. They find 
them exceedingly simple in operation and easy to change 
over. Will handle any cylindrical container that will roll, 
including cans with bale ears, jugs with handles, tall bleach 
bottles—all-around or spot labels. Write for Catalog 
showing the entire CRCO New Way Line. 


Chsholm Hyder 


COMPANY OF PENNSYLVANIA 
HANOVER. PENNSYLVANIA’ 
























































THE BEST OF 


Everything 
IN LABELING 
AND CASING 

EQUIPMENT 


































Butyrate hot-melt coatings 







(Continued from page 128) properties. It alsolowers the 
water-vapor permeability to approximately that ob- 
tained with moistureproof cellophane. Compositions 
of this type usually contain 40 to 60% cellulose acetate 
butyrate, 15 to 25% plasticizer, 10 to 30% wax blending 
resin and 1 to 5% wax. 


Preparation of hot melts 


The cellulose acetate butyrate hot-melt compositions 
can be compounded in the form of granules suitable for 
melting in a continuous manner by means of either a 
screw or piston type extruder of the type used in 
injection or extrusion molding of plastics. This method 
of melting is very convenient in large-scale continuous 
coating of paper because the storage of large quantities 
of molten material is avoided. The melt can be pre- 
pared at the rate it is consumed in coating. Some 
formulations such as those modified with low-melting 
adhesive resins are more easily prepared by mixing and 
melting the cellulose acetate butyrate with the lower 
melting components in a thermostatically controlled 
mixing tank. 

Ceating methods : 

Any conventional method of coating viscous com- 
positions can be used, provided the parts of the coating 
apparatus in contact with the melt and the paper can be 
maintained accurately at the temperature necessary to 
permit even spreading of the melt coating. Large-scale 
coating machinery can be heated conveniently by oil or 
Dowtherm circulating systems. Direct electrical heat- 
ing is not desirable because of the danger of localized 
overheating. 

Roll coating, which seems the best adapted for pro- 
duction coating of paper with these hot melts, can be 
divided into the following types: contact, calender 
and rotogravure. With each of these methods it is 
necessary to preheat the paper nearly to the coating 
temperature to prevent cooling of the coating rolls 
and the melt before it reaches the spreading equip- 
ment. The preheating is accomplished most con- 
veniently by passing the paper over heated rolls located 
near the coating rolls. 

In the contact method of coating, a common design 
(Fig. 1) employs two heated rolls rotating in opposite 
directions, one above the other. The lower one picks 
up the hot melt from a heated hopper and meters it to 
the top roll over which the web is passed under slight 
tension. The coating is transferred to the paper, 
which then passes in turn over a smoothing apparatus 
and cooling rolls. This machine can be adapted to 
calender or squeeze-roll coating by passing the paper 
between the two coating rolls. By providing a suit- 
able heated hopper feeding the hot melt on the top 
roll in such an arrangement it is possible to coat both 
sides of the paper simultaneously. 

The rotogravure method consists of applying the 
hot melt to the paper from a heated intaglio roll which 
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ANSWERING YOUR QUESTIONS ABOUT 


THE DUTRO-HENDY WEB OFFSET PRESS* 
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Can The Dutro-Hendy Handle 
Any Paper Stock? 


Yes, almost any—from thin papers to 
light weight tag stock—and in rolls. 
That’s a pretty broad range, but it’s so. 
Specifically that means from newsprint 
to the finest offset book or coated stock. 
It handles rough papers or smooth 
papers—bonds, ledgers, uncoated books, 
litho label and poster stock and even 
prints on parchments and foils with 
such surprising results that you won't 
believe it until you have actual samples. 
Write for them. 


Will The Dutro-Hendy Press Handle 
Color Reproduction? 


Here’s a prize answer: As a mighty sales 
medium, color comes into its own with 
additional power through results ob- 
tained on the DUTRO-HENDY Offset 
Press. That’s what customers want. You 
can give it to them. This new press is 
built on the-unit principle with one color 
printing cylinder per unit. Units can be 
coupled together to produce any number 
of colors and for both side printing in 
any combinations ‘vhich total the num- 
ber of units. Using up to a 300 screen— 
even on newsprint—it reproduces with a 
fidelity unparalleled by any other print- 
ing method or by any other press—and 
at profit making speed. 





2 


How Fast Does a Dutro-Hendy 
Offset Press Operate? 


Depending upon the paper stock, it can 
creep at 10 cylinder rpm or leap ahead 
at 250 cylinder rpm without disturb- 
ing the positive ink or water feed. That 
means a money-making production press 
for whatever you choose to run. It is 
completely automatic. By pressing an 
electric control button the water rollers, 
inking rollers and impression go into 
operating position in the proper sequence 
and with the proper timing, and on all 
units simultaneously ... With such speed 
—up to 15,000 impressions per hour—you 
can have a versatile production press 
that eats up work in a hurry—and eats 
up all kinds of jobs—profitably. 



































Will This Dutro-Hendy Press Print 
Newspapers and Letterheads? 


It certainly will. And with the use of 
pre-registered plates requiring an hour 
or less of make ready per color you can 
shift from a newspaper run to a letter- 
head run with very little down time. Less 
than a minute is required to change 
from folder delivery to pile delivery or 
to rewind when necessary. This same 
fast change idea holds true for any job 
change—from coated book to light card- 
board or even from litho label to foil... 
It’s this flexibility of the DUTRO-HENDY 
Press that makes it a glutton for work— 
that takes it out of the class of a spe- 
cialty press good for only one kind of job. 


Where Can I Get More 
Complete Information? 


Write for ‘‘A STORY OF NEW PROFIT 
OPPORTUNITY.” It’s for Lithographers, 
Printers and Publishers interested in 
modern press equipment capable of con- 
verting otherwise idle press time into 
profitable, chargeable hours. It gives you 
a picture of the stability and outstanding 
reputation of the 91 year old Joshua 
Hendy Corporation—all of whose exten- 
sive manufacturing facilities and expert 
technical and engineering knowledge 
are available for the successful man- 
ufacture of the new and revolutionary 
DUTRO-HENDY Offset Press. 








































* The DUTRO-HENDY is a new and revo- 
lutionary high-speed automatic web offset 
press, so versatile it need never be idle in 
any plant. It is a completely new idea in a 
lithographic press. It produces sales impreg= 
sions in texture, tone and color so realistitally 
that “you can feel the fur with yourseye.” 
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Where Can! See A 
Dutro-Hendy Press? 


At the two week Working Demonstration 
to be held in October at the new $6,000,- 
000 home of Pacific Press Inc., Los An- 
geles, California. Working Demonstra- 
tions will be made on all stocks men- 
tioned and press runs will be made 
in various colors to demonstrate the 
versatility and flexibility of the 
DUTRO-HENDY Offset Press. 


Write us. Tell us what you are specift- 
cally interested in. We will advise you 
of the specific dates and 
give you full information, 















Dutro-Hendy 


WEB OFFSET PRESS 






















Manufactured by 


JOSHUA HENDY CORPORATION 


601 WEST 5th STREET, LOS ANGELES 13, CALIFORNIA 
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| @ THIS: 


} It’s a D.-B. Stencil Cutting Machine. Thou- 
sands of progressive companies everywhere 
use this simple, easy-to-operate device for 
cutting stencils to address shipments; make 
; notices and signs; number bins; put names 
on doors; and do countless jobs quickly, 
easily, and economically. Investigate D.-B. 
stenciling and marking equipment for your 
plant. No obligation. Just call the D.-B. Dis- 
tributor, who is listed in your telephone 
book under “Stencil Cutting 
} Machines”; or write: Diagraph- 
Bradley, Dept. |, 3745 Forest 
; Park Blvd., St. Louis 8, Mo. 
World’s oldest and largest 
stencil machine manufacturer. 
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Decorators 
on Glass 
and Plastic 
Containers 
Since. 1936 


4 Colors in 
One Operation 
— Finest Detail 






























































picks up the melt from a heated hopper. 


The excess 
melt is doctored from the roll prior to contact with the 
paper, which is squeezed against the intaglio roll by a 


rubber roll. In this method it is also necessary to em- 
ploy smoothing apparatus to obtain a continuous coat- 
ing of good appearance. 

A set of optimum coating conditions involving such 
factors as temperature, melt viscosity, paper tension, 
smoothing bar angles, coating roll pressure on the 
paper, coating speed and weight of coating is of neces- 
sity determined with each type of paper coated. It is 
necessary to adhere strictly to this set of conditions to 
obtain reproducible coating quality. 


Potential coating applications 


Owing to the improvements that can be brought 
about in the physical properties of paper, the cellulose 
acetate butyrate hot-melt coating process is being in- 
vestigated for the manufacture of packaging paper 
heretofore coated by the conventional lacquering or 
varnishing procedures. These products include water- 
resistant and decorative packaging papers, book and 
magazine covers and papers for specialized industrial 
applications. 





Capillary action applicator 


For years, small glass rods have been used as appli- 
cators for liquid medications to scratches and wounds, 
but this method has not always been convenient because 
a sufficient quantity of the liquid would not adhere to 
the glass rod to complete the application to affected 
parts easily. 

A new type of all-glass device employing the estab- 
lished principle of capillary acton has been developed 
which is adaptable for ap- 
plying such products as 
tincture of iodine, etc. 

This new applicator, in- 
vented by Dr. Olaf I. War- 
ing, president of American 
Druggists Syndicate, Inc., 
has been adopted for 
Frazex, a remedy for 
athlete’s foot. The appli- 
cator is a hollow glass tube 
with flattened portion at 
the application end. A 
tiny hole in the tube near 
the place where it is attached to the stopper pro- 
vides for the necessary transmission of air that forces 
the liquid into the tube when it comes in contact with 
the glass. The liquid is then held safely in the tube until 
pulled out by sliding the opening of the flat end over the 
affected area. 

The device is known as the Waring Capillator and 
will be used in bottles for other products distributed by 
American Druggists Syndicate, Inc. 
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To the manufacturers and users of corrugated shipping 
containers who wish to improve the appearance and in- 
crease the value of those containers, Matthews offers an 
Unlimited Design Service. Help in transforming the plain 
appearance of corrugated paper containers into ones 
which are really appealing and do a big job of selling 
and advertising is yours for the asking. All the elements 
of design—color, size, shape, style and customer prefer- 
ence—are familiar tools in the hands of Matthews artists. 
If you're neglecting an opportunity to get more service 
from your shipping containers, consult us today. Simply 
contact our representative in your vicinity or write your 
nearest Matthews branch office. 
0. 


JAS. H. ma ar) 
S 
z 












MAKE YOUR 


SHIPPING 
CONTAINERS 
SELL 

AS THEY 
TRAVEL 
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PACKAGE YOUR PRODUCT IN 


CusTOMERS like what they see when they see your 
product packaged in eye-appealing, transparent Pyra- 
Shell containers. You can’t find a more attractive dis- 
play package. 


valuable in unit-packaging of popular assortments. 
Dealers find them easier to order, easier to display, 
easier to sell. Retail unit sales are larger — and se are 
yours. 


Pyra-Shell containers will boost the sale of your line. 
Simply send a sample product or assortment for com- 
plete recommendations. 


SHOE FORM CO. INC. 
























Compartmented Pyra-Shell boxes are particularly 


Find out how standard — or, if necessary, special — 






Address Dept. P 





AUBURN, N. Y. 





-Shell TRANSPARENT BOXES 












Our skilled craftsmen know how 
to produce attention-compelling 
fine lithography ... the kind that 
gives you stand-out displays and 
packaging, seeuriangs pocreased sales 
for your product. 4 : 


Some of the nati6n’s — 
users of color lithography know 
that at SALE AO every indi- 
d all the knowl- 
edge and skill we 
possess to assure 
perfection. 










Displays, Cut-outs, 
Box Wrappers, 
Labels, Folders, In- 
serts, Booklets, Cal- 
endars, etc. are cre- 

ated and produced by the Sale 
Lithograph Company, for scisnicaats 
known manufactur- 
ers and do an effec- 
tive job throughout 
the world. 






6 MODERN: 
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Since 1904 Devoted to the Production of Fine Lithography 
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WVP of packages 


(Continued from page 129) from the test chamber. In 
instances where this is not possible, the packages shall 
be removed one at a time, weighed immediately and 
returned to the test chamber in the same sequence each 
time they are weighed. Continue until a constant rate 
of gain is attained as indicated by at least three suc- 
cessive points in a straight line. The slope of this 
portion of the curve will furnish a measure of water- 
vapor permeability. (Note: In instances where tests 
are made in which specific products are used in lieu of 
the standard desiccant, a constant rate of gain may not 
be attained. If this occurs, permeability shall be 
based on three successive weighings after 48 hr. in the 
test chamber.) 


Report 


6. (a) The water-vapor permeability shall be re- 
ported as grams per 30 days for the package as a unit, 
or where the sizes of the packages vary, as grams 
per square meter of surface per 30 days, as specified. 
(Note: One square meter = 10.76 sq. ft. or 1.196 
sq. yd.) The calculation shall be made for the 
period of constant rate of gain. Each value reported 
shall be the average for not less than five different 
specimens. 

(b) The report shall include a description of the 
packages and shall indicate what desiccant was used. 
If a product is used instead of a desiccant, a description 
of the material shall be given, including an accurate 
statement of its moisture content at the start of the test. 





Period labels 


(Continued from page 124) bell jar, a silhouette of 
Victoria—even a replica of a postage stamp showing 
the head of Victoria. 

Each of these full-color labels is affixed to a box lid 
covered with special paper suggestive of the period. 
The lids of the Classic boxes for instance have a wrap 
printed to represent antique veined marble, the same 
as the lining design of the envelopes the box contains. 
Background paper for the cover of the Early American 
box simulates a wood grain, while that for the Victorian 
box is red sueded paper. Box bottoms are covered in 
plain colors which add a note of contrast to boxes with 
half-skirted lids. Some of the papers for the bases are 
also printed with a simple motif tying in with the design 
themes of the picture labels. 

The ‘‘Collector’s Item”’ series is comprised of nine 
numbers—three prices in each of the three design 
groups—$l, $2 and $3.50. Stationery designed for 
each group is the same in all boxes in that group, but 
prices of the boxes depend upon the quantity of paper 
in each. 


Crepits: Designs for picture labels, Stephen Barr, New York. 
Printing of picture labels, E. L. Smith Printing Co. New York. 
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Complete NRM Direct- 
Gi rocess Sheeting Unit; 
including 342” ex- 
truder, special sheeting 
head, with cooling and 
pulloff unit equipped 
with automatic cutoff 
and continuous windup. 
Finished product can 
be cut into sheets or 












wound on reels. 





Extruded sheeting passing over 
spreader bars and heated rolls 
of the pulloff unit. 


Costs slashed, new markets created by NRM 


Direct-Process Extruder and Pulloff Equipment 
and special sheeting head, plus a 
cooling and pulloff unit with auto- 


OW, for the first time, an 3. Thin-gage sheet output is greatly 





equipment manufacturer is 
able to offer the packaging indus- 
try a complete, full scale produc- 
tion unit for the direct extrusion 
of acetate and other types of thin- 
gage plastics sheet. 


Here’s what that means: 


1. Production costs are drastically cut 
ee « as much as one half; unit will 
produce up to 150 Ibs. of finished 
sheet per hour; 

2. New markets, new products, and new 
uses for established products are 
made possible; 


NATIONAL RUBBER MACHINERY CO. 


increased per dollar of capital invest- 
ment, or: 


4. Substantially less investment is need- 
ed for a given output of product; 


5. Produces directly extruded material 
up to 22 inch trimmed width, 8 to 
45-thousandths thickness. (Larger 
head for 36 inch wide sheet can be made 
available.) 


The NRM Direct-Process sheet- 
ing unit is rugged, compact, re- 
quires a minimum of floor space. 
It consists of a 342” NRM extruder 


General Offices: AKRON 8, OHIO 


matic cutoff and continuous wind- 
up for 36 inch untrimmed sheets. 
It is built by National Rubber 
Machinery Company, America’s 
foremost designer and manufac- 
turer of plastics extruders and 
extrusion equipment. 


If you’ve been waiting for a 
practical, low-cost method of 
sheet production, here’s your 
answer. 


For full information, including 
photographs, specifications and 
floor layouts write us today. 


GPladlico 


MACHINERY DIVISION 





EXPORT DISTRIBUTORS: OMNI PRODUCTS CORPORATION, 460 FOURTH AVE., NEW YORK 16, N. Y. 
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Cut Make-ready costs with 


You can set up color plates for per- 
fect register in a matter of minutes 
instead of hours . . . without use of 
measuring devices. Puts an end to 
waste of paper, cellophane, ink, etc. 
Made in 


various widths to accommodate any 


. . - No more idle presses. 


printing press. 
Write for more information 


H. H. HEINRICH CO. 


200 Varick St., New York 14, N. Y. 














Your customers won't forget the new folded plastic OX BOX because 
they'll use it again and again. They won't forget your product either 
because the OX BOX lends a distinctive and colorful touch. That's how 
beauty and utility combine to give packagers a unique display piece with 
re-use the added attraction. 


OX BOXES are made from cellulose acetate or viny] sheeting and re- 
quire no cement or solvent to hold them together. They're made accord- 
ing to sgecifications—in almost any size or shape—in a variety of colors. 
They may be opaque or transparent, or combined with decorative paper 
for unusual eye appeal. From jewelry to blankets, OX BOXES will win 
new appeal for your product. Write for information and samples. 

»We license and furnish equipment for manu- 
facturers desiring to make the OX BOX. 


JOHN H. OXLEY CO. 


Manufacturer and Designer 


8 CHURCH STREET « WATERTOWN, MASS. 
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Cigars in cans 


A new key-opening cigar can—said to preserve the 
flavor, aroma and moisture content of freshly made 
cigars—is now being introduced by two Tampa cigar 
makers, Berriman Bros. and Cuesta Rey & Co. 

The new can and the method of packing by a special 
vacuum process have behind them more than a dozen 
years of research, during which time a number of 
problems peculiar to the cigar industry were solved. 
In 1941 a commercial pack of several million cigars was 
made by Berriman Bros. using these cans which are now 
known as Humipak cans. 

Recent tests show that cigars packed at that time 


Ke 


JOSE VILA 





have lost none of their original smoking quality. Her- 
metically sealed, the six-year-old cigars remain as fresh 
as others packed only a week ago. 

Now that Order M-81 has been relaxed, limited 
manufacture of these cans has been resumed and 
though it is not expected that metal packaging will re- 
place the traditional cigar box, a wide demand for the 
new vacuum pack cans as a new package for specialty 
uses is anticipated. The fact that cigar manufacturers 
today have difficulty obtaining cedar boxes and fre- 
quently have to resort to paperboard and white wood, 
may also have an appreciable effect upon the popu- 
larity of the metal pack. 

The new can is a round, key-opening, reclosure style 
with a diameter of 4!'/, in., made to hold 25 cigars. 
The cans may be furnished plain for paper labels or 
lithographed in as many colors as desired. The maker’s 
trademark ‘is lithographed in a band on the cover and 
embossed on the bottom. 

Once the cans are opened, they are easily reclosed and 
continue to offer relative protection. 

In addition to their keeping qualities, the cans are 
said to offer cigar manufacturers other advantages. 
They eliminate the necessity of color blending and 
permit faster production, provide opportunities for 
wider distribution and promotion of brand name cigars 
and should encourage unit sales of 25 cigars or more. 
Sold in packages like cigarettes, rather than in con- 
ventional units of two, three or four, the ultimate num- 
ber of cigars consumed may also be increased. 

Crepit: Can, Continental Can Co., New York. 
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NEW 


ROTARY TABLET 
PRESS 


New series 200-25 tablet machine embodies years 
of experience in building equipment, incorporates 
refinements giving an entirely new standard of per- 
formance. 

Special features include new variable lower punch 
pull-down track plus micrometer cell adjustment 
minimizing punch and die wear and practically 
eliminating capping; solid steel tie bar; centrally 
located main drive shaft; lower center of gravity. 
Range of operating speeds is provided by built-in 
variable speed drive. Power transmitted through 
lever operated disk clutch. Special drive materially 
reduces power consumption. Standard speed motor. 
Capacity per minute: 300-800 tablets. Diameter 
of tablet 3/16” to 5/8”, maximum depth of cell: 
11/16”. Floor space: 30” X 36’, height: 60’, 
net weight: 1025 Ibs. 


ARTHUR COLTON COMPANY 


2602 E. JEFFERSON AVE. DETROIT 7, MICHIGAN 
















































You mean— 

an empty hottle might 

solve my labeling problems? 
... THEY ASK 


TIME AND AGAIN IT HAS 
HAPPENED. A manufacturer 
is planning next year’s line. But 
the package shape is tricky, un- 
usual. Question is: How to han- 
dle the labeling, dovetail it with 
efficiently, at lowest cost. 





other production facilities... 

So, as part of his planning, he sends us an empty 
sample bottle or package, the label to be used, an 
explanation of his problem. Will the Ermold Semi- 
Automatic Labeler, with proper attachments, do the 
trick? What’s the cost per year? 

We’ve been making labelers—and studying label- 
ing problems—for over 67 years. Draw on this expe- 
rience. It can supply the right answer 
to practically any labeling question. 
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TINO 


— ca .n oe 


EDWARD ERMOLD COMPAR YT 
652 Hudson Street, New York 14, New York 


PAYS FOR ITSELF 











If you use any of the thermoplastic coated 
materials such as Cellophane, Pliofilm, 
Maralux, Diaphane or Laminated Sheets, 
buy your material in plain or printed rolls, 
and make your own bags right under your 
own roof, where you can exercise full con- 
trol over quality, quantity and delivery, 
and substantially reduce your bag cost. 


SIMPLEX HI-SPEED AUTOMATIC BAG MA- 
CHINES make up to 5000 heat-sealed, flat 
or gusset square bottom bags per hour in 
sizes up to 9” in width and 16” in length on 
the Model *1 machine, and 12” in width 
and 20” in length on the Model *4 machine, 
using rolls of 30” maximum width. Why 
not make your own bags and make a profit 
on the bags as well as on your products. 
Write us for details. 


WTSI Ice ta litt aeel ha ts be 


534 23RD AVENUE- OAKLAND 6-CALIFORNIA 
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Egg cartons 


(Continued from page 109) cartons are all mechanically 
assembled on automatic equipment which handles 
3,000 cartons per hour including closing and sealing, 
This equipment, it is said, is revolutionizing the or- 
dinary egg room and the supplier of the cartons and 
equipment is reported to have modernized many egg 
cartoning rooms at great savings in labor costs and in 
improved plant efficiencies. 


Egg carton as ad medium 


A number of national advertisers are now purchasing 
the circulation of egg cartons on space rates for the 
advertising of many food and household products. The 
organization which sells this space offers it at the rate of 
$4 per thousand cartons in one color and $4.50 for two 
colors. This agency claims that such avertising is the 
‘closest approach to the ideal value of one thousand 
readers for each thousand advertisements.” 

Among the products which have already been so 
advertised are Swans Down cake flour, Bond bread, 
Pepsi-Cola, Knox gelatin, etc. 

The advertiser can pick his coverage, either local or 
national, since the agency selling the space has agree- 
ments with eight carton manufacturers which, they 
claim, produce about 80% of the country’s supply of 
egg cartons. 

The sale of this space to a national advertiser also 
means a saving to the retail grocer who, at his own 
expense, often must provide egg cartons as protection. 
The cartons carrying advertising, it is estimated, cost 
him about 15% less than the usual cost of his egg car- 
tons, plus the added profit he may make on the in- 
creased sales volume of the product advertised. 


Crepits: Cartoon cartons, Self-Locking Carton Co., Chicago. 
Carton advertising, Egg Carton Advertising, Inc., Pittsburgh, 
Penna. 





Batteries 


(Continued from page 121) was engaged to study the 
problem. Without losing any of the identity of the 
old Eveready flashlight battery packages, he simplified 
the design by eliminating the quter shield-like panel, 
strengthened the patch for sell copy of the improved 
product on the face of the package, adopted sans serif 
type throughout and selected brighter, clearer colors 
for the gray, red and blue color combination. This 
new design has been adapted to all sizes of batteries 
and with variations has been applied to the cartons for 
Eveready miniature lamps. Die-cut counter units 
for flashlights have also been redesigned with the new 
logotype and color scheme. The whole job is one that 
has much greater attention value on the counter, yet 
sacrifices none of the well-known character of the 
<veready trademark. 

The Eveready Mini-Max batteries—an offshoot of 
wartime know-how in battery production for walkie- 
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Variable Designa 
on Boxes an 


BY MARKEM... of course! 


THE PROBLEM: To mark its erasers at high speed, giving number, 
trade name and name of manufacturer right on the rubber; also, to 
stamp the boxes which hold the erasers, and the boxes which hold 
the famous "Venus" pencils — both the individual packages of one 
dozen each and the large "six dozen" containers. That was the 
problem of American Pencil Co. ; 


THE SOLUTION: Full use of Markem methods, machines and 
special inks. Now the names "Venus" and "Velvet'’ and all other 
necessary information are put on the erasers in one quick operation 
with Markem machines and inks. Boxes are marked swiftly, in harmony 

with the over-all package designs. Result: faster production; quick, 
sure identification all down the line — and another satisfied customer 
for Markem! 








Let MARKEM solve your marking problem. Markem Service MAR K EM 
includes methods, machines and special inks to meet your 
_ individual requirements as to speed, material and purpose. [MM aeeam em 
dust tell us your problem; we'll do the rest. COMPANY 


KEENE, N.H. 
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sealing envelopes and bags. The perfo- 

rated tab is made right in the seal at the same 

time that the machine seals the bag. Provides 
an easy opening that thoroughly protects the 
product while eliminating torn bags, broken finger- 
nails and bad tempers (due to opening an ordinary 
heat seal). This feature is available with new Heat- 


Seal-It equipment. Write for complete information. 


HEAT SEq,-i7 C9- 


LANCASTER & PARRIS STS.. PHILA. 4, PA: 

















ROLACODER, JR. 


. » » Marks One or Two-Line Legends 
on Small Cartons, Boxes, Cans, Jars 
. » » While in motion 


Attach ROLACODER JR. to a production or 
handling machine for automatic marking or code- 
dating of small containers as they move along the line. 
Automatic and self-inking, machine requires neither 
power nor manual attention. Installed easily without 
alteration of present equipment . .. may be mounted 
to mark top, bottom or side of containers. ROLA- 
CODER JR. is also used for selvage printing of textiles 
and imprinting of roll paper. Write for full details and 
state exact nature of your marking requirements. 


ADOLPH GOTTSCHO, INC. .m28Ki"S, 


183 Duane St. New York 13, N. Y. 
* MACHINES TO MARK WHATEVER YOU MAKE * 
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talkies—provide the user of hearing aids with batteries 
that pack a maximum of power into small space. In 
packaging them the company wanted a design which 
would call attention to the Eveready name, but which 
would be restrained in display treatment since these 
products do not require the same type of counter selling 
as the flashlight batteries. A light gray was selected 
for the background with dark blue lettering, while a 
circle of fine white lines emphasizes a patch for trade 
and product name. All printing is on the face of the 
batteries; the back is left plain gray. 

Another part of the packaging is the display program 
for presentation of the new packages. In connection 
with the flashlight batteries, the company has built 
a new metal counter dispenser to hold flashlights and 
batteries. In the front of the display is a compartment 
for flashlights and another for batteries. In the back 
is storage space where the dealer may keep an extra 
supply of flashlights, batteries and lamps. In back of 
the header piece is a convenient device for testing bat- 
teries and lamps. 


Crepits: Design consultant, Clarence Cole, New York. Metal 
display, The Beach Co., Coshocton, Ohio. Lithographed displays, 
Leon S. Berkowitz, Philadelphia. 





Package is pouring form 


An unusual functional re-use of a package is that of 
the fibreboard container developed for shipping a new 
type of combination balancing valve and air vent used 
in radiant heating installations made by Homestead 
Valve Mfg. Co., Inc., Coraopolis, Penna. 

This container in which the valve is shipped is so 
designed that it may be used as a concrete pouring 











Fibre shipping container becomes concrete pouring form, 
fits snugly over pipe. Cut-away sample is shown at left. 


form. This eliminates the additional cost of concrete 
forms. Slots can be cut in the container to fit snugly 
over the pipe so that no concrete will flow around 
the valve itself. The valve is thus accessible at all 
times and can be easily dismantled and repaired even 
after the concrete work has been completed. 
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MERELY 
CHOOSE THE 
POTTER COUNTER 
MEETING YOUR 
REQUIREMENTS 
OF SPEED AND 
TOTAL COUNT 
















IT’S THIS EASY TO INSTALL A 


Potter Predetermined 
Electronic Counters ex- 
tend the field of auto- 
matic counting and con- 
trol far beyond the scope 
and capabilities of exist- 
ing mechanical devices. 
Completely electronic in 
operation they eliminate 
errors usually caused by 
wear, slippage and in- 
ertia. Counting rates are 
in excess of 20,000 per 
second, control speeds up 
to 15,000 per minute. 
ACCURACY IS ABSO- 
LUTE. Potter counters 
are available in many 
types and sizes all of 
which are designed for 
many years of continu- 
ous industrial service. 





To count shaft rotation, coil 
turns or for linear measure- 
ments as a function of ro- 
tation. The _electro-mag- 
, netic pick-up counts 
shaft rotation. A 
steel slug mounted 
on the shaft inter- 
cepts the airgap of 
the coil once per 
revolution and pul- 
ses the counter. 















For high speed counting of 
stacked paper or checking 
surface texture— 


The stylus count de- 
tector counts stacked 
cards, paper, en- 
velopes, etc. By run- 
ning the stylus over 
the riffled edges of 
the pile aon exact 
count is rapidly ob- 


us : 2 tained. 















To count small objects of 
varying size, shape and 


ee 





monte 
5 wlio 
pet 
The High-resolution photo-electric 
count detector Model 600 ([illus- 
trated) counts objects as small as 
10 mil jeweler screws. Model 602 
counts large objects. 


USE ONE OF THESE EASY-TO-APPLY 
METHODS OF COUNT DETECTION 


For counting or measuring 
the velocity of fast moving 
objects such as projectiles— 


y gy These photo-electric 
j screens are widely 
used to measure 
projectile velocities. 
The light source is in 
the top. The bottom 
houses the photo- 
* electric cell, ampli- 
fier, power supply. 








What is your problem? Potter 
equipment counts anything- 


Potter detectors 
make it possible to 
count and control 
moving objects of 
any size, shape, ma- 
terial or speed and 
to measure the ve- 
locity or magnitude 
of any motion. 














For consultation on any high speed counting, 


Write for these informative 
data-catalog sheets— 















They give complete 
; information on Pot- 
f ter Predetermined 
Counting, Control 
and Timing equip- 
* ment. Your sheets 
will be sent 
promptly on request 
on company letter- 
head. 








timing or control problem, address Dept. 8-C. 
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POTTER 
INSTRUMENT CO. 


136-56 ROOSEVELT AVENUE, FLUSHING, NEW YORK 





SOLVES 


YOUR 


Corley-Miller Wrapping & Sealing Machine 


PACKAGING — 


PROBLEM 



















































Amsco Automatic Rotary 
Bag Sealing Machine 








the Re Me 
Simplex Bag Making Machine 


YOU CAN cut costs and speed pro- 
duction at the same time—with Amsco 
Packaging Machinery. These three mod- 
els are boosting efficiency in many plants 
right now. Other models for: 


* bag sealing * bag making 

* bag and carton weighing and filling 
* bag aligning and conveying 

* wrapping * sheeting and gluing 
® sandwich making and wrapping 

* hand and foot operated sealing devices 
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STENCILING 











* STENCIL CUTTING MACHINES 

* STENCIL OILED BOARD 

° STENCIL INKS 

* STENCIL BRUSHES 

STENCILING YOUR 


SHIPMENTS WILL 
IMPROVE THEIR 


APPEARANCE 
AND SPEED DE- 
LIVERY. 

e 


We can furnish a machine 
to meet every requirement 
sizes 13” to 1°4” letters. 





BRADLEY'S 5 IN 1 STENCIL INK 
IS INSTANT DRYING — NON- 
SETTLING. PROVIDES SHARP, 
CLEAR ADDRESSES ON CAR- 
TONS, CASES, ETC. 


A. J. BRADLEY MFG. CO. 


43rd Ave. & 9th St., L. I. City 1, N. Y. 
SERVING YOU SINCE 1896 








BRADLEY’S |— 











@ lists all material suppliers, manufacturers of 
machine tools, machinery and equipment, trade 
associations, molders, converters, personnel and 
equipment. Contains molders’ and fabricators’ 
marks, trade names, and alphabetical list of 
manufacturers. 


Price % 
fa * 
a 


Dept. 26. 


INDUSTRIAL MAGAZINE SERVICE 
Street New York 17, N. Y. 


122 East 42nd . 


1738 


$1.00 postpaid. Send order to 








Printing new plastic films 


(Continued from page 86) good adhesion and ap- 
pearance have been achieved. Results of such letter- 
press printing closely resemble those produced by the 
aniline process. 

Saran-coated cellophane is another new type of film 
which has recently come into prominence because its 
water-vapor resistance is not disturbed by packaging 
machinery. This type of film can be printed by the 
aniline process with results equally as good as those 
obtained on the regular Saran film. 


Polyvinyl aleohols 


Polyvinyl aleohol film has very high tear resistance 
and is inherently resistant to grease, oils, solvents and 
It is water soluble, however, and thus limited 
to applications where it will not come into contact with 
water. Because of this limitation and the recent de- 
velopment of this type of film, few, if any, attempts 
have been made to test its printability. 

Generally speaking, the problem of printing on these 
newer types of plastic films is today either still in or not 
too far removed from the laboratory stage. In almost 
every case, however, some suitable printing method has 
been or is being developed. 


gases. 


As yet few of these films 
have found optimum use in the packaging field. As 
they gain in such usage, it would seem safe to say that 
improved printing and the techniques necessary to 
print on them with more of the printing processes will 
expand step by step with them. 

New developments have been so frequent in the last 
few months that additional discoveries may have been 
made during the time that this issue of MopERN Pack- 
AGING was being prepared for publication. 

The foregoing article was revised five times while in 
preparation to include newly perfected films and proc- 
esses. Further developments in this field will be 
reported as they are released in future issues of this 
publication. 


Acknowledgment 


For the information contained in this article, credit 
is due the Technical Laboratories of the Interchemical 
Corp., New York. 





Fish bricks 


(Continued from page 101) the unused portions and data 
on the number of servings to the l-lb. package. A tab on 
each side of the shiny cellophane inner liner reminds the 
housewife to remove it before placing the fish in the fry- 
ing pan. 

A specially designed wrapping machine with electric 
eye control handles the new packs at 40 up to 75 per 
minute. The packages are fed onto a conveyor belt 
which takes them to the foil feed rack where the alu- 
minum foil wrap is automatically put on. From the 
wrapping operation the cartons move by chain feed 
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“This package is really a 


Weme: little showcase.” _, 


Corley=-Miller 


packaging machines 
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vat ke Here’s a set-up that wraps 

many sizes of pads and reams 

i 

| of paper for Rockwell-Barnes 

ast Co., Chicago, with just one 

en operator feeding ... End-seal- 

wa ing saves on wrapping paper 

s roll-fed)... No gummed tape If ever a package was made-to-order for today’s merchandising 

nn ( “ ‘i : requirements, it's the LUSTEROID container. 

gl a These modern plastic vials and tubes give your product the protection 

be .. . CORLEY-MILLER pack- it requires, and they provide perfect visibility at all times through 

his ; d ; their crystal-clear walls. It's showmanship in packaging. 
aging machines and combina- LUSTEROID is amazingly light in weight, yet strong, rigid, unbreak- 
tions do a hundred different able. These qualities combine to give you economies that cut han- 

dling, packing and shipping costs. 
: jobs... All colors of the rainbow are available for eye appeal. What's more, 
dit What’s your name and sales message can be printed as an integral part of 
ical MACHINES FOR these containers, thus saving on labeling expense. 
your | Wrapping Sizes from 14 to 114 inches in diameter and lengths up to 6 inches. 
need? [] Bag-Making Cork, slip-on or screw-cap closures. Write for full details. 
[) Bag or Carton Filling 
4 C] Bag Sealing 
Send for (] Sheeting-Gluing 

ata * . LC] Heat-Sealing (Hot ha 

yon information Plates & Hand Irons) 2 ER rai) TY: 
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10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 








MANUFACTURERS OF CORLEY AND CCRLEY-MILLER Packaging Machines | 
14 SOUTH CLINTON ST., CHICAGO 6, ILLINOIS 
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Positive 
Product 
Identity 


With printing on 







glass, plastic, metals 


Lithographic labels on containers will not deteriorate, chip, 
peel, or rub off. Full brilliant color provides permanent 
product identity. Lithographed containers help develop 
brand loyalty — tie in with your advertising and point-of- 
sale efforts. Besides, the reproduction resists chemicals, 
solvents, water and heat. You can make your label work 
harder and longer if it is lithographed. 


We also do spraying and printing on metallic, glass, or 
plastic containers and closures. 





EASTERN CRAFT CO., INC. 
SUCCESSORS TO 


Eater rout Craft Co. 


1365 Boston Rd., Bronx 56,N.Y.*LUdlow 9-7860 








OVER 1000 BECK SHEET CUTTERS © 





have been sold to lick the “cost thief’ in cutting 
intosheets all kindsof transparent papers and other 
packaging materials. Particularly are the ‘‘ELE(- 
TRONIC-EYE”’ solving the sheeting problems of 
your competitors. Their unfailing performance 
for accuracy and high productions might also be 
the answer to your searching for profit produc- 
ing equipment. 


—NOW? 


May we answer your questions 





CHARLES BECK MACHINE CO. 
13th & Callowhill Streets Philadelphia, Pa 











belt line to the heat-sealing unit and to a table where an 
operator places them into master cartons engineered to 
hold 10 lbs. of the processed fish, 5 Ibs. side by side in 
two layers. The cartons are designed to allow uniform 
pressure on the fish during freezing and to minimize ihe 
danger of box breakage or crushing. Master cartons 
carry no printing, but when lids are removed they can 
be placed in dealer cabinets for display of packages. 

Quick freezing is done after the packaging operation. 
Cartons containing the individual packages are kept in 
the freezers about 3 hrs. at from 20 to 30 deg. F.. Even- 
tually the quick freezing will be done aboard ship im- 
mediately after the catch, but the company as yet fore- 
sees no actual packaging aboard. If the fish are formed 
in pound blocks at sea and then quick frozen, storage 
life and edibility will be even further prolonged, the 
company claims. As it is now, the storage life of the 
new pressed packages with the foil wrap is estimated at 
a year or longer in freezers. 

Every effort is being made to cut the actual handling 
time between the catch and quick freezing because the 
less time involved, the less chance of deterioration. 

Hundreds of the 1-lb. foil packages were sent for 
market tests during a 12-month period and everywhere 
the new packages have met with instant success. A 
price of 35 cents a pound was agreed on for the whole- 
sale market; 50 cents for the retail package. 

Atlantic Coast announces that the pressed pound 
packs are only a forerunner of more conveniently pack- 
aged fish products to interest the housewife in seafoods. 
Among these is a frozen fish sauce in what might be an 
“edible” or throw-away package; a “macburger’ — 
specially canned mackerel; anew fish loaf, ready totry, 
in 14'/,-oz. tins. Fish, it seems, is headed for more 
room on your menu—and not just come Friday. 


Crepits: Laminated foil, Reynolds Metals Co., Richmond, Va. 


Trays and master cartons, Container Corp. of America, Chicago. 
Cellophane, Du Pont, Wilmington, Del. 
Package Machinery Co., Springfield, Mass. 


Wrapping machine, 





Packaging set at $5 billion 


Packaging in the United States, although not com- 
monly considered a trade or industry, has become a $5 
billion business covering design, testing, production, 
shipping and merchandising, says the Dept. of Commerce. 

A review of the container outlook appearing in the 
June issue of Domestic Commerce, monthly publication 
of the Dept. of Commerce, states that container demand 
still exceeds supply in most instances. However, 
manufacturers are gradually catching up on orders. 

The current high-level demand for containers is not 
inflated or unsound, the review points out. “The 
consuming public wants more and more packaged prod- 
ucts and in certain fields—such as produce, meats and 
frozen foods—-packaging is undergoing a tremendous 
expansion.” 
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Efficce A 
Dependable ..JHE ANCHOR AH-N CAP 


7 j 6b If your products call for an efficient, dependable, tamper-proof 


vacuum seal, here it is in the AH-N Cap. It’s adaptable to all types 






















of glass-packed food products, whether packed hot or cold, sterilized 


or processed, and requiring a tamper-proof vacuum seal. 


It effects a friction seal on the side of the glass container finish by means of 
a thick, pliable sealing gasket. The upper section of the container finish is tapered 
to eliminate unnecessary friction in cap application, removal and reseal. Applied 
with Anchor sealing machines, the AH-N Cap can be hermetically sealed under 
steam vacuum at speeds up to 500 per minute. Thus you get the finest protec- 


tion plus highest production for your products when you use the AH-N Cap. 


Another advantage of AH-N Caps is that they come nested—stay 
clean until applied—speed up application—save space. A new 
simplified design with easy opening instructions has been 
incorporated on the standard AH-N Cap panel. 

In addition to its contribution to package 
attractiveness the new design provides 


space for code marking, when desired. 
t 


@ Provides dependable vacuum seal 
@ For all glass-packed foods 


®@ For hot or cold packing 


© For sterilizing or processing 

















@ Pliable gasket effects friction side seal 
@ Seals up to 500 packages a minute 
©@ Supplied nested 


@ Easy to remove—easy to reseal 


PRODUCTS OF 
Pu teale) Malele di. (cecil Wh) 
rele} ite) 7 vile), | 


LANCASTER, OHIO ila ” . : 
Tune in “Crime Photographer” every Thursday evening, entire Coast-to-Coast Network, CBS. 
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CEMENTING 
TISSUE-THIN 
PLASTICS? 


GET A SAMPLE OF 


“REZ-N-GLUE" 


Crystal-clear, quick acting, and won't 


warp or craze the flimsiest of plastics. 


IDEAL for bonding paper, 
leather to plastics. 


fabric and 


May be used in your 
standard gluing machines 


SCHWARTZ CHEMICAL CO. 


INCORPORATED 
326-328 West 70th St., New York 23, N. Y. 
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— Package Design 





IMPORTANT TO MERCHANDISING AND TURN-OVER 


Attractive packaging makes merchandise 
desirable. . . . It is the silent salesman of 
your product on retailers’ shelves. 


Recognized for their contribution to out- 
standing design in modern packaging, the 
ability and experience of the WLS staff of 
artisans are at your service. 





Interview with Principals ¢ No Obligation 


36 Pages . . . 420 Pictures . . . an Exhibit of Performance 
Write for a copy of it Today on your business letterhead 


AMERICA'S LARGEST ORGANIZATION SPECIALIZING IN MERCHANDISE PRESENTATION 
W. L. STENSGAARD AND ASSOCIATES, INC. 


369 N. JUSTINE ST. CHICAGO 7, ILLINOIS 


1s2 








Fibreboard for shipping shells 


Lighter weight cases of moisture-resistant fibreboard 
have been adopted by Olin Industries, Inc., for the 
shipment of shot shells produced by its Western Car- 
tridge Co. and Winchester Repeating Arms Co. divi- 
sions. The cases hold 20 boxes of 25 shot shells. 

Western-Winchester comprises one of the nation’s 
largest producers of shot 
shells and all other types of 


sporting ammunition. The 
new fibreboard cases will 


eventually be adopted for 
ammunition other than shot 
shells. 

Being lighter than the 
former wood boxes, the new 
fibre cases reduce shipping 

distributor and dealer, accord- 
The new cases will stand rougher 





costs for manufacturer, 
ing to the company. 


handling, it is said, will merely dent, but not crack 
open and_ spill their contents when accidentally 


dropped on acorner. Because they are stapled, the new 
cases reduce the possibility of pilferage. The company 
is introducing the new fibreboard cases with suggestions 
to all of its wholesalers and dealers on how to handle 
them. 





Descriptive frozen food labels 


Paul $8. Willis, president of Grocery Mfrs. of America, 
Inc., has hailed the approval by the National Assn. of 
Frozen Food Packers of a descriptive labeling program 
for frosted foods as a step in the best interests of both 
the shopping public and the grocery industry. 

A resolution adopted by the frozen foods association 
at a recent convention said that the industry would 
adopt descriptive labels because they provide the buyer 
with “accurate and helpful descriptions of the product 
contained in the package.” 

Endorsing the step, Mr. Willis said: “I want to 
pay tribute to the frozen foods industry for the for- 
ward-looking act of the packers, not only in recording 
their approval of descriptive labels for their products, 
but also for setting up such committees and undertak- 
ing such work as may be necessary to enable the in- 
dustry to adopt uniform descriptive terms for labels. 
They have taken a positive and progressive step in 
bringing frozen food into the homes of America with 
labels that give all necessary descriptive information 
including important instructions on how to use the 
product.” 

Grocery Mfrs. of America, Inc., endorsed descriptive 
labeling some time ago after extensive consumer opin- 
ion surveys revealed that homemakers prefer labels 
which bear adequate descriptions of the contents of the 
can or package along with instructions on how to use 
the products to the best advantage. 
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IMMEDIATE DELIVERY 


---0n this cost-cutting 
automatic powder packager 
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Because of greatly increased pro- 
duction facilities, Triangle is now 
able to make immediate delivery 
on modern, cost-cutting model 


U-1 Packers. 15-25% faster than 


NS 


dle 





previous models, these new ma- 


chines reduce operator fatigue and are extremely 
accurate and easy to clean. Here are the quick facts: 

No pedals—jfilling is automatic once container is 
Is placed in position. . . Packing bowl can be quickly 
a removed for cleaning by loosening three nuts, an 


of especially useful feature when a machine is used for 


_ a variety of products. .. Packs into cans, bags, cartons, 
oth jars... Range 1 oz. to 5 lbs. .. Production 20 to 30 
packages per minute. . . Height 83”. . . Floor space 
ion 3/ x 3/, 

uld 


‘ae will pay you to write Triangle for complete data on 


If you package powdered materials of any kind, it 


this new Auger Packer. 


; tO 
for- 


aia 
ling TRIANGLE PACKAGE MACHINERY Co. 


cts, 





907 SPAULDING AVENUE. CHICAGO 
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Operator places empty When container reaches filling Filling stops automatically at pre- 

use container on packing i=. position, filling starts automatical- determined amount. Operator replaces 

y US form which rises to filling ly. Operator takes another empty filled container with empty one and 
position. container with right hand. filling op is repeated 
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DUBIN HI-SPEED GLUER 


40-50 CARTON 
FLAPS UNIFORMLY 
GLUED PER MINUTE 


WITH the new 
Dubin Hi-Speed 
Carton Flap Gluer, 
you can apply a 
uniform glue film 
as fast as you can 
feed the machine. 
Gravity controlled 
platen roller auto- 
matically conforms 
to flap thickness 
up to %''. Adjust- 
able height. Easily 
moved. Requires 
no bolting. Any 
type of cold water 
glue can be used. 
Occupies but a 20- 
inch square. Auto- 
matic safety stop. 
Low in cost and 
easy to maintain 


2500 SOUTH SAN PEDRO STREET «+ 


WRITE TODAY 
FOR DETAILS 


CORPORATION 


INDUSTRIAL MACHINERY 


LOS ANGELES 11, CALIFORNIA 














when it's in a wooden chest, box or display case by 
ROCK. Boxes by ROCK are beautifully designed, sturdily 
built. Specializing in the design and manufacture of 
silverware chests, jewelry and display cases for many 
years has made our name synonymous with fine wood 
containers. 










You will find 
ROCK contain- 
ers ideally suit- 
able for your 
product. 





Stoughton, Mass. 


“From Standing “limber to Finished Product™ 
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Sell it fresh 


“We ship it FRESH, you sell it FRESH ... . open 
case having lowest lot number first.” 

This admonition is printed on the side of each 
carton of Durkee’s margarine and is the nucleus of 
the firm’s new booklet issued to the wholesale and 
retail trade as part of the company’s program to assure 
freshness of product. Illustrations point out that 
fresh shipments of pasteur- 
ized milk and vegetable oils 
are received daily in the 
spotless Durkee plants and 
processed in glass-lined and 
stainless steel equipment. 
Then, after packaging by 
high speed machines, it is 
sealed in cases ready for 
shipment within minutes of the time it is freshly made. 

Lot numbers on the cartons make it easy for the food 
merchant to keep an always fresh supply of Durkee’s 
on sale. By rotating his stock according to the case 
numbers, the retailer sells it FRESH. 

Stressing that freshness is the essence of the finely 
protected Durkee flavor, the pamphlet shows the mer- 
chant how to display his margarine and how to store 
his supply away from other products which might ef- 
fect its country-fresh flavor. , 





British Institute of packaging 


The creation of an Institute of Packaging has been 
approved in Britain by manufacturers of all types of 
packaging materials and equipment. There are already 
in existence several associations concerned with the 
various types of packaging materials and methods, but 
this development gives packaging a professional status 
which has been lacking to date. An inaugural general 
meeting and dinner was held recently at the Waldorf 
Hotel, London, when a report was given to members on 
the work already done and its plans for the future. 

The institute proposes to hold conferences and 
meetings, arrange lectures and discussions as frequently 
as conditions permit, and it is working on a long-term 
educational policy. 

The institute has stressed that it is not a trade or re- 
search association and that it will not compete with or 
duplicate any association activities. It will function as 
a professional body and hopes that through the contact 
of its members, who are drawn from every branch of 
packaging activity, it may act as an integrative factor 
among the varied interests concerned. 

Membership, which is confined to individuals, is 
representative of every phase of packaging activity and 
manufacture, including board and paper making, car- 
ton and box making, closures, collapsible tubes, con- 
veying and handling, design and display, glass con- 
tainers, gluing and sealing, printing, labeling, metal 
containers, plastics, wood boxes and cases, etc. 
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Your product and your name should stick together... all 
the way...all the time. That’s just plain common sense. 
To be certain your name, trademark and good-will are 
fully and neatly represented in retail outlets and in the 
homes of consumers... that’s good business! 


Regardless of what your product may be, or how it is packaged 
..-if it’s labeled manually or by machine, there is a Star Brand 
Adhesive just right for you. Discover for yourself, as so many 
have already done, the solid assurance and certain labeling satis- 
factionin using Star Brand Adhesives. Send for samples without 
obligation. 


STAR ADHESIVES 


« STAR Case Sealing Glue e STAR Carton Sealing Glue 

e STAR Folding Box Glue e STAR Bench Paste 

STAR Hot & Cold Pick-Up Gums ¢ STAR Tube Glue 

+ STAR Tin Paste © STAR Lap End Paste WES & 

¢ STAR Brightwood Gum e STAR Tightwrap Glue RS Lip 





“MAKE YOUR. IDENTITY STICK” 


_ BROTHERS COMPANY | 


StInce Tez 


NEW YORK BALTIMORE PHILADELPHIA ROCHESTER 
406 Pearl St. 131 Colvin St. 1315 Race St. 980 Hudson St. 
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NEW LOW COST ACETATE BOX 
Ships Yat, Sets wp fast! 





Immediate Delivery 
— Any Quantity 


Inexpensive, mass-produced VU-LOCKBOX* makes 
fast sellers of medium-sized products like cosmetics, 
toilet articles, flowers and toys. Measuring 5” x 614”, 
VU-LOCKBOX ships flat, then quickly locks to- 
gether to form a luxurious set-up box. (Other sizes 
are also available.) 

Assembly is fast, easy. The cardboard base—avail- 
able in standard colors or special finishes—folds to 
form box ends, snap-locks quickly at four corners of 
acetate cover. 


Write today for free samples and quotations. 
protected on price. 


The same skills which evolved this unique box are ready to cre- 
ate special boxes for your product. 


*Pat. applied for. 


PLASTIC ARTISANS, INC. 
70 WESTCHESTER AVE., WHITE PLAINS,N.Y. 


Jobbers are fully 

















Let Ys De Your 


CANADIAN 
PACKAGING 


Have you considered the economy and conveni- 
ence of shipping your product into Canada in bulk 
and placing your Canadian packaging in compe- 
tent, experienced Canadian hands? 


We have experience and capacity to render you a 
complete service ... packaging powders, pastes, 
liquids, ete. In addition we offer facilities for a 
complete storage, distribution, invoicing and 
banking service. 


We are equipped to manufacture, if desired, to 
your specifications or to complete the processing 
of your concentrates. We can, in effect, operate 
as your complete Canadian production division. 


Your enquiries will be treated promptly and con- 
fidently. 


The Howell Warehouses Ltd. 


PACKAGING DIVISION 
222 Front St. E., Toronto, Canada 


Since 1913 
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Forest products conference 


Problems confronting the United States packaging 
industry and research at the U. S. Forest Products 
Laboratory into effects of tropic and arctic exposure on 
packaging materials were some of the topics discussed 
at the second annual meeting of the Forest Products 
Packaging Council in Madison, Wisc., recently. About 
50 members of ‘the council, formed last year to help 
foster general progress in packing and packaging, 
attended. 

Franklin E. Rolston, development engineer with the 
Dearborn Chemical Co., Chicago, was elected president 
of the council to succeed A. A. Anderson, sales manager, 
Corrugated Container Co., Columbus, Ohio. Other 
officers elected were Neil A. Fowler, vice president in 
charge of research and sales, General Box Co., Chicago, 
vice president, and T. A. Carlson, chief, Div. of Mate- 
riel Containers, Forest Products Laboratory, secretary- 
treasurer. O. D. Lloyd, in charge of cleated fibreboard 
boxes, Hummel & Downing Co., Milwaukee; A. L. 
Whiton, general sales manager of the Chicago Mill & 
Lumber Co., Chicago, and H. T. Holbrook, sales engi- 
neer with the Standard Cap & Seal Corp., New York, 
were elected to the packaging council’s executive 
committee. 

The council is the outgrowth of extensive wartime 
packaging work done by the Forest Products Labora- 
tory for the Ordnance Dept. and most of its members 
are former FPL packaging consultants and engineers 
who guided the developments in packaging for over- 
seas shipments. 

The meeting was highlighted by a talk on “‘Perspec- 
tive of Packaging” by Christopher W. Browne, editor- 
in-chief of MoperRN Packacine. Mr. Carlson told the 
council that some preliminary research is being carried 
on to ascertain the reaction of packaging materials 
under conditions of arctic cold. He also mentioned 
studies of fruit and vegetable containers, fibre con- 
tainers, heavy crate construction and cooperation and 
consultation with representatives of industrial firms con- 
fronted with packaging problems. Exposure of plywood 
panels and boxes to humid jungle conditions on Barro 
Colorado Island, Canal Zone, was described by K. W. 
Kruger of the laboratory staff. This work is sponsored 
by the Army Air Forces and the laboratory to ascertain 
the effectiveness of preservative treatments in protect- 
ing plywood from delamination and decay. Export 
packaging problems were discussed by A. S. Roberts, 
marine insurance expert representing the North Americé 
Companies, Philadelphia. The United States, he said, 
is “getting a black eye around the world’ bec-se the 
packaging practices followed by American exporters are 
not delivering goods undamaged. Prewar packaging 
standards, Mr. Roberts cautioned, are in many in- 
stances inadequate today. Don L. Quinn pleaded for 
an expanded program of container research at the 
Forest Products Laboratory and called attention to the 
need for practical textbooks on containers because of the 
growing interest by industry in the subject. 


MODERN PACKAGING 
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RCA’s Electronic Metal Detector used to 


speed final inspection of packaged candy ssaenemaiaiatialn 


DF To eliminate any last element of chance from candy inspection, Peter Soa 


he Paul, Inc., Philadelphia, uses an RCA electronic metal detector to guard When metal is detected, hinged 
ed the high quality of its products. arm deflects the contaminated 
: If metal is detected, a gong sounds and the conveyor stops automati- package into the reject bin. 
eC 


cally. A nearby operator at a candy filling machine removes the package 
in question and presses the START button to resume normal operation. 


NETIC AND NON-MA METALS IN NON-METALLIC MATERIALS 


= This modern electronic equipment can spot every type of metal and 
alloy— magnetic or non-magnetic, regardless of its depth in the material. 
W Reports on units in use for more than two years attest to its reliability— 
even in detecting particles as small as 70 thousandths of an inch in 
: , , ; ; 
diameter! A plus benefit for the confectioner is the detection of AUTOMATIC INSPECTION 


carbonized sugar. ON A CHUTE 


t Ul RE-PACKAGING OR FINAL INSPECTIONS . 

Ol ; When metal is detected, the 
rts, Here’s a unique opportunity to automatically safeguard the quality of hinged vane (A) rises and re- 
‘ica your bulk or packaged goods. - reduce lost production time... protect jects the contaminated package. 
‘id. you against false claims of negligence .. . preserve customer good will. 


It will pay you to get complete information immediately. Write Dept. 118-H. 








INDUSTRIAL ELECTRONICS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N.J. 





In Canada: RCA VICTOR Company Limited, Montreal 
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patented “flow-control” device 
available only on ALVEYor s* 


“the word for every conveyor need” 


your man- 
power for pro- 
ductive labor 


elsewhere in 


* TRADE MARK 


DADWAY, ST. LOUIS 18, MO. 











Plasties forecast 


The United States plastics industry will continue its 
phenomenal growth for at least another five years, Dr, 
N. N. T. Samaras, director of research for Monsanto 
Chemical Co.’s Plastics Div. (Springfield, Mass.), 
predicted at the 11th International Congress of Pure 
and Applied Chemistry in London recently. 

Greatly accelerated research in the plastics field 
during the past eight years has been of considerable 
influence in the tremendous growth of the industry 
during that time, he pointed out, saying, “We can 
estimate that at least 50 million dollars has been spent 
in the United States on synthetic resin research since 
1939 and the number of technically trained specialists 
engaged in this field has probably trebled in the last 
eight years.” 

This research emphasis will have a continuing effect 
on the industry whose future growth, according to Dr. 
Samaras, is based on development of blends of plastics, 
mechanical alteration of existing materials, innovations 
in mass production techniques, greater supplies of 
basic raw materials and pioneering of plastics research 
in the field of carbon, silicon, sulphur, phosphorus and 
nitrogen types. 

In tracing the growth of the industry, Dr. Samaras 
stated that in 1939 the United States achieved world 
plastics leadership, producing 250 million pounds of 
intermediates valued at 50 million dollars. The real 
growth occurred during the next seven years, however, 
when production was increased 500%. This expansion, 
he pointed out, was exceeded only by that of synthetic 
rubber and magnesium. The tendency of plastics to 
find increasing applications in new fields by combining 
with older materials is most significant and augurs well 
for the future of the industry. 

‘Plastics producers in the United States intend to 
spend an estimated 150 million dollars for expansion of 
production facilities in the 1946-48 period,” he stated. 
Development of fabrication machinery, coupled with 
the progress made in learning the use of continuous 
processes, aided materially in the industry’s growth. 





Aceurate measuring spoon 


Accurate measurement of the 
dosage requirements of patients, 
often made difficult by the fact 
that there are approximately 29 
different sizes of teaspoons, is the 
purpose of this plastic medicinal 
teaspoon of clear, transparent poly- 
styrene, now being manufactured by 
the plastics division of Owens-Illinois 
Glass Co., Toledo, Ohio. Known as 
the ‘‘ Tru-Spoon”’ and claimed to be odorless and taste- 
less, the measuring device has a capacity of 4 cc. It is 
intended to be distributed by retail druggists in con- 
nection with the sale of liquid prescriptions. 


MODERN PACKAGING 













TRANSPARENT PACKAGE 
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All classified advertisements payable in ad- 
vance of publication. Rates: $5.00 up to sixty 
words; enclosed in border. $10.00 rer inch. 


Publisher reserves the right to accept, reject 
or censor a classified copy. 















ARE YOU a manufacturer of specialized packaging materials interested FOR SALE: Pneumatic Scale automatic packaging machines. Handies 
in selling your products in the Pittsburgh territory? Please tell us dry materials 60 to 90 cartons a minute. Opens cartons, fills, glucs 
about your abilities, outline your system of sales compensation and send top flaps, glues bottom flaps and ejects the complete carton. All safety 


samples if you wish, to John L. Emerick Company, Package Engineers, devices. Practically new. Address Box 561, Modern Packaging. 
White Oak Heights, Pittsburgh 9, Pa. 








SALES EXECUTIVE available soon—thorough knowledge packaging FOR SALE: One Package Machinery Company Wrapper, Type 
materials and equipment. Keenly alive to merchandising and new FA—Recently completely overhauled, equipped with Reeves 


ideas. 20 years’ experience in Packaging Industry. Would consider 





taking over a territory under proper arrangements. Box 563 Modern Drive and 7 ft. water cooling unit. Also available — 3 Miller 

Packaging. Semi-Automatic Wrappers. Flavor Service, Division of The 
Ramson Corporation, 823 West Blackhawk St., Chieago 22, 
Illinois. 











WANTED: NEW or used Miller High Speed Printing Presses 13” x 


On" wx: ee ; : . 
20” with swing-back feeders. Weare not dealers. We want these FOR SALE: Labeling machines (2) fully automatic custom built for 


U.S.Government. Capable of labels to 6” x 6” at the rate of 50 each min- 
ute. We also convert and rebuild standard machines with automatic 
attachments. Automatic Methods Inc., 98 Schor Ave., Leonia, N. J. 


presses for our own use and will pay highest cash prices. Box 552, 


Modern Packaging. 











OUR CANADIAN business established 1932. Now large Coast to Coast 
Bank references and credit good. We are looking for a good Agency 


FOR SALE: 20 late model AMS No. 168-C hand feed double seam- Will either buy direct or manufacture in Canada under an arrangement 
ers for round containers. Price $450. Motorized. Knowlton A good Paper Box specialty line or any good specialty line would suit 
Round Tube Recutters $500. All kinds of Langston Slitter parts; If you have the line we have the snap and connections to sell it. Box 562 
knife holders complete: immersion pots and coating machines for Modern Packaging. 


spiral can making. Winder complete with cut off saw—dial 
presses, large quantity Langston Winder parts and ‘‘Horton”’ 
Slitter clutch. Above equipment ideal for fibre machinery or 
metal cans. Box 554, Modern Packaging. 











FOR SALE: New Triangle Model SA. semi-automatic carton 





e 2 ae Ml sealer, and automatic weighing machine, complete with dust 
EXPERIENCED LABEL salesmen wanted by San Francisco lithograph- 


ing firm to sell can and case end labels to food canners, packers, hoods, available for immediate delivery. J. T. Evanick & Co., 
et cetera in Middle West and Eastern territory on a commission basis. 
Give complete details regarding ability, past experience, former employ- 523 Taylor Ave., Scranton 10, Pa. 


ers, references and other pertinent information when answering this ad. 
Replies which do not include complete information will not be consid- 
ered. Answer Box Number 553, Modern Packaging. 














SALESMAN-ORGANIZER: Top money maker now employed as execu- 


tive in allied field wishes-to enter field of packaging. Plenty on the ball 
in presenting and selling ideas to manufacturers, large retailers, advertis- 
ing agencies. Trained in merchandising & advertising. 32. College, 


married, dynamic. Good chance for company that wants a potential 
sales leader. Commission basis till qualified. Box 559, Modern Pack- 
aging. 








For 


M Iti ] ONE STAUDE Diagonal Folding and Gluing Machine in good mechanical 
ultl-COlor. condition, machine now in operation, available in near future. 

sa aa Box 557, Modern Packaging. 
Printing 





LABELS 
COIN WRAPS 
PAPER BANDS 


MANUFACTURER & CONVERTER of industrial papers seeks 
industrial manufacturer’s agents for the following territories: 
Boston, Philadelphia, Upper New York State, Cleveland, Detroit, 
GUMMED TAPE St. Louis, Chicago. Furnish complete details first letter for con- 
PAPER SPOON WRAPS sideration. Commission basis. Box 555, Modern Packaging. 


BOOK MATCH COVERS 











® 

as CHEMICAL OR mechanical engineer. We have a good opening for a 
man to carry on research on packaging materials and development 
of packages for food products. Pleasing personality important. Write 
giving details of training, experience and expected salary. Box 556. 
Modern Packaging. 


Prints, glassine, foil, 





sulphite, kraft, etc. 


SPECIALTY MACHINERY WANTED. Package Machinery Soap Wrapper Type 5-3 
or Type N-4 with roll feed outer wrapper, and roll feed inner wrapper t® 
handle a bar 414” long, 234” wide, 154” thick. Box 558, Modern Packag- 


ANILINE PRINTING PRESS —- 
equipped with 





LARGE MANUFACTURER of packaging materials located in 
southern Ohio has an opening for a creative designer of folding | 
cartons and display containers. Ability to prepare rough and 
finished sketches also desirable. This is a permanent position 
with one of the leading companies in the packaging industry 
doing a national business. Apply by letter, stating age, qualitica- 
tions, experience and salary record. All answers will be held in 
strict confidence. Reply Box 560, Modern Packaging. 


slitters and dual shaft rewind 














POTDEVIN MACHINE CO. 


EST. 1893 
= ee) 4 4 i-e e oe 









1244 38TH ST. 
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HAVE YOU GOT 
“WHAT IT TAKES’ 
2. With - 


Women? 


OUR PRODUCT has to have “‘what it takes;’ because 
65 million adult women buy 3% of all goods sold 
at retail—and because (surveys show) they don’t know 
what brand they are going to buy until after they’re 
in the store. It is important to know how they decide. 


They’re Impulsive! 
Results of national surveys (confirmed by the experi- 
ence of leading retailers) show that women make at 
least 62% of their buying decisions on impulse—de- 








ciding what brand to buy at the point-of-sale. 
There—they are influenced by what they see! And 
that makes your PACKAGE important. 


They Buy On Sight! 


The fact that, among others, most of the large cosmetic 
manufacturers come to Ritchie for packages suggests 
that Ritchie has the feel of what it takes to make 
packages attractive to women. Perhaps Ritchie can 
help you. 





NEVER 
UNDERESTIMATE 
THE POWER . 


WAY TO INCREASED SALES 

Let Ritchie help you develop (at low unit cost) a 
package that meets the increasing challenge 

of self-service retailing. A practical, 


production-planned package that instantly 


OF THE 8847 BALTIMORE AVENUE ® CHICAGO 17 identifies, fully protects and conveniently 
PACKAGE! @ SET-UP PAPER BOXES dispenses your product. Easy to fill or pack— 
= to handle, to stack or display—b 
@ TRANSPARENT PACKAGES a oe 


above all an attractive, SELLING package. 








NEW YORK - DETROIT - 





COPYRIGHT WC RITCHIE & CO 









LOS ANGELES + ST. LOUIS » MINNEAPOLIS +» MILWAUKEE + PITTSBURGH + MIAMI 
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Container users seeking relief from high labor costs and 





production bottlenecks find it in the Knowlton Automatic 


Convolute Paper Can Winder. 


Depending on their size, up to 150 can bodies per minute 
are wound and labeled 5 at a time on this machine—with 
only one operator. A wide variety of sturdy round or irregular 


shaped can bodies 134” to 8” in diameter or across diagonals 












are produced in 3 to 6 plies. 


Speed of production and adaptability 
to countless new attractive shapes and 
designs makes the Knowlton Automatic 
Convolute Winder the solution to the 
problems of rising costs and production 
slowdowns. An increasing number of 


packaging experts are using it. 


M. D. KNOWLTON 
AUTOMATIC CONVOLUTE 
PAPER CAN WINDER 


—— 





il ‘oost i x 
BOSTON BROOKLYN CHICAGO TORONTO, CAN, Com! lepresenatives 
637 Massachusetts Ave. 45.53 be : $5 Chace 3: 260 Rich ow H. W. BRINTNALL CO, 
(ARLINGTON) si ee enmone ty". Los Angeles, San Francisco, Seattle ; 





ROCHESTER, NEW YORK 
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The Package They 


Don't Forget... 


Panama Carbon Paper is one of the most pop- 
ular brands on the market. The reason? It's 
an unusually fine product in an unusually 
fine package. And this package is important. 
For carbon paper boxes take a beating 

they're put to hard use dozens of times a day 
until the last sheet of »naper is used. Yet 


TM. Reg. U.S. Pat.. Off. 


Sales Offices in Chicago, New York, Cincinnati, 


Cleveland, Detroit, Kansas City, Minneapolis, San Antonio, 
Atlanta, Baltimore, Boston, Philadelphia, Pittsburgh, 


Los Angeles, Salt Lake City, San Francisco, Seattle. 


this colorful *Shell-Pli box comes up smiling 
every time. Despite continual rough handling 
and repeated exposure to smudge, this package 
remains crisply clean and beautiful. If your 

product needs a package that can really take 

it, a package that customers won't forget... 

let Shellmar design it of Shell-Pli. 


SHELLMAR 


PRO O UG Tr 


>RPOF 


MOUNT VERNON, OHIO + SOUTH GATE, CALIF. 
MEXICO CITY, MEXICO 


PACKAGE MANUFACTURER - PRINTER - LAMINATOR - CONVERTER... CELLOPHANE - PLICFILM - ACETATE - SARAN - VINYLS - FOILS - PAPERS - COAT NGS 
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